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Forward-Looking Statements

Thiz presentation cortains “forward-looking statermeants” within the meaning of the Private Securitles Litlgation Reform Act of 1995, Farsard-looking statements
can be entified by words such as: "anticipate” "intend,” "plan.” "goal,” "sesl," "believe,” "project.” "estimate,” "expect,” "strateqy,” "futura,” "likely,” "may.” "should,”
"will" and sirmilar references to future pernods Examiples of forward -looking staterments include, among others, statements we make concerning future stratedgic
objectives, business prospecis, acguisition and divestiture opportunities and plans, anticipated savings, financial results (including sxpenses, earnings, iquidity,
cash flow and capital expenditures), industry or market conditions, demand for and pricing of our products, anticipated results of litigation and requlatony
developments or general economic conditions. These forward-looking statements involve risks, uncertainties and assumptions that include, but are not limited
1o, thie ability of the Company 1o continue to grow revenue, the financial condition of our retall partners, the Company’s ability 1o successfully integrate
acquisitions, and the Company’s ability to continue to achieve positive cash flow given the Company’s existing and anticipated operating and other casts. Many
of these risks and uncertaintlas are based on the current estimates and assurnpt|ons of Management as of the date of this presentation and are subject to
uncertainty and changes beyond the Company’s control. Reference is made to the discussion of risk factors detailed in the Company’s filings with the Securities
and Exchange Commission, including its annual repart on Form 10-K and quarterly reports on Form 10-0. Readers are cautioned not to place undue reliance on
these ferward-looking statements, which speak only as of the date on which they are made. We underiake ne obligation to publicly update any forward-looking

statement, whether writien or oral, that may be made from time (o time, whether as a result of new information, future developmaents or otherwise,
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Brands &

Sales Channels

FitLife Brands, Inc. (Nasdaq: FTLF) sells 250+ SKUs across 13

brands in both wholesale and online channels

Legacy FitLife Brands*

Recently Acquired Brands

Other
Description GHNC Wholesale  Online
Fremium general health &
waight loss v v
. . Premiurn sports nutrition " 4
e L came PrEMUM wWeight loss &
e sports nutrition J ‘(
RuTEBLOEY ‘Veasn & all-natural sports
. mulritson J J
N premium male health &
| ™ |
- waight loss v v/
isBacori  High-guality waight loss & i ‘(
SPOFLS NLLTtIoN o
3 Time-release energy
-|_= =
L :A;E Rrogucts ‘( (
Weight loss & general J.
health
oone & MmwE Walus-oriented sports S

%,

nutrition & welght loss

-

L=

Mimi's Rock Corp [MRC) - Acquired February 28, 2023

Other

Description GNC Wholesale Online
Framiurm genaral haalth
'?'EBMS' supplaments o ‘(
@ﬁ Fremium natural skincare w4
o Fremium natural skincare J
Maitime
-
MusclePharm - Acquired October 10, 2023
F other
Description GHC Wholesale Online

et Legany Frilife eocludes all brands acquined in the last 2 years

Pramium spoarts autrition

v
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Investment Thesis

1. Proven management team that
is aligned with shareholders

2. Compelling financial performance

3. Growth potential




Management
Team Overview

Dayton Judd
Chief Executive Officer

= CEDsince Feb 18, current Chairnman

+ Founder & Managing Partner of Sudbury Capital
Managerment

+  Prior experience includes Portfolio Manacer al O
Imsestments; Associate Principal at McKinsey & Co.

= MBA fram Harvard Business Sohaol BS/MACE iR
Accounting from Brigham Yourg Unnersity

Management team is comprised of capable industry
veterans and accomplished executives from other industries

Jenna Sinnett
Chief Operating Officer

= COOsince Oct 15

+ 20 years operations exparience in wholesale
business

+  Prige experience includes. VP of Supply Chain al
FTLF, Project Management roles st FTLF

+  BSand MS in Exefcitg Sciendd frarm IRty of
Mebraska Omiaha

Jakob York
Chief Fimancial Officer

= CFOsince Aug 22

* Prior experience includes: Controller for Greenidga
Ceneration Holdings {Nasdaq: GREE); Controller &
Fimarncial Reporting roles at Allled Motlon
Technalogins (MNasdag: AMOT), Auditar at PWC

= BS/Macc in Accounting from Brigham Young
Universily. Cerlilied Public Accountant

Pat Ryan
Chief Retail Officer

» CROsince Jun T

= 25 years of exparience in retail and wholesale
Business both dormestically and intermationally

+ Prior experience includes: VP of Sales and othar
shles positions 8t FTLF since 2004

+ BSin Public Relations from Kansas State University

Rick Anderson
EVP of Sales

= EVP of Sales since Qct 1S

+ Elyearsof experience in the supplement industry

+  Prior experience includes: EVP of Sales at [Satorl
[acquired by FTLF in 2005 EVP at EAS

+  BSin Business and M5 In Ed Psychology from the
Linmversity of Colorado Demeear

Ryan Hansen
EvP

= EVPsingd Moy 23

«  PFrior experience includes: Chief Operating Officer
at Poar Strogt Dontal PAFTAGS; Senior Manacder at
Baln & Company; Product Manager at Warthington
Enterprises (MYSE: WORH)

= MBS from Harvard Business School; BS/MACE in
Accounting from Brigham Young University
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Historical Revenue
& Adjusted EBITDA

FitLife's transformation began with our current CEO in early

2018

Tatal Company LTM Revenue and Adjusted EBITDA

£ millions

= Significant sales decline and
sevaral quarters of nagative

= Significant cost reduction
= Development of new e-commence

EBITDA business
85 = Company in default on dabt « Recapitalization and debt reduction
&0 and behind en payables » Product branding/packaging refrashed
35 * Share repurchases
50
45
L0
o B | LF;TSI:?EI’% Ll |
30 k] CED _ l:-:lnl- l..ul::cr
FL]
20 Be 181 e 1Eg &7 167 W3- 180 179 o Ay 202 1i:£|
15
10
g 1 I- I- l l 15 27 L
]
5 O ne @y e ro 04 05
Q4 Q1 Q2 Q3 Q4 O Q2 Q3 Q4 Q1 Q2 O3 Q4 QY Q2 Q3 Q4
2016 2017 2008 2009 2020

* Increased focus an naw product

development
» Continued growth of online business
= Strong and growing free cash flow
= Inorganic growth (3 acquisitions)
= Listing on Masdag

Acquisithon of
Mutrchogy
[Apr 2021

zap P68 L4

mimtm

Q2 Q3
2021

Acgusion of
MRC (Fek

Q4 Q Q@ Q3 Q4 O

2022

® Revenue
mAdj. EBITD®A

Acquisition of
b LS C le Pihad

|I_FEI 202E

-

Q2 Q3 Q& Q
2023
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Historical Stock FitLife's transformation has delivered significant equity value
Prices with minimal dilution to shareholders

Split Adjusted Price Per Share (blue line)

540
| Annualized Retums Shares Outstanding:
#5 | (as of Dec. 10, 2024): « Asof12/3)/2018: £, 447,772
* lyear B4% - As of NN3/2024: 4,598,241

5'3'{:' | = E'FE'E"_ ma
= Sogsar 34%
525 | = &-year: 59%

Impact of
s Leyealn S9% friarcial
420 | » Sincenew CEDIR restatemant
Febh 20018: 9%
&5
10 .
Mens
£
gE -II:. i ]
w-._l"k‘- a
$0 — e — v
200 2017 2008 2013 2020 2021 2022 2023 2024
Hote: Al closing prices and share courts ane adjusted for the effects of the reveseonsand spiit that became e¥ective on 4062019 and the forward =plit that was e¥ective on 282050 F“'TLIFEG
InCludes pres frem VS2006 - 1200200



CEO and entities he controls own a majority of outstanding

Insider OwnerSh'p shares, creating strong alignment of incentives

% of Total Comman Shares Qutstanding

Fublic Float
[T

Total shares outstanding as of Novermber 13, 2024 4558 241




Investment Thesis

1. Proven management team that is
aligned with shareholders

2. Compelling financial performance

3. Growth potential




I Margin Profile

TTH Q3 2024 Margins
% of Met Revenue
505
4354
05
260%
0%
210
4
0
Gross Margin Contribution
% of Net
Revenue”

Z1.4%

Acijusted
EBITDA
Margin

Compelling margins are driven by differentiated brands and

products

Exarmples of products with strong advocacy
from GMC framchicees

TRIPACT
PROTEIN

1

GMC franchiseas promote FitLife products in
their stores because of:

a. High and consistent product guality

b. Best-in-class unit econormics for GNC
franchissas that prowide strong alikgnmeant
af incentives

e Coripibubon B 8 ror-0AAR francial messure which rmanagerrend delines 5s ross profis less sdvertising ard marketing esperdisune

Examples of products an Amazon with strong
search rankings and consumer advocacy

Best Seller

Overall Pick

wm

=)
COMBAT

MusdeFtarm Combat Protein
Peveder, Chotolets Ml Flevos, Fusly
Muscles for Productive Wiorous, 5.
2 Sarviage (Fack of 1)

[ e [
* ki~ 88,894 TR 16,763
100K+ bought multple thimnes | 208+ bought multiple times

Br. Toblas Colom 14 Bay Geanse,
Advanced Cut Cheanis Detox o
Women & Men with Cascan..
Capuds 30 Count [Pad of 1)
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Free Cash Flow

Capital Expenditures
% of et Revenue
0.3%
0.2%
02%
QL%
00% 0.0%
0%

2021 20022 2023

01%

TTH Q3
2024

Capital light business with low leverage results in strong cash

flow
Het Debt
2 millions
20 82
15
10
5
0
-5
-10
-89
15 =123
2021 2022 2023 T Q3
2024
Net Debt/
A - . 1.8x FhrE
EBITDA

Mot Ad usted Free Cash Flow = Met cash provided by operating activities - capitsl espenditunes « menger and sogusrtion relased costs

Adjusted Free Cash Flow®

& millions
12
10.4
0 . '
A
& 5.7
&.7 b
i ) : 1
2 I I
0
204 2022 2023 TTh Q3

2024
u Transaction Expenseas
B Unadjusted Free Cash Flow
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Contribution

Strong financial performance evidenced by YoY growth in
contribution dollars & contribution as a percent of net revenue

Contribution (Gross profit less advertising and marketing expense)

£ millions

25 02

Total Net Revenue
(S, millizns)

(X

Contribution % of
Metl Revanuea

l

s LS

31.83%

m MusclePharm
mMEC

; Yo Growth
W Legacy FitLife 03 2024 v Q3 2023
5.9 +34%%
M
*25%
+B
02 2024 Q3 2024
6.5 6.9 5.0 +159%
36.6% 36.9% S7.0%
[ +52 | T

FITLIFEg



Online Revenue

Online Net Revenue
% of Total Met Revenue

Total Met Ravenue

Growing online business with strong subscriber base
underpins current financial performance

200+ of online

Acquisition of sales from
MRC in Feb subscribers
2023

7%

24%
20%
13%
2019 2020 2021 2022 2023 TTM Q3 2024
19 221 274 288 527 628
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Investment Thesis

1. Proven management team that is
aligned with shareholders

2. Compelling financial performance

3. Growth potential




Organic Growth

Estimated Dietary Supplement Market Size

&, billions

400

oo

Source: Grand View Bessarch, "Dietary Supplements Market Size, Share & Trerd Aralsis Bepors, 2024-2030°

178

m Rest of Warld

mLUS

327

2030

Cach

2023 - 2030

+0k%

+H10.4%

Large and growing industry supports organic growth
potential of existing brands

Key Growth Opportunities for Select Brands:

Legacy Fitlife

= Continued increase in online sales and subscribers, despite geclining
foot-traffic and sales at certain wholesale pariners

* Pursuing international expansion opporiunities

Oy, Tobios fthe largest MRC brond)

= Growth on Amazon via continued optimization of advertising campaigns
* Mew product development with focus on single-ingredient supplements
* Cwrrently exploring sales channels beyond Amazon

MusclePharm

= Continuing process of gaining increased distribution among both nesw
and previous MusclePharm wholesale customers

= Mew product development, including the upcoming launch of newly
developed MusclePharm Pro Series product line in majority of Yitamin
Shoppe locations during first guarter of 2025
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Inorganic Growth

Consolidation opportunity

Opportunity for "multiple arbitrage” via
consolidation of smaller brands in industry

Typical Enterprise Value / EBITDA Multiples
16x

12x
Bx

e _

Ox

Add-ons Platforms

Wt Equity market value 3t of Decermnber 10, 2024

Industry fragmentation coupled with FitLife's access to deal
flow and strong balance sheet create opportunity for M&4

Deal flow

Cur teamn and infrastructure make us a qualified
nurturer of brands and a desirable buyer, giving
us access 1o deal Mow

FitLife's MEA Pipeline - Last =& years

# of deals evaluated ~B0

# of LOIs submitted 1

& of deals closed 3

Ability to finance M&A

Strong balance sheet provides flexibility to close
deals without Issulng equity, resulting in EPS
accration for existing shareholders

Debt Ratios - TTM Q3 2024

Net Debt f EBITDA 0. 7x

Met Debr / Equity Market

= '|
Value® X
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Recent M&A

Examples
MRC
TOeias [ANA  Maritme
Deal Overview —— e

* Closing date: February 28, 2023

= Total consideration: $171 millicn cash (funded with $4,6 million cash from
balance sheat and ST2.5 milllan term ioan)

= Invesiment rationale:

Increase exposure (o general health & wellness supplements and
online sales channals

Opportunity to unlock value guickly via SGEA rationalization
Tirming and price was right - business was in financial distress

Impact under FitLife ownership

* Significant improverneantsin profitability - TTMM 03 2024 contribution of
S9.4 million comparas very favarably to thae original purchase prica
+ Key levars of profit growth include:
Reduced non-advertising SGRA by ~31.5 million by (a) removing
executive redundancies and (b} FitLife operations team assuming
responsibility for MRC

Reduced advertising by 52+ million via campaign optimization
< Returned previously declining Dr. Tobias brand to growth Yoy
- Exited unprofitable markets & optimized pricing for skin care brands

FitLife made two acquisitions in the last two years, both of
which were rapidly accretive to shareholders

MusclePharm

Deal Overview

* Closing date: October 10, 2023

« Total consideration: $18.5 million cash (funded with 585 million cash from
balance sheet and S1000 million term loan)

« Investment rationale;

> Strong brand and bBroad consumer awareness resulting from tens of
millions of promational spend poured into the brand prior to the
acquisition

o Sound investment even assurming no return to growth; significant
option value on potential future growth

» Timing and price was right - purchased assets out of bankruptcy

Impact under FitLife ownership

« Hamped up Amazon business as previous outsourced resaeller sold through
imventory, including adding many new subscribers

+ Re-engaged prior and new wholesale partners
+ Efforts underway 1o regaln shelf space at ather wholesale parners
« Relaunched Combat Sport protein bars
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Summary

1. Proven management team that is
aligned with shareholders

/ 2. Compelling financial performance

/ 3. Growth potential

Please contact us at investor@fitlifebrands.com
if you have any questions.
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Appendix




Non-GAAP Reconciliations

¥ thawrands

CONSOLIATED STATEMENTS OF PNOOME

i v e
Cioat of goods sold
irnms prafil
Lol il S opeTas
% lling, gencral and adminisirative

Irrpurmner® ol mtangobe assers s poadual]

D precdation and amoctization
Ioilal operating cxpenses
il g, e vgrise
{xher expense {income j
Imcrest EXpriso | oo |
{her @ Xpeime | i |
Toital other expense {incoms |
Mg [ peoane Pefire tay prasision
Prontmionn fo ineome iaxes
Nl | onme

NONGLAAP RECONCTLIATION

Nel | o
lilorisl expitme | oo |
Inccme mues
Doprecintion snd mmort ietion
Fareign e hange ( jgin) loes

ERIDA

M- oo b aned nonerocumreng: adpstments:
S CeE R COETE Pl 010 e Pl
Menger ol scquisition relaed cosla
Armerlizason of imirory slep-up
Restemeni relaiel costs
hparmnent of mtagbles and poodmall
Mof-tectiting | | gank

Muljusied ERTITHA

{11 [ p{1] il FLIES e nan ] L b pLLE] T 3 2024
34 314 17,708 17,077 i9,1 34 3 ey - K I8 K5 3 700 63,744
15343 12, Mg 16,552 in,15% 125M 15 44k 16,749 51 268 35 524
AT % 11| &,74% 7481 4537 12504 12 034 1432 17.231
9121 TS 6023 EALE 5153 6215 6,267 1%,788 15,056

; L] H : . A 5 = .
474 A ) 2 EL) 5 i) s 118
.55 14 083 &0 EARR 519 817 63083 1 X BE2 15,171
472 [RQ52H A3 2493 FEETS B0 £ 701 7,550 12 feid
1 112 111 a7 3 {25) {1210 734 1,451
(5) i 2 {171} {70} {443} 5 [183] [50R)
(I ] 1o 133 11243 (.11 (474 (130} 547 1143
68 (T O72H §201 2617 4400 i, TR 5 R17 T 003 10987
3 HHG i1 7 {4414} | 208 1,485 1,507 3433
164 | %, 7h 1k S0 i L] HADS SA1G 4429 5,296 B
1M [®.THI B L] 2810 RS SA10 4429 5200 B
(LG 12 133 4T B (25} 120 T34 1451
. L] ] T {4 415) 1,208 I 353 1,707 2523
478 i i i3 14 50 A& o 115
. . . . . - [ 159] [ 30K}
G5 6 CELI 7232 2,714 J 454 . T2 5 767 7,64 12,175
LuF 140 203 %32 TH 443 i 413 T35
- . 253 287 1,627 i bl ]
- - = 313 LT
a - * - 5 11 = F
5800 -
. = B {1711 { T i453) - 112 .
10154 12482 LOLS 2,727 4462 .54 65,7415 10,179 13,407
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