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Q2 2024 HIGHLIGHTS

• World of Hyatt named “Best Hotel Rewards Program” and the World of Hyatt Credit Card named “Best 
Overall Hotel Credit Card” by WalletHub

• 80% of Mr & Mrs Smith properties listed on Hyatt channels have received bookings from World of 
Hyatt members with nearly two-thirds of bookings for paid reservations; Globalists accounted for >20%
of these bookings

• Announced an exclusive alliance with Under Canvas2, the leader in upscale outdoor hospitality, 
where World of Hyatt members can now earn and redeem points at Under Canvas locations

1 S e e  H y a t t ’ s  s e c o n d  q u a r t e r  2 0 2 4  e a r n i n g s  r e l e a s e  a v a i l a b l e  a t  i n v e s t o r s . h y a t t . c o m  f o r  t h e  d e f i n i t i o n  o f  A d j u s t e d  E B I T D A ,  a  n o n - G A A P  
m e a s u r e ,  a n d  f o r  a  r e c o n c i l i a t i o n  t o  t h e  m o s t  d i r e c t l y  c o m p a r a b l e  G A A P  m e a s u r e .
2 U n d e r  C a n v a s  a l l i a n c e  a n n o u n c e d  a n d  l a u n c h e d  J u l y  2 5 ,  2 0 2 4 .
F i g u r e s  a s  o f  J u n e  3 0 ,  2 0 2 4 ,  a n d  g r o w t h  r a t e s  r e p r e s e n t  y e a r - o v e r - y e a r  c o m p a r i s o n s  f r o m  Q 2  2 0 2 3  v s .  Q 2  2 0 2 4 .
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