


Note: Revenues originated in that region .

USA 51%

CANADA  3%
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Present in over 

20 countries
With over 450 facilities and offices



61.7

59.3

47.8

41.3

26.2 25.6 25.5

23.2 22.8
21.8

19.3 19.1 18.9 18.1

15.4

JBS Nestlé Pepsico Tyson Kraft Heinz WH Group Mondelez Wilmar Internati Danone Unilever Bright Food Heilongjiang Charoen Pok General Mills Grupo Bimbo

Global

Source: JBS; Bloomberg, based on net revenue in US$ billion

Note: LTM 3Q21 Net Revenue, including PPC
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Massa Leve

Big Frango

Céu Azul

Sul Valle

Bella Foods

Tyson do Brasil

Swift

PPC

Tasman

Rockdale Beef

Tatiara Meat

Frangosul

Agrovêneto

Seara

Moy Park

Plumrose

GoldõnPlump

Tulip

Empire Packing

Marba

BungeõsMargarine

Smithfield Beef

Five Rivers

Bertin

Tyson de Mexico

Primo Smallgoods

Cargill Pork

A Successful Story Enhanced Scale in existing categories and 

geographies & Increased exposure and 

diversification in Value -added and Branded Portfolio

R$ billion
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Vivera Huon

Kerry Consumer

Foods
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Total exports 3Q21: 

Export destinations of JBS during

Note: Considers China and Hong Kong

Asia corresponded to

of total exports

Greater China¹ 28.1%

Japan 10.7%

USA 11.2%

Africa & Middle East 10.4%

South Korea 8.3%

European Union 6.5%

South America 4.3%

Mexico 5.1%

Canada 2.6%

Others 10.3%

Philippines 2.5%

Consolidated

YoY
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Source: World Resources Institute, Dec 2018

Industry Fundamentals
(BEFORE COVID-19)

people in 2050

Increase in protein 

consumption

Increasing global population, 

rising wealth and urbanization

Income growth supporting 

protein consumption

Shift in diet trends towards

protein -based foods

Growth in supermarkets mainly 

coming from the perimeter of the store
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