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About Ravensburger

Ravensburger AG is an international group with several renowned toy brands. Its mission is:
"Encourage discovery of what really matters." Thus, Ravensburger products and services promote
togetherness, build knowledge and social skills, enable relaxation and create lasting memories. The
company´s most important brand, the Ravensburger blue triangle, is one of the leading European
brands for games, puzzles and arts & crafts as well as for German-language children's and youth
books. Toys with the blue triangle are sold worldwide. Furthermore the international brands BRIO
and ThinkFun expand the group's portfolio. Ravensburger has been a family business since it was
founded in 1883 and is shaped by tradition and grown values. In 2022, Ravensburger had 2,534
employees and achieved net revenue of EUR 598 million.* Ravensburger runs its own plants in
Ravensburg (Germany), Polika (Czech Republic), and Banská Bystrica (Slovakia).

* As of 01/2023
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