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Key Messages

 Strategy 2020 is continuing to produce strong shareholder
returns

« Strong progress on Strategy Accelerators and investments In
profitable growth

* Long-term investment case remains solid
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Safe Harbor

Except for historical information, matters discussed in this presentation, including statements about the success of the Company’s future
volume, sales, costs, cost savings, earnings, foreign currencies, and foreign currency exchange rates, cash flows, plans, objectives, expectations,
growth or profitability, are forward-looking statements based on management’s estimates, assumptions and projections. Important factors
that could affect performance and cause results to differ materially from management’s expectations are described in the Company’s most
recent Form 10-K filed with the SEC, as updated from time to time in the Company's SEC filings. Those factors include, but are not limited to,
risks related to competition in the Company’s markets; economic conditions and financial market volatility; the Company’s ability to drive sales
growth and increase market share; international operations, including price controls, foreign currency fluctuations, labor claims and labor
unrest, potential harm and liabilities from use, storage and transportation of chlorine in certain markets and discontinuation of operations in
Venezuela; volatility and increases in commodity, energy and other costs; supply disruptions; dependence on key customers; government
regulations; political, legal and tax risks; information technology security breaches or cyber attacks; risks relating to acquisitions, new ventures
and divestitures; the success of the Company’s business strategies and products; product liability claims, labor claims and other legal
proceedings; the Company’s business reputation; environmental matters; the Company’s ability to assert and defend its intellectual property
rights; and the impacts of potential stockholder activism.

The Company may also use non-GAAP financial measures, which could differ from reported results using Generally Accepted Accounting
Principles (GAAP). The most directly comparable GAAP financial measures and reconciliation to non-GAAP financial measures are set forth in
the Appendix hereto, the Supplemental Schedules of the Company’s quarterly financial results and in the Company’s SEC filings, including its
Form 10-K and its exhibits furnished to the SEC, which are posted at www.TheCloroxCompany.com in the Investors/Financial
Information/Financial Results and SEC Filings sections, respectively.
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Advantaged Portfolio
Over 80% of Sales From #1 or #2 Share Brands

Cleaning: 32%

International 19%

FY15

E—
BURT’S BEES

CO m pany o Burt's Bees 4% @\ﬁ\}x\)
Sales =BRITA Brita 4% -

$5.7B

uuuuuuuuuu

| HiddenValley,
st

Lifestyle: 17%

Clog
KINGSFORD Household : 32%

A
THE CLOROX COMPANY
N~z



http://www.cloroxcsr.com/category-detail.php?catName=commercialsolutions

Advantaged Portfolio

Big Share Brands in Mid-Sized Categories

Clorox
Smaller 230
Players .
) Clor;)(( IS
Private .
_ the size of next
Competitor E Label :
3% 20% branded competitor

Competitor D
4%
Competitor C
5%

Competitor B - Competitor A e
5% 8%
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Advantaged Portfolio

Supported by Consumer Megatrends

Health & Wellness Sustainability

Fragmentation Affordability
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Advantaged Portfolio

Driving Significant Synergies

B o TS s o
BRITA - piUMR

suRrsBis N
Customer Supply Chain Brand Building
Scaled teams, Common consumer
Scale across Buy, o
capabilities, and Make, Ship trends, insights, 3D
broker network demand creation

v' Over 80% of sales from #1 or #2 share brands v Top tertile ROIC
v' Lower SG&A as a % of Sales vs. Peers® v' Strong cash flow
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Increasing Investments in Profitable Growth

- v Sales

Advertising Promotion

S

-

o pt

Trade

Promotion
Focus on Core Increased Investments in
Demand Innovation
Investment
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Market Share is Responding...

‘ Last 6
O Months
Last 12
Months  *0-3pts
® L ast 24 +0.3pts
Months
-0.3pts
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...Categories are Growing

‘ Last 6
O Months
Last 12 0
Months +2.0%
0
¢ Last 24 +2.3%
Months

+3.2%
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Strong Results Are Recognized by Shareholders

Total Shareholder Return
1 Year Ending 12/31/15

25%
25% - —
15% -
8%
5% - s 1%
p— o
504 - Clorox Peers spsop 1%

M Share Price Appreciation M Dividend Paid
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Over 2x the
v S&P 500!

Total Shareholder Return — —

o 20 Year Ending 12/31/2015

1,000

Strong Long-Term Shareholder Return

CLX +1068%

900

800 Peers +741%

700
600
500

400 S&P 500 +382%

300
200
100
0 T T T T T T T T T
Dec Dec Dec Dec Dec Dec Dec Dec Dec Dec Dec
95 97 99 01 03 05 07 09 11 13 15
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Leading Through Strateglc Change In CPG

‘\ LT TR TP Wil
I |"""'"W'|' Ty !
TTHTITTH [ T T
1i00a000) BEEEEE .
f””l 1] ENNEEEEE |
| | i
T ! ATTITTIT

T ‘xjr'_t /. .
st S L DR
e T e e
\ . “.‘,7. |
Digital Consumer Challenging International
Revolution Focus on Value Retail Macro
Environment Headwinds
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2020 Strategy

We make everyday life better, every day

« Maximize economic profit across categories, channels, and countries

Objectives . . . .
» Big-share brands in midsized categories and countries

* Engage our people as business owners

* Increase brand investment behind superior value and more targeted
3D plans

« Keep the core healthy and grow into new categories, channels, and
existing countries

* Reduce waste in work, products, and supply chain to fund growth j
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Strategy Accelerators - Drive Profitable Growth

3D Technology

Transformation 3D Innovation

Portfolio
Momentum
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Focus on Portfolio Momentum

Portfolio
Momentum
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Portfolio Segmentation

High Fuel Growth

KINESFURD N

Sales Gro‘/

Low
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1 point of Household Penetration = $50M+ Sales

Cleaning Lifestyle
= q =

Opportunity by Segment

hold

e
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New Usage Occasions Drives Household Penetration

New Faces New Spaces New Places
New Demographic or Consumes Product in a New Channel or
Behavioral Group Location in Store

A
x CLOROX/DISINFECTING WIPES
Glﬂm] I(ILI.#S% OF GERMS

Wi -

— : = ORIGINAL
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Driving Household Penetration: Burt's Bees

International : 19%

Cleaning: 32%

BURTS BEES 5 tic poas 0 gL ORL

Commercial
SCLUTIONES

Lifestyle : 17%

Household : 32%

Step
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Strong Foundation of Leadership

MARKET GROWTH
LEADER LEADER
#1 +8%
Natural brand 5 Year
CAGR
26% 20%
NPC Market of NPC
Share Category
Growth

INNOVATION

LEADER
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Items launched
over past 3 yrs

Nearly 1/2

of new NPC
sales over last
3 yrs



Growth With New Faces, Spaces & Places

Drive Expand into International
Trial & Awareness Adjacencies Expansion
on Core
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Focus on Core - Fastest Growing Lip Balm

Retail Dollars vs Year Ago

20% - Latest 12 months
11%
10% -
5%
O% | : — : I
g
-1% -2%
-10% -
Burt's Bees Chapstick Blistex EOS
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% Household Penetration

VS YA
C +14%
Increase vs
I ™~ YA

NI T R ™ e N——

WTVI dI'T XVASddd
 SFdd S.naNng

Dec 2014 Dec 2015
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BEES

=
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B
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Expanding Into Lip Color & Face Care

A

BURT’S
"BEES'

= |
BURT’S BEES

SMOOTHING eye cream
bi

with Hibiscus and Appk
Rejuvenating Comples

BB CREAM

with Noni Extract
})

f _deHT/MED
/ —
Remores die, oft and make-up without rinsing

CLINICALLY SHOWN
BENEFITS IN
ONE EASY STEP:

 Protects with

v Evens Tone

Broad Spectrum / Conceals
SPF15 / Reduces

 Moisturizes Fine Lines

/ Smoothes and Wrinkles

/ Visibly Firms ~ / Perfects Skin

¥ llluminates

NetWt.170z/50 ¢

BURT’S
BEES

BB CREAM

with Noni Extract

SPF 15
aHT/MED,
N

98.9% NATURAL

17floz/50q
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Lipsticks — Strong Holiday Execution

WRRRTWR 47V

53 results 100% would recommend

70 BURTS pere ——

ULTA
4,696 displays 1,789 displays 872 displays
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International Expansion

Store within
Store Concept

Retailer

: eCommerce
Partnership

Narrow your results P22 mmet

X 5,
<
Y e _ger?

UNCAP FLAVOUR
From Honey to Mango, discover
all sing

BESTSELLERS GIFTS & SETS
)

* h@i\ G ‘)._J‘ij
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Driving Household Penetration: Brita

International : 19%

Cleaning: 32%

= PLUMR
BURT'S BELS h
=BRITA Chade
commer

Lifestyle : 17%

Household : 32%

Step
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Focused on Reversing Share Trend

$ Market Share Share Change vs YA
. Last 52 Weeks 1.5% -
o
60% | 8%
0.5% -
50% -
40% - -0.5% -
30% 29%
-
20% - -1.5% -
10% - 6%
-2.5% -
0% - : : Q1 Q2 Q3 Q4 Q1 Q2
Brita Pur Private Label FY'15 FY'15 FY'15 FY'15 FY'16 FY'16
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Focus on 3D Innovation

3D Innovation
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Broad-based Approach to Innovation

KEEP THE CORE HEALTHY GROW MARKET SHARE

Product & Product
Marketing Superiority

New
Product

Platforms

& ACCELERATE GROWTH
Adjacency

4 ExpanS|on )
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Innovation is Delivering Growth

5% Incremental Sales Growth from Innovation
(Last 12 months)
4%
3.3% 3.4%
3.0%

3%

2%

1%

0%

FY11 FY12 FY13 FY14 FY15 FY16

Outlook
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New Metric: Consumer Value Measure (CVM)

s i

\/ 60/40 Testing

Product ‘/ TG
Experience esting
\

7 Brand Equity

Price ‘

Z Price

Total Consumer
Value
A
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Glad: Improving Value Through Product Experience

Cleaning: 32%

International : 19% _ ’n’i’:g} Binetsal

BURT'S BELS

N

Glad 15%

m Household : 32%

Lifestyle : 17%

Fresh
Step
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Blockbuster & Sequels
Differentiated Technology Provides Staying Power

40 e (= et
o ARETRMETURIMMOSRANIREY 512 fall U et e
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The Next Sequel: Glad with Heavy Duty Febreze

o« 2X Odor-Neutralizing Power

* 91% of HH’s want benefit, only
30% buying today
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Premium Segment Driving Growth in FY16

+0.2 pts +10% +4%
vs YA Premium Trash vs YA
Sales Growth
Market Share Top-Line Driver Category
Growth Growth Driver
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Litter: Improving Value Through Product Experience

International : 19% “’n’ﬁ'} Binetsal

Cleaning: 32%

BURT'S BELS

Commercial
SCLUTIONES

“HiddenValley

Litter
Lifestyle : 17% 6% Household : 32%
Fresh
Step
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Focused on Reversing Share Trend

$ Market Share Share Change vs YA
Last 52 Weeks 1.0% -
40% - 350 ¢
30% i 0.0% T T T T T 1
23%
-
10% 2 0%
-
-3.0% -
0% - Q1 Q2 Q3 Q4 Q1 Q2

Tidy Cats Clorox Arm & Hammer FY'l5 FY'15 FY'l5 FY'15 FY'l6 FY'l6
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New Fresh Step With Febreze: Superior Odor Control

) |

ODOR CONTROL
WORTH CELEBRATING

SMELL THE DIFFERENCE
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Store Launch Support

Outstanding In

B =S
ks ‘%&\ .nm\!.h\! .‘\

- iy
o ...
o O % o

of)

VL7

| &

S i
W e

2
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Focus on 3D Technology Transformation

3D Technology
Transformation

A
THE CLOROX COMPANY
h Y 4




Leading the Industry in Digital Consumer Engagement

Driving Consumer Engagement

More More More
Targeted Personal Real-Time
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Accelerating Investments in Digital Media

% of Working Media on Digital
Clorox now

Invests over 40%
of our media in
digital

41%

FY13 FY14 FY15 FY16
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Digital Improves ROI

Personalized @ Real Time Across
Channels

Enhanced
Targeting

frreeenee
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Campaign ROl Comparison
Hidden Valley,

THE ORIGINAL

ROI per Marketing Dollar Spent RaIlC °

}}L",‘ s Enhanced

Targeting

" Q p) 4§ 1.6X More

= Personalized

More Real
+ g + D + + 2 1X Time Across

Channels
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Innovative Partnerships are a Competitive Advantage

ORACLE
GO g|€ MARKETING facebook. BuzzFeeD MAGNE+IC"

CLOUD

Obluckai Dadatalogix  twitterd MO AT O miemiimeda
@Advantage am_g;on.com“ Walmart.com bTubeMogul VERVE

@ TARGET AOI. @ |ntegral CONVERSANTD

THE HUFFINGTON POST Ad Science
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Momentum In eCommerce

amMmazZoncom
~

m Advantage

Walmart

~50% Sales Growth
(FY15 vs FY13)

FY13 FY14 FY15




Key Messages

 Strategy 2020 is continuing to produce strong shareholder
returns

e Strong progress on Strategy Accelerators and investments
behind profitable growth

* Long-term investment case remains solid
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Current Environment: Why Invest More?

Build on Strong ROls Strong Long-Term
Momentum Innovation Focus
Plans
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Key Messages

 Strategy 2020 is continuing to produce strong shareholder
returns

e Strong progress on Strategy Accelerators and investments
behind profitable growth

* Long-term investment case remains solid
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FY16 YTD Performance

1H FY16 Vs. Year AQo

+1.4%
(+4% FX Neutral)

Sales $2.7B

EBIT Margin 19.6% +220 bps

Diluted EPS
(cont. ops)
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FY16 Outlook

Based on February 4t Earnings Call

« Categories: +1% to +2%
Sales * Innovation: +3pts

0% to +1% * FX: about -3pts

» Trade/Other: -1pt

_ » Gross Margin: about +100bps
EBIT Margin « Selling & Admin: about 14% of Sales

el ERORIEEN < Advertising & Sales Promotion: > 9% of Sales

DIIVICIONSSSIN . Ty rate: 34% to 35%
$4.75 to $4.90

(+4% to +7%)
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Long-Term Growth Algorithm Remains Unchanged

U.S. Domestic International

~80% of Clorox Sales ~20% of Clorox Sales

+2-4% annual growth +5-7% annual growth

1.5 - 3.0 pts 1.0 - 1.5 pts =3-5 pts

company growth company growth company growth

Annual EBIT Margin Improvement: +25 to 50 bps

Annual Free Cash Flow: 10% - 12% of Sales
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U.S. Domestic Results are on Track

Domestic Sales Growth
FYTD

6%

4%

2%

Q1 Q2 FYTD
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International is a Key Component of our Portfolio

International : 19%

Cleaning : 32%

BURDES BLLES

B

Lifestyle : 17%

Household : 32%

Fresh
Step
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Why We Like International

Peru
Leading Midsized Faster Strong
Brands Countries Category Operational

Growth Rates Performance
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Strong Growth in Local Currency, However FX is Real

Sales Growth

10% - 10% Exchange Rate
vs YAGO
5% - Canada -15%
Argentina -15%
0% - .
Australia -16%
50 - Chile -14%
Colombia -29%
-10% - -8% Mexico -17%

FY 2013 FY 2014 FY 2015 FYTD 2016
H Currency Neutral ®As Reported
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International: “Go Lean” Approach

Pricing Focus on Right-Size Optimize
Maximization Cost Savings Infrastructure Demand
Creation

4 Pillars of Profitability
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2020 Strategy

 Engage our people as business owners

* Increase brand investment behind superior value and more
targeted 3D plans

« Keep the core healthy and grow into new categories,
channels, and existing countries

« Reduce waste in work, products, and supply chain
to fund growth j
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Cost Savings Continue to Deliver

EBIT Margin Benefit from Cost Savings
300 bps

250 bps

200 bps

150 bps -
100 bps
50 bps
0 bps

FYO6 FYO/ FYO8 FY09 FY10 FY11 FY12 FY13 FY14 FY15 FY16+
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Strong Pipeline of Cost Savings

~2% Efficiency

Every Year
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Bleach Network Optimization

Cleveland, OH
ey City, NJ

Chic
en, MD

A

A1:Iillr
P
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1990s

(9 Plants)

Angeles, CA




Bleach Network Optimization

ield, CA

Chic‘

SR
Atl‘

H’ X
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THE CLOROX COMPANY
h Y 4

Today

(6 Plants = 5)

Angeles, CA




Opportunities Exist Within SG&A

45%

35%

0
25 Goal:

< 14% Sales
14.1%

i i W

CHD KHC KMB GIS CLX TAP K PG EPC HSY RB- CL KO PEP EL
GB
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Top-Tier ROIC

40%

30% 27%

20% Peer Average: 14%

CL CLX EL RB-GBHSY CPB PEP CHD KO GIS PG KMB K KHC TAP EPC
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Strong Free Cash Flow

$900

$800

$700

M

“ $600
$500
$400

$300

$780 $786
$622

5590 S
FY12 FY13 FY14

. Operating Cash Flow

Projected
$858 10% - 12%
of Sales
FY15 Goal

M Free Cash Flow
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Use of Cash Priorities

Business Growth o
(includes targeted M&A) Support Dividend

(Qgr%tetl? A Share Repurchases
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M&A Criteria

Target areas with tailwinds in categories, countries, and channels
» Categories: Health & Wellness, Food Enhancers, and Natural Personal Care
» Countries: US-Centric, with possible International expansion
» Channels: Current retail and professional markets

« Strong fit with Clorox strategy and capabilities
« #1 (or strong #2) position in a defensible niche of a growing, sustainable category
« Accretive margin to the company average

« Dry Powder available

> Transaction Size: Targeting companies/brands/technologies with $50M to $250M in sales (“bolt-on”)
» Gross Debt/EBITA is 1.8x (low end of targeted range of 2.0x to 2.5x)
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Nearly $2 Billion Returned To Shareholders
in Last 4 Years T

~_Payout Ratio
h 64% r
$800 $733
$649
$600 i
$433
s $400
©
$200 .
$0 — —
FY12 FY13 FY14 FY15

MFCF ®Cash Returned to Shareholders
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Healthy Dividend Growth...

Dividends Have Increased Each Year Since 1977

Dividend Yield as of Dec 31st, 2015
4% -
2.4% Peer Average: 2.6%
2%
0%

PG KO KHC GIS PEP KMB K CPB HSY CLX CL TAP CHD EL
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...and Long Track Record of Share Repurchases

$100 - Repurchased Nearly 40% of Shares over last 10 Years

$80 -

$60 -

$40
CYo4 CYQ CY06 Cyo7 CY08 CY09 CY10 Cy1l1 CY12 Cy13 Cy14

Shares Outstanding @ @
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Long-Term Investment Case Remains Solid

FX headwinds likely to lessen over the long-term

Investing behind our brands to grow categories and share

Solid pipeline of innovation and cost savings, including SG&A

Free cash flow: 10% to 12% of Sales
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Strong Shareholder Return

Over 2x the
»  S&P 500!
Total Shareholder Return — —

TSR % 20 Year Ending 12/31/2015 i oese
1,000

Q00

200 Peers +741%

J00

600

500

S&P 500 +382%

400
300
200
100
0 T T T T T T T T T
Dec Dec Dec Dec Dec Dec Dec Dec Dec Dec Dec
95 97 99 01 03 05 07 09 11 13 15
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Near-Term Priorities

 Invest in our categories by supporting innovation

« EBIT margin expansion: Continue executing with operational
excellence

* International Segment: Prioritize profitability while managing
through an increasingly difficult F/X environment
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Key Messages

 Strategy 2020 is continuing to produce strong shareholder
returns

e Strong progress on Strategy Accelerators and investments
behind profitable growth

* Long-term investment case remains solid
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