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REGARDING FORWARD-LOOKING STATEMENTS

Statements contained in this presentation and certain other written or oral statements made from time to time by FleWwers €aod (t he fAcompanyo, AFl owers Foodso, AFI
that are not historical facts are forwdobking statements as defined in the Private Securities Litigation Reform Act ofA@®rdlooking statements relate to current expectations regarding our future financial conditic
and results of operations and the ulti-lmad)e ompawn bJeaatchemdiiaraabdesnditionr sad ard oftedh weatified byrthe use of wards and gheéases fict
Afanticipate, 0 Abelieve, 0 Acontinue, 0 fAcould, 0 Aesthiimht &, dwdekpedodtivosAli nkehd, bojfimafi® édyppeaoct éd
other comparable terminology. These forwlrydking statements are based upon assumptions we believe are reasonable-|Bokwardtatements are based on current information and are subject to risks and
uncertainties that could cause our actual results to differ materially from those projected. Certain factors that matyataesalts, performance, liquidity, and achievements to differ materially from those projected are
discussed in our Annual Reporton FormKLO ( t he -R&pr mnd 0 Quart er |-Q fildd aifh ohe $esuritesnandeo hemn § ® Commi ssi on (ASEC6) and may incl
changes in any of the following: (1) general economic and business conditions; (2) the competitive setting in whichey@dpdnag advertising or promotional strategies by us or our competitors, as well as changes il
consumer demand; (3) interest rates and other terms available to us on our borrowings; (4) supply chain conditionsaded iampect on energy and raw materials costs and availability and hedging -qartyeisks;

(5) relationships with or increased costs related to our employees anfartydservice providers; (6) laws and regulatidnslgding environmental and healtblated issues); and (7) accounting standards or tax rates in tht
markets in which we operate, (b) the ultimate impact of the C@\MIPpandemic and future responses and/or measures takenonsesipereto, including, but not limited to, new and emerging variants of the virus and the
efficacy and distribution of vaccines, which are highly uncertain and are difficult to predict, (c) our ability to mardeypeatie supply and operational challenges with the actual or perceived effects of the-C®DVID
pandemic; (d) the loss or financial instability of any significant customer(s), including as a result of product rezigtls @rrecerns related to our products, (e) changes in consumer behavior, trends and preferences,
including health and whole grain trends, and the movement toward more inexpensive store branded products, (f) thedesehad sichieve in developing and introducing new products and entering new markets, (g) c
ability to implement new technology and customer requirements as required, (h) our ability to operate existing, andraryfaeturing lines according to schedulg,dur ability to implement and achieve our
environmental, soci al , and governance (AESGO0) goal stoaxatuteaoorbusinedsasinategies which may muolpep dmiorgy otker thinge @ )uHe akility  n s
realize the intended benefits of planned or contemplated acquisitions, dispositions or joint ventures, (2) the deplogmsystefns (e.g., our enterprise resource planning ("ERP") system), distribution channels and
technology, and (3) an enhanced organizational structure, (k) consolidation within the baking industry and related ifjdcisarges in pricing, customer and consumer reaction to pricing actions (including decreased
volumes), and the pricing environment among competitors within the industry, (m) our ability to adjust pricing to qitstsllgroffset, inflationary pressure on the cost of our products; (n) disruptions in ourstivest
delivery distribution model, including litigation or an adverse ruling by a court or regulatory or governmental body, rgothtory developments, that could affect the independent contractor classifications of the
independent distributor partners, (n) increasing legal complexity and legal proceedings that we are or may become(gulgibot &hortages and turnover or increases in employee and empitated costs, (q) the

credit, business, and legal risks associated with independent distributor partners and customers, which operate icdmpéiiiviy retail food and foodservice industries, (r) any business disruptions due to political
instability, pandemics, armed hostilities (including the ongoing conflict between Russia and Ukraine), incidents of,teatarendisasters, labor strikes or work stoppages, technological breakdowns, product
contamination, product recalls or safety concerns related to our products, or the responses to or repercussions fr@® aniafitar events or conditions and our ability to insure against such events, (s) the failure of
our information technology (Al TO0o) systems t o jattacks @ seaiy lrehcheswisdcle dystems ar niskslassatiatedgvithahe planned imglementapon of the s |,
upgrade of our ERP system; and (t) the potential impact of climate change on the company, including physical andisks)diligimer regulatory and compliance costs, reputational risks, and availability of capital on
attractive terms. The foregoing list of important factors does not include all such factors, nor necessarily preseatdéeat importance. In addition, you should consult other disclosures made by the company (such &
in our other filings with the SEC or in company press releases) for other factors that may cause actual results teudbftgrfroat those projected by the company. Refer to Part I, Iltem 1A., Risk Factors, of the Form 10
K, Part Il, Item 1A., Risk Factors of the Form-@Q0for the quarter ended April 23, 2022 and subsequent filing with the SECdad i t i on a l information regarding factors
financial condition and liquidity. We caution you not to place undue reliance on felmakithg statements, as they speak asyof the date made and are inherently uncertain. The company undertakes no obligation to
publicly revise or update such statements, except as required by law. You are advised, however, to consult any fudissiqaubbs by the company (such as in our filings with the SEC or in company press releases)
related subjects.
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KEY MESSAGES

AStrong sales increase driven by pricing actions to
offset inflationary pressures, positive mix shift, and
improved promotional efficiency

ALeading brands continue to gain market share and
grow volumes despite higher prices, driven by
investments in innovation and marketing

Alncreased 2022 sales outlook due to pricing actions to
offset additional inflation

ALowered EPS guidance range to account for 5 cent
expected impact from inflationary headwinds and
supply chain disruption




Q1 2022 FINANCIAL HIGHLIGHTS

Sales increased due to price increases to mitigate inflation, Adjusted EBITDA increased as inflation-driven pricing
positive mix shift, and improved promotional efficiency, actions more than offset significant input and logistics cost
partly offset by lower volume. inCreases

COMPONENTS OF Q1’22 SALES CHANGE (MILLIONS) ADJUSTED EBITDA (MILLIONS)!

$166

izs
$94 $11

10.3%

CHANGE

2.4%

CHANGE

$162

Qr21 Branded Retail Store Branded Ret. Non-Retail & Other Q122 Q121 Q122

-,
s. (1) Earnings before interest, taxes, depreciation & amortization, adjusted for matters affecting comparability. See non-GAAP reconciliations at the end of this slide presentation. 4
70,0



Q1 2022 FINANCIAL REVIEW

NET SALES

$1.436B +103% v Py

A Price/Mix +13.5%
A Volume -3.2%
A Price increases to mitigate inflation, positive mix shift

ADJ. EBITDA'

S165.5M +2.4% v Py

A 11.5% of sales, down 90 bps

A Inflation-driven pricing actions more than offset
significant input and logistics cost increases

CASH FLOWS

Cash from Ops Dividends
$124.2M $46.7M
Capex

$50.5M

GAAP DILUTED EPS
S0.40 +$0.06 v PY

ADJ. DILUTED EPS?2
$0.44 +$0.03 v PY

A Increased EBITDA

A Reduced interest and tax expense, partly offset
by higher D&A expense

(1) Earnings before interest, taxes, depreciation & amortization (EBITDA), adjusted for matters affecting comparability. See non-GAAP reconciliations at the end of

this slide presentation.

(2) Earnings per share (EPS), adjusted for matters affecting comparability. See non-GAAP reconciliations at the end of this slide presentation.
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