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Global
RANKING

UBS)

61.7

:H Largest food company in the world

|

59.3
=il Largest protein producer
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JBS Nestlé Pepsico Tyson Kraft Heinz WH Group Mondelez Wilmar Internati Danone Unilever Bright Food Heilongjiang Charoen Pok General Mills Grupo Bimbo

Source: JBS; Bloomberg, based on net revenue in US$ billion << »
Note: LTM 3Q21 Net Revenue, including PPC JBS
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A SUCCGSSfUI StO ry Enhanced Scale in existing categories and

o F G R OWTH geographies & Increased exposure and

diversification in Value -added and Branded Portfolio
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Consolidated

Exports

Export destinations of JBSduring 30Q21

Total exports 3Q21: USSL.9Bn
L +47.8% Yoy

Note: Considers China and Hong Kong
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Asia corresponded
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to
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of total exports
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Strong Global

Industry Fundamentals

(BEFORE COVID19)

Increasing global population,
rising wealth and urbanization

Income growth  supporting
protein consumption
Shift in diet trends towards
protein -based foods

Growth in supermarkets mainly
coming from the perimeter of the store
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Increase-in protein

consumption
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Source : World Resources Institute, Dec 2018






