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Matahari Opens New Stores in Three Cities
The modern retail network of PT Matahari Department Store Tbk ("Matahari" or "Company";
stock code: "LPPF"), today opens its first store in Tangerang Regency, or its 8th store in the
Banten province, located in Ciputra Citra Raya Cikupa shopping center. This store is the third
store to open in 2020, or the 155th physical store operated by Matahari throughout Indonesia.
Previously, Matahari PTC Palembang was the first store opened this year on May 7, 2020,
followed by Matahari The Park Sawangan in Depok which was opened on July 16, 2020.
Matahari Ciputra Tangerang is located in Jalan Citra Raya Boulevard No.1, Tangerang
Regency, Banten. Whilst, Matahari The Park Sawangan is located in The Park Sawangan
Mall on Jalan Raya Parung-Ciputat No. 1, Depok City, West Java, and Matahari PTC
Palembang is located in Jalan R. Sukamto No. 8, 8 Ilir, Palembang City, South Sumatera.
These three malls, which were originally due to open earlier this year, all have strategic
locations, they are located in the central business district of the city, and therefore are very
often visited by customers. "The presence of these three new Matahari stores in the three
cities is clear evidence that Matahari always strives to get closer to its customers. We intend
for Matahari to continue to be the top choice for shopping especially in Tangerang Regency,
Depok City, Palembang City and their surrounding areas. We are ready to serve our loyal
customers with the latest fashion products and are committed to always providing a
comfortable shopping atmosphere ("Feel Good"). Moreover, in this pandemic situation we
always prioritize safety and service through our “SHOP SAFE – 5 STAR PLEDGE”. This
pledge starts from giving a priority cashier for families and elderly, to front of queue priority
for medical workers, setting up baby wear in prominent easy to find positions, and finally
creating a safer pathway system for customer mobility,” says Miranti Hadisusilo, Corporate
Secretary and Legal Director of Matahari.
These three stores have 6,000 - 7,000 m2 of retail space and offer more than 100 well-known
brands. All are equipped with a wide selection of attractive products, fashion products for
women and men, children and adults, choices of attractive accessories, cosmetics and
household appliances, not to mention a variety of shoe and bag collections are also available
at special prices, which can help meet the needs of Matahari customers. With the concept of a
classy and modern shopping atmosphere, Matahari believes its presence in the three cities a
presents differentiated shopping choices. More spacious store arrangements and the use of
100% environmentally friendly LED lighting systems, as well as high service standards make
the presence of each latest Matahari store able to provide a pleasant shopping experience for
its surrounding community.
About Matahari
Matahari is the largest retail platform in Indonesia, with 155 stores in 76 cities across
Indonesia, as well as presence online on MATAHARI.COM. For over 60 years, Matahari has
provided the growing Indonesian middle class with quality, fashionable and affordable apparel,
beauty and footwear products. Matahari employs more than 40,000 employees and partners
with around 700 local as well as international suppliers.
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The Company has received many industry recognitions – nationally and internationally –
including Top 500 Retail Asia Pacific from Retail Asia, Euromonitor & KPMG; Brand Asia 2018
– Top 3 Most Powerful Retail Brands in Indonesia from Nikkei BP Consulting, Inc. and WoW
Brand Award 2019 – Gold Champion from MarkPlus Inc. The Company also received the
Netizen’s Brand Choice Award 2018 from Warta Ekonomi. All of these awards reaffirm the
Company’s position as one of the leading, most dynamic, and trusted companies in Indonesia.
For further information, please contact:
Corporate Communications / Investor Relations
PT Matahari Department Store Tbk
Tel: (62 21) 547 5333
E-mail: corp.comm@matahari.co.id, ir@matahari.co.id
www.matahari.co.id

Matahari

@matahari

MATAHARI

@GayaMatahari

Matahari

_____________________________________________________________________________________________________
This press release has been prepared by PT Matahari Department Store Tbk (“LPPF”) and is circulated for the purpose of
general information only. It is not intended for any specific person or purpose and does not constitute a recommendation
regarding the securities of LPPF. No warranty (expressed or implied) is made to the accuracy or completeness of the information.
All opinions and estimations included in this release constitute our judgment as of this date and are subject to change without
prior notice. LPPF disclaims any responsibility or liability whatsoever arising which may be brought against or suffered by any
person as a result of reliance upon the whole or any part of the contents of this press release and neither LPPF nor any of its
affiliated companies and their respective employees and agents accepts liability for any errors, omissions, negligent or otherwise,
in this press release and any inaccuracy herein or omission here from which might otherwise arise.
Forward-Looking Statements
Certain statements in this release are or may be forward- looking statements. These statements typically contain words such as
"will", "expects" and "anticipates" and words of similar import. By their nature, forward looking statements involve a number of
risks and uncertainties that could cause actual events or results to differ materially from those described in this release. Factors
that could cause actual results to differ include, but are not limited to, economic, social and political conditions in Indonesia; the
state of the property industry in Indonesia; prevailing market conditions; increases in regulatory burdens in Indonesia, including
environmental regulations and compliance costs; fluctuations in foreign currency exchange rates; interest rate trends, cost of
capital and capital availability; the anticipated demand and selling prices for our developments and related capital expenditures
and investments; the cost of construction; availability of real estate property; competition from other companies and venues; shifts
in customer demands; changes in operation expenses, including employee wages, benefits and training, governmental and public
policy changes; our ability to be and remain competitive; our financial condition, business strategy as well as the plans and
objectives of our management for future operations; generation of future receivables; and environmental compliance and
remediation. Should one or more of these uncertainties or risks, among others, materialize, actual results may vary materially
from those estimated, anticipated or projected. Specifically, but without limitation, capital costs could increase, projects could be
delayed and anticipated improvements in
Production, capacity or performance might not be fully realized. Although we believe that the expectations of our management as
reflected by such forward-looking statements are reasonable based on information currently available to us, no assurances can
be given that such expectations will prove to have been correct. You should not unduly rely on such statements. In any event,
these statements speak only as of the date hereof, and we undertake no obligation to update or revise any of them, whether as a
result of new information, future events or otherwise.
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