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Q2 2020 
earnings 
overview

TOTAL END OF PERIOD  
SUBSCRIBERS 

5.0M

TOTAL 
REVENUES

$334M

OPERATING 
INCOME

$51M

Seasonal subscriber trend

“We ended the quarter with our highest-ever Q2 subscriber base of 5.0 million, driven by a record level of digital subscribers, 
which were up 23% year-over-year. These milestones combined with the strength in digital revenues and our high margins are all 
testament to the work of our teams and talent around the world,” said Mindy Grossman, the Company’s President and CEO. “The 
impact of our accelerated digital transformation is evident in our second quarter results and will continue to be a key driver of our 
future growth and profitability. Creating exciting new coaching experiences, adding new digital features and producing creative 
content that is insightful, interactive and engaging will greatly increase our ability to attract new members to WW, retain them 
longer, help them achieve their weight loss and wellness goals, and deliver on our mission to democratize wellness for all.”
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