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fORWARD LOOKING
STATEMENTS

Forward-Looking Statements:

This news release includes forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 as contained in Section 27A
of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934, which reflect management’s current views and estimates regarding the
Company’s industry, business strategy, goals and expectations concerning its market position, future operations, margins, profitability, capital expenditures,
liquidity and capital resources, store count potential and other financial and operating information. Investors can identify these statements by the fact that they
use words such as “anticipate,” “assume,” “believe,” “continue,” “could,” “estimate,” “expect,” “intend,” “may,” “plan,” “potential,” “predict,” “project,” “future”
and similar terms and phrases. The Company cannot assure investors that future developments affecting the Company will be those that it has anticipated.
Actual results may differ materially from these expectations due to risks and uncertainties associated with the COVID-19 pandemic (including closures of our
stores, adverse impacts on our sales and operations, future impairment charges and the risk of global recession, and the impact of government regulation),
risks related to disruption to the global supply chain, risks related to the Company’s strategy and expansion plans, risk related to disruptions in our information
technology systems and our ability to maintain and upgrade those systems, risks related to the inability to successfully implement our online retail operations,
risks related to cyberattacks or other cyber incidents, risks related to our ability to select, obtain, distribute and market merchandise profitably, risks related to
our reliance on merchandise manufactured outside of the United States, the availability of suitable new store locations and the dependence on the volume

of traffic to our stores, risks related to changes in consumer preferences and economic conditions, risks related to increased operating costs, including wage
rates, risks related to extreme weather, pandemic outbreaks (in addition to COVID-19), global political events, war, terrorism or civil unrest (including any resulting
store closures, damage, or loss of inventory), risks related to leasing, owning or building distribution centers, risks related to our ability to successfully manage
inventory balance and inventory shrinkage, quality or safety concerns about the Company’s merchandise, increased competition from other retailers including
online retailers, risks related to the seasonality of our business, risks related to our ability to protect our brand name and other intellectual property, risks related
to customers’ payment methods, risks related to domestic and foreign trade restrictions including duties and tariffs affecting our domestic and foreign suppliers
and increasing our costs, including, among others, the direct and indirect impact of current and potential tariffs imposed and proposed by the United States on
foreign imports, risks associated with the restrictions imposed by our indebtedness on our current and future operations, the impact of changes in tax legjslation
and accounting standards and risks associated with leasing substantial amounts of space. For further details and a discussion of these risks and uncertainties,
see the Company’s periodic reports, including the annual report on Form 10-K, quarterly reports on Form 10-Q and current reports on Form 8-K, filed with or
furnished to the Securities and Exchange Commission and available at www.sec.gov. If one or more of these risks or uncertainties materialize, or if any of the
Company’s assumptions prove incorrect, the Company’s actual results may vary in material respects from those projected in these forward-looking statements.
Any forward-ooking statement made by the Company in this news release speaks only as of the date on which the Company makes it. Factors or events that
could cause the Company’s actual results to differ may emerge from time to time, and it is not possible for the Company to predict all of them. The Company
undertakes no obligation to publicly update any forward-looking statement, whether as a result of new information, future developments or otherwise, except as
may be required by any applicable securities laws.
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five BELPW iS a UNiQue
INVESTMENT OPPORTUNITY

[ ]LeapiNG HiGH GROWTH vaLue ReTaiLeR

[ ]LoNG RUNWAY fOR UNIT GROWTH
[ ] compeLLiNG New STORe MoDeL
[ ] consistent PerforRMance

[ ]Benefirs frRom scaLe
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five BEC'W THROUGH THE YeaRS

2002 l

=

P

i 2012 l

\2013

—

| 2014 l

« fiRST STORE OPENS
iN wayNe, Pa

* iCONIC *5 SPALDING BaSKeTBalLL
STARTS SELLING

e 100TH STORE OPENS
iN PITTSBURGH

e FACEBOOK PaGe LaUuNCHeS

(DON'T FORGET TO FOLLOW vS!)

o five BeLOW GOeS PUBLIC!
iP° wasbaa: FIve)

e aNNUQL SaLes ReacCH s500m!
* 17 STORES OPEN iN TEXas...

(11w owEe bay!)

e JOEL aNDERSON iS NameD CEO,
TaKiNG Five BeLOW TO THe
NEeXT LevVelL

e NEW SHIiPCEeNTEeR OPENS iN nJ

(Tr's ) MILLION SQVARE FEET!!)

‘ 2016 l
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‘ 2018 l
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‘ 2020 l
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2022

e ANNUAL SaLeS ReaCH $1 BiLLiON!
e E-COMMEeRCe WeBSiTe GoesS Live
e 500TH STORE OPENS!!

e NeW STORE €EXPERiIi€NCe LAUNCHeS!
e FiVe BELOW ENTERS CaLifORNia

e WOWTOWN, THEe NeW HQ
iN PHILLY, OPENS!

(HOME SwWeeT HOME!)

e OPEN 150 NeW STOReS!
e NEW SHiPCENTER OPENS iN Ga

e NeARLY $21 MILLiON iN DONQTiONS
RaiSeD fOR CHARITieS iN PAQST 10 YeEaRS

e OPEN 1,000TH STOReE!

e NEW SHiPCENTER OPENS iN Texas

e LAUNCH Five BEYOND

e LAUNCH COLLAQBORATiON WiTH BUGHa

e OPEN 171 NEW STORES; NOW iN 40 sTaTes!
e NEW SHIiPCENTER OPENS iN aRiZONa

* OPEN 1,200TH STOR€ iN NYC!

five BEPW









BROAD dPP€dlL aCROSS INCOMEeS
WITH HiGH DWELL Time

AVeRaGe HHi: ~$73,000

$50,000 - $74,999

$0 - $49,999

HiGH aVeRaGe DWELL TiMe:
20 MiNUTes

source: december 2021 third party consumer study

1%
5 five BELW



TREND-RIGHT “WOW” PRODUCTS aT GReaTt
vaLue aCROSS 8 awesSoMe WORLDS




FY 2021: 1,190 STORES iIN 40 STATeS!

15T STATE iN 2002

—_———— e -,
+71 437
O — "
| 522
e —
625
750
900
[n s ez e s >wm
+12
open distribution centers in Pedricktown, NJ, Forsyth, GA, Conroe, TX and Buckeye, AZ 1 . 0 . 1,020

(1) 5-year store count CAGR (compound annual growth rate) +170 1,190
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GROWTH LED BY
€XPERI€ENCED LEaDEeRSHIP

12

EXECVTIVE

TOM verries
JOEL ameeson
KEN zuL

ERIC seecrer
MICHAEL romsne

TYUDY weeniavsee
GEORGE v

ROLE YEAR JOINED

Chairman & Co-Founder Co-founded 2002

President
& Chief Executive Officer

Chief Financial Officer
& Treasurer

Chief Administrative
Officer

Chief Merchandising
Officer

Chief Experience Officer

Chief Retail Officer

EXPERIENCE

Zany Brainy,
Caldor/May Company

Walmart, Lenox,
Toys ‘R Us

Urban Outfitters,
Eagle’s Eye

Ascena Retail Group,
Charming Shoppes

Patriarch Partners,
Toys ‘R Us, Lenox,
Linens N Things, Macy’s

Domino’s Pizza, Target,
Marshall Fields

Dick’s Sporting Goods,
Office Depot, Home Depot
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THE
PURPOSE-DRiIiVEN VadLU€ RETAILEeR
FOR TWEENS + TEENS AND BEYOND

five BELCW

KNOWS Life iS wWaY BeTTeR WHEN YOU’'Re fRE€e€ TO

LET G@ & HAVE FUN

iNaN AMAZING EXPERIENCE

fiLLeD WiTH ¢ Hi
UNLIMITED poSSIBILITIE R A @
YOU CaN aLways say

TO
THe

five BELW



five BEI°W DNa:
OUR DEEPLY HELD VaLuesS aND BeLiefS

THE FIVE@ BEIPW way

we are AN ADOFPTED FAMILY. one who
and leans in to
support each other and our business. in this family,

UNLeasSH YOURr
WOW OUR PAQsSsSi
CIISTOMQRS = five befﬁsllgaNte.am of

Y 2 1 unstoppabl
we VALUVE EVERY INDIVIDUAL for their :,':;:f;;.im“:;::.?:ﬁ;’;i‘.,‘;v‘vien}f" g;grg:-'-';’g;ise?ﬁz,ﬁgﬂ:g&?;unds
= - - i i nd. S
uniqueness and potential. we know fiVe BEL'W ore than they expect and toform one Incrediblo toags "
- create an awesome experience at “bleeds five below biue”.
is strongest when our teams REFLECT THE DIVERSITY they won't find anywhere else. 0 o ey ail nod anout what
of the communities we serve and our crew members make a difference.

can bring their WHOLE AVTHENTIC SELF to work,
do what they do best, feel that they 7RvVLY BELONG

HOLD THE PENNY
HOSTaGe.

we’re on a mission to make

and grow every s“lgle day' everything as close to free as it can
be for teens and tweens. when we
pile up the pennies, we’re able to
wow our customers with the most
. . ] ‘ incredible must-haves and gotta-gets
' : ] : for *5 and below.
‘_ 4 ] ' '

¥

[

”;

WORK HaRrp
fUN, BUiLD o’ ggl‘t’gen.

a he
a ‘lzyev;o mree i);ou see the five below

\

«
N

\%(.

]

-

15 five BELW



HEART & SOUL

purpose ° beliefs * values & behaviors

a few HiGHLIGHTS TO Dare:
ET

* Reduced waste in packaging * Since 2016, raised more than * We have 10 highly experienced
- 5,500 tons less cardboard and $30 million for charities directors with broad skills
400 fewer containers shipped! dedicated to kids and and qualifications

their families
Lowered energy consumption » Of our independent directors,
by retrofitting stores with LED * Protecting our customers 37.5% are female and 25%
lights, timers and motion-sensors and crew with a robust represent ethnic minorities.
- now in 97% of chain! privacy policy

* Formalized board oversight

Offered customers low-cost, ¢ Upholding standards of of ESG areas
reusable totes to support human rights and good
eco-conscious practices and labor practices through
reduce use of plastic bags our business activities

- sold over 4 million!

For more information please click here.
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We DELiVEeR OUR PlIRPOSG WIiTH PEOPLE!

i

LET GO &
HAVE FUN!

THE W°WT°WN CREW! | |D

five BELW



five BELW

iITEeD POSSIBLITIES DRIVEN BY

THE NEWeST, COOLeST STUff

STUff
(RELeVaNCY)

UINLI

1

ON-TREND






STAYING RELEVANT WiTH iNNOVATIiON

FABT 4 SASY NEW EAR PIERCING +
ASSOCIATE ASSISTED
SELF CHECKOUT BALLOON LAVNCHES!

ESPORTS
PILOT

% five BEI°'W



OUR CUSTOMERS

21

“]1 got the cupcake one Il love it :)” “l checked 5B again on

Anitreia

“Those are way better than

the cheap crap from dollar tree”

Mary

my lunch break and was
able to grab Floxie for
@landoftenthousandsquish!
As much as llove Autumina
pumpkin, I think Floxie is my
favorite from this squad.”
just.peachy.squishta

FoLLow vs!

us anp say yES|

“Trying mega slime lickers for
the first time. | am deceased.
itskristiii
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PROVEN SUCCESS
dCROSS DIiVERS€E€ MARKETS

sommura. [

* Washington D.C. * Redlands, CA e London, KY
* New York, NY * Roseville, MI * Tupelo, MS
* Chicago, IL * Greenshoro, NC » San Angelo, TX

*designated market area

24 five BELW



NEW STORE MODEL & PERFORMaNCe

2012 2016-2018 acTualL 2022
(@iPO MODe€L) PRe-PaGNDeMiC (aveG) (BEYOND MOD€L)
sdLes
Gy $2.1M T AL

$1.6M
o Ga
MaRGiN

(1)
21.8% &8

INVESTMENT $300K $320K ~$400K

<iYeaR <iYeaR <iYeaRr

PaYBACK

25 five BEL'W









DiSCIPLINED QND PROfITABLE GROWTH

2016 2017 2018 2019 2020 2021 | 5Y

fe
. .
0y %o

$2,848 G

OPERATING
W W ﬁ ﬁ i 3"% |
w w reoes -’:.:

0g %o
ogle, .
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e
le * 4

) . .
... ....... .
.......'o
‘og®eg®e,
0g 0y,
...l.'o. -
laleg fe,

dollars in millions.
(1) the results for 2020 were impacted by the temporary store closures due to the COVID-19 pandemic.
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ViSiON fOR GROWTH

five BEI°W

_ iy d S Sesase
o ‘

o N
DOUBLE! ¢ o5

IGNITE THE VISION!
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STRAQTE€GIC GROWTH PRIORITieS

1

GROW OUR STORE BAS€ -
OUR LARGEST GROWTH DRiVeR

2

REINVEeST iN
“WOW” MEeRCHaNDise

INCR€ase
BRAND
AWARENESS

sCdLe
SYSTEMS &
INFRASTRUCTURE

5 BUILD OUR T€aMV
& CULTURE

33 five BELW
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2 - ReINVeST iN “WOW” MeRCHAaNDiIS€e

35

TREND-DRiVEN MEeRCHaNDISING TeaM

ONGOING REINVESTMENT iN PRODUCTS

GLOBAL SOURCING WiTH OVER 800 VENDORS

LOW-COST OPERATING PHILOSOPHY

BALLS SHIP DEFLATED
WITHOVT PACKAGING

(WE PON'T SHIP AlR, SO YOU SAVE!)

SRR five BEI°W






3 - INCREaASe BRAND daWdRENeSS
moBiLe DiGiTal

4 instacart

five BEL'W







4 - SCALEe SYSTEeMS & INFRaSTRUCTURE

39

FIVE NODE
PISTRIBVTION
NETUWORK

iNDiaNaPOLiS, iN
2022

PEeDRiCKTOWN, NJ
2015

FORSYTH, Ga
2019

CONROE€, TX
2020

five BELW



5 -BUILD OUR T€aM & CULTURE

40

* bring our purpose  attain and retain » evolve oranizational
“let go & have fun” to life top-tier leaders structure to drive
throughout the company continued growth

o foster best-inclass

environment and values * build field organization * invest in systems and

e live our values each and for sustained growth infrastructure
every day

dLL Of THiS COMBINED Makes UP THEe @aMAZiNG, iNSPiRING, aND DOWNRIGHT fUN five BeLOW DNa!

five BEL'W



five BELPW iS a UNiQue
INVESTMENT OPPORTUNITY

\J{eangG HiGH GROWTH VadlLuUeé REeTAaiLeR
\/I./;NQ RUNWaAY fOR UNiT GROWTH
\/;/:OMPeLLiNG NEeW STORE MODEL
\/fCON§iSTeNT PERfORMaANCe

\/:eNef iTS fROM SCadlLe

a1 five BELW



LET GO &
HAVE FUN!




