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Welcome

Thomas JOonsson
October 1 and 2, 2015




2015 CMD Program

Real Life
Safety

DAY 1 AstaZero

DY\ Conference
Centre

- Lindholmen

Jan Carlson
DIRECTION

Johan Lofvenholm Svante Mogefors George Chang Frank Meltzer

TECHNOLOGY QUALITY PASSIVE SAFETY ELECTRONICS CONCLUDING

am — e PANEL
‘ DISCUSSION

ACTIVE DEMO & V Steve Fredin Mats Wallin
EXHIBITION SALES FINANCIALS
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;2 ] 5 October 1 October 2
11:00 Bus transportation from hotel or Landvetter Airport 08:05 Opening CMD Day 2 — Thomas Jonsson,

to AstaZero, active safety test area Group VP Communications
CMD Program

08:10 Quality — Svante Mogefors,

12:00 Registration & lunch at AstaZero Group VP Quality

12:45 Opening Presentation, Jan Carlson, 08:40 Sales — Steve Fredin,
Chairman, President & CEO Group VP Sales & Engineering

13:45 Technology, Johan L6fvenholm, 09:10 Passive Safety — George Chang,
Group VP Product & Process Development President Passive Safety

14:25 Real Life Safety demonstrations — Part 1 09:45 Coffee break

16:00 Coffee break 10:30 Electronics — Frank Melzer,

President Electronics

16:35 Real Life Safety demonstrations — Part 2 11:00 E::n(;emuals — Mats Wallin,
18:00 Wrap up & Reception 11:40 Panel discussion Q&A

18:45 Bus transport to dinner, 12:20

Chalmerska Huset, Gothenburg Conclusion

20:30 Guest speaker Michiel van Ratingen,
Euro NCAP

12:30 Lunch Departure

Bus transfer to hotel

Real Life Safety Autoliv
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Capital Markets Day Press Release

Autoliv
]

Autoliv Demonstrates Real Life Safety and Sets
End of Decade Targets

[S#ockiolm, Swedan, Octobar 1, 2015) - — — At Ho Capial Marksic Day, Ootober 1-2, Auiolls, Ino.
(HYEE: ALV and S2E: ALNcdE], the lsadar In auwt cafety cych , cartliress Ho
chrategy for further growth, demonctrates real e cafety and cetc snd of deoads tangedc. The
Company alco relsratsc B sxlchng long dsrm targets.

“Our miszion i 1o be the lsading suppiler of safety systems for the futune car, weil integrated wis
avtonomous driving. Today, at cur capital markests day, we bring our mission fo e by demonsimaing worid
leading satety I sawe hundreds of thousands of Ies In the years i come”,
=aid Jan Carison, Charman, Fresident and CED of Autcliy.

=iie further oubine tangess for B end of e decade, which will drive our Company to dedver srong growsh
and Improved margirs”, e conbnuesd.

The Company's end of decade fargets ane:
- Toreach §12 billon In sakes, insdicating an annual grow rale of around T5%. OF the §12 bilion In
sales, around §53 blllon are expecied fo come fom the passhe safsty business segment and ancund
%3 bilion from B slechonics business segment.
- Teo expand ks ourent passive safely market share from 353%.

- To improve margins In the electronics segment 1o neach the long-i=rm corporate margin target
range, while atleast maintaining T curent margin level in the passive safety segment.

- To grow Eamings Per Shans (EPE) taster fan fe tarpeied saies growih.

Thee el of decade targets include e afects from the recent acquisBon of MACOM's sulomolive business
and planined joint vanture In brake control systemes with Mizsin Kogio, which IS expecied bo claze In samy
2HE.

Auiolv's end of decade sales npet Is §12 billon. The Company furfer has an ambition o potendally neach
up to §15 bilkon In syies by T end of the decade, 1 ks successful In @king advantage of potential
addEicnal market and acguisition opportunies.

The Company expects that &5 cument combined passive safety and elecironics market should grow by
approairaiely 5% annually o around $31 billon In 2045, Through Bs planmed joint veniure wish Missin
Hogys, Autoii ks also entering the market for brake control sysi=ms, which b esSmabed i be wordh more
than §13 bllion & B end of 2015, In the same period the global Ight vehick: produciion (LVP) s prediched
by IHE to grow anund 3% annualy.

Aulclv Inc Aol Horh Amerce
Word Trece Ceie MEAE Amercan Drive
Fasbegmraducen T mecio- CF Zosdrhed Ml 48054 UGA

81, SE-907 34 Sookhoim, Sweden Tl #1 245 TU4 4537
Tl sl B 58 202 TF =rmil wy pelmnimrindy com

s=mmd. o jormscrwutoly oom
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Autoliv’s
Strategy and Targets

Jan Carlson
October 1




Safe Harbor Statement*

This presentation contains statements that are not historical facts but rather forward-looking statements within the meaning of the Private Securities Litigation Reform Act of
1995. Such forward-looking statements include those that address activities, events or developments that Autoliv, Inc. or its management believes or anticipates may occur in
the future. All forward-looking statements, including without limitation, management’s examination of historical operating trends and data, as well as estimates of future sales,
operating margin, cash flow, effective tax rate or other future operating performance or financial results, are based upon our current expectations, various assumptions and data
available from third parties. Our expectations and assumptions are expressed in good faith and we believe there is a reasonable basis for them. However, there can be no
assurance that such forward-looking statements will materialize or prove to be correct as forward-looking statements are inherently subject to known and unknown risks,
uncertainties and other factors which may cause actual future results, performance or achievements to differ materially from the future results, performance or achievements
expressed in or implied by such forward-looking statements. Because these forward-looking statements involve risks and uncertainties, the outcome could differ materially from
those set out in the forward-looking statements for a variety of reasons, including without limitation, changes in global light vehicle production; fluctuation in vehicle production
schedules for which the Company is a supplier, changes in general industry and market conditions or regional growth decline, changes in and the successful execution of our
capacity alignment, restructuring and cost reduction initiatives and the market reaction thereto; loss of business from increased competition; higher raw material, fuel and energy
costs; changes in consumer and customer preferences for end products; customer losses; changes in regulatory conditions; customer bankruptcies, consolidations,
restructurings or divestiture of customer brands; unfavorable fluctuations in currencies or interest rates among the various jurisdictions in which we operate; component
shortages; market acceptance of our new products; costs or difficulties related to the integration of any new or acquired businesses and technologies; continued uncertainty in
pricing negotiations with customers; successful integration of acquisitions and operations of joint ventures; our ability to be awarded new business; product liability, warranty and
recall claims and investigations and other litigation and customer reactions thereto; higher expenses for our pension and other postretirement benefits including higher funding
requirements for our pension plans; work stoppages or other labor issues; possible adverse results of pending or future litigation; our ability to protect our intellectual property
rights or infringement claims; negative impacts of antitrust investigations or other governmental investigations and associated litigation relating to the conduct of our business;
tax assessments by governmental authorities and changes in our effective tax rate; dependence on key personnel; legislative or regulatory changes impacting or limiting our
business; political conditions; dependence on and relationships with customers and suppliers; and other risks and uncertainties identified under the headings “Risk Factors” and
“Management’s Discussion and Analysis of Financial Condition and Results of Operations” in our Annual Reports and Quarterly Reports on Forms 10-K and 10-Q and any
amendments thereto. The Company undertakes no obligation to update publicly or revise any forward-looking statements in light of new information or future events. For any
forward-looking statements contained in this or any other document, we claim the protection of the safe harbor for forward-looking statements contained in the Private Securities
Litigation Reform Act of 1995, and we assume no obligation to update any such statement.

(*) Non-US GAAP reconciliations are disclosed in our 8-K/10-K/10-Q filings available at www.sec.gov or www.autoliv.com
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Autoliv joins the Drive Me project

{Srockhole, Swedan, Saplamber 50, J075) Buitelly, Ine. (WFESE: ALY and BSE: AL IVisdk, the dwida laader ba }
miduly syatem, lodiy easounoed B his pined the Drive Me projecl. The project b a ualgue Mrge-escile @tonomous |1r||r|||u
projact jolalag nduatny, governmant and acedemias lowards securng futume Sobllly solutions & part of the project, 103 sel.
ditwing cirs will ba ralaassd on puble ol In Sothanburg, Seedan undes avaryday drivisg conditiona.

Bushodi b feining Do cumant packsans, Woheo Cir Group, the Ssedish Transgen Advinistason, Fu Swadih Tanscon! Agency, Lisdhckmen

tmsryy s Chiserares Liisarsity s this secier sheering colaboralion, which i endorsed by B Swedish

Than propect sirs b pooilinn Seeadan s i ik oo as aadars i s devalopment of Liues moblity. Suloly seas P Orke M projgst
s @ colecia afford W craaln Broad parisamships with reen rgad on sysbaie:, echreol and oganimtora o ubors o el Wik
aubenonmoe driving. Aoty inbends, slitfin e Farmssork of thi Drfee e poopsct, b contribauie s bolh brosbedgs o wel i wop i

rasaaich affori

Thia Dt M orcpind b a Qo] chuinc s us i ool Since wili basy sk ahodhins it S i smaogiian our sk albe Safini
iy, Th aefovriedian Semel of Evineron mill Dup (it ad Dy odegrate soie i o salily Spehnts wheeh o 10 omanile with
Tk iy ang ity This b (v Ry h el Wikt mivcdi Sutedy will covlriBule milfiin B b’ Desec, S Sulolv
Chairrian, Prisident & CED Jan Carlson,

“Wrtuka L chrsscyionied sl aulcntions b 5 Seedig sphdly i s wys, Do Seedish e B asws0on ab i
i, I Ve R dnsiEretvie cirhdng [ bt bt O St B, drvirything Brm bemdbn (ks B Tl ARG ik i Ml

‘) Oty ol Safaly, This b fior e el seres v Pusc, S & Susbidviihe Savisporalion oy an e @ v e e
vt ifraciune. And st aa g s Hie : 5 b St L e COVE RS, Aokl ) sulinnies
DTl [ S L&ulaa’lﬂ.ﬂlrﬂxmvlwnfr.nrr‘xuw e k\' Cantson

phabal sevietal

Aol b curen bz argiped i vabicks and ralle: sifery cenber SEFER, jel leclity Aamalens, S8 Aulomaied Trarspor and Redaarch
Irweasd e, ‘Wl isang Sutonomous Sysbens Progoam WAEER ok wel o olfser resaacch progecis with sereeral uni virsites, among e Db
M parisad Chalrmams Unbarsity

Aoy Dylve Mo,
Driin B b i i ara-decii aulonomins s el project in el 100 Sell-drbdng Visbeo cas wlll b pol o s on pubic rosds under

arvanydiry driving condifons. Th cars wil be driver sslonreusly on epeoderatly 50 kinmeten of sskecied roads in and @eound
Carltwantaing, Swaden — roads whish wil B typkol commuler ananes rceding molomey condifons and Treguen quises.

T it e britabad bn 20713, Thes st licsl vahichie: s bissn on S sosd in Gothanbung sinoe 2014 — and Wb Cars has iecanily Skan
@ frer’ st Pormand by prasanding @ compkebn Syt solumion hor seldriving cars. Tre public pled & scheduled W st s 2007

I

Thafrs Krndon, Geoup Vi Prdides] Comfrusicalion Tl =86 (003 53 TZ 06 2T

Al Sulaly

Aty e, D scrkiahn M N dctorrolve sy Syt geeatys ol Tauliactens slonlbe sy spsters for all e dctorotivie
LT i O saoekT Togedar with A5 jodl e, Suody R s 10 50 Gecilthes WAy mone M S0L000 arTyicpees i 29 countrie. i it
i Ciarvigoay Ak Doy Pl cobiirs: it Fi couraiies: around e wookl], Wi 27 Pl Dok, mier [T sy i Scloolbe sy supyir: Sals in
20 arwad b LS B0 P b, T Ciovmiy™s s dires S’ v S Moo ik Sk Bohuiges (BYSE. ALV] e il St Doy Riadnd s
o e A ol St i Srock fasion DALV sl Fer rrove it adous unod; Dlisce i oor corrigany wishoele o sisiul ok (oer

e Hebar Slafirin
SN _ 5. 5 Thits ool Corlies Shabarel s Pl e ool Abihoriond Dt Dol aifr fonesetiookig staleoents aithin e msering oF Gw Prine Secoslte Liadon
v o Al of TEES. Such Ersnmdooking sanamits ol S Ml ekt i, st o dnekyrments Al Adaly e or Ta Mg
S—— ’ 4 v O RN Ty OO0 i & nk'fammluw'un.mwlww'rmuun_ WL i ST T O
e — ;J &l rvinhiatibs fvowTi Ly i Our skt g T T e L
—— i Cory b (o A A Scach Formarclion g S S—— Ereein i i coniecT i For i TIborR Ty et e ety Syt
i Al Lok el e, Lt e ) e Gt W (Tl (e e e sl e o 1 i gualy friami
O Fufun s, gy o it i) i or irgaliad By Sech formirelkesing M ik, s e b

P iy ik T Amsedts o M ooty 0T IS S cut i e Formarebiod ing Sbslarents, i oing ApCeus) y cument or ik st 1
o it Thie Cimergaiy uncrdiski o abiigaion: o apdine publicly o seise oy Brstiioking shaamaes i g of new inrmetin or Ll el
For iy Eerwarntiooking stahamats contiie in D o ity o dhcemment, W chaim M proiicsion of A sefe it i Erirebiooting slelements
i in e Priaie Saceritie [Rigater: Reloerr Act of 2005, & i i sult no abiganicn o spiie any sush siebarmnl
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Saving Lives and Creating Value

Owners & Business
Creditors Partners

Family &
Society

Employees

Real Life Safety Autoliv
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It starts
with me

Real Life Safety Autoliv
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We Save More Lives

Human lives saved by our products
... additionally they prevent ten times as many severe injuries

160 000

140 000

120 000

100 000

80 000

60 000

40 000

20000 |- |NS ™ |

0

2014 Target

Real Life Safety Autoliv
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while Creating Value

$3.9B returned to our shareholders through dividends and repurchases*
... total shareholder returns of ~250%** since 1997

Share price development, $

E Share Repurchase i
E Dividend I
_--I-IIIIIII -“I ; " I AR AR KRR AR
1997 99 2001 03 ' . 7 11 13 LTM ‘;‘3)9 ELQQ’ SL'CD ﬂ/,Q 51/\ EL'(L ﬂ/,n’ n,’b‘ ﬁ/,% :L,b SL'« ﬂ/,q’ ﬁ/,q fL'Q SL'\ ﬂ/,q’vﬁ/,n’ vfi"'hb;ib:@

(*) Since 1997. (**) Total shareholder return based on accumulated dividends + share price gain

Real Life Safety Autoliv
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Corporate Social Responsibility

As One Autoliv,

our Corporate Social
Responsibility strategy
IS to reduce our impact
on the environment,
develop sustainable
products, operate
ethically, and be an
employer of choice

for our employees.

Real Life Safety

22

s 4 4
O A it A A
Commit to oul

EMPLOYEES

All over the world, we are
committed on behalf of our
employees to respecting human
rights, diversity, health and
safety at work.

\ =

Act ethically towards
SOCIETY

Our responsibility is based on
strict observance of ethical
standards, including our
suppliers, as well as engaging
with the communities where we
operate.

Autoliv Capital Markets Day 2015

Copyright Autoliv Inc., All Rights Reserved

g

Limit our impact on
the ENVIRONMENT

It is also our responsibility to
respect the environment,
particularly by reducing our
energy consumption.

0:
7~

Develop sustainable
products for
CONSUMERS

Every day we innovate so that
we can offer sustainable
solutions and save more lives
with our products.

Autoliv




Our Guiding Principles

OUR VISION

Saving
more
lives

Real Life Safety

Autoliv Capital Markets Day 2015

OUR MISSION

To be the

leading supplier
of Safety Systems
for the Future Cair,
well integrated
with Autonomous
Driving

OUR VALUES

One Autoliv
Transparent
Innovative
Agile

Autoliv




Our Strategy to Stay Ahead

Relentless focus on Operational Excellence

Zero Defects by flawless
execution

One Product One Process to improve
cost effectiveness and robustness

Innovation to lead industry
In Real Life Safety

Real Life Safety Autoliv
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Our Transformation in
a World of Change

Real Life Safety S Autoliv
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Industry Pioneer with Strong Heritage
More than 60 years of innovation in Automotive Safety

1950s 1980s 1990s 2000s 2010s
Real Life Safety
Autoliv Capital Markets Day 2015
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Building For the Future - China
Still the global growth engine long-term

China Sales Development of the LVP
63,6% forecast for 2015

12%

9%

m
(=
= 6%
s -5 pp
%)
n 3%
° 0
Q1 Q2 Q Q4 FY
-3%
2010 2011 2012 2013 2014
-6%
iJanuary ‘15 ® September “15
Source: IHS
H P
Real Life Safety Autoliv
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Building For the Future - China
Still the global growth engine long-term

China;
L] y
14 -’19 LVP CAGR 4.8%
500 - 30 000
~— 25 000
400 A
‘f o | China Q ZAAYY
> 0 W
O 15 000
10 000
O Population 5000
1—9“ -~ T T T T T 1 0 r T T T T T T T T T T T T T T T 1
-10 000 TT/ 10 000 20 000 30 000 40 000 50 000 60 000 '04 '05 '06 '07 '08 '09 '10 '11 '12 '13 '14 '15E'16E'17E'18E'19E
GDP/Capita ($K
100 pita ($K)

Source: UN, Autoliv internal Source: IHS September 16

Opportunities for growth remain despite current uncertainties

Real Life Safety Autoliv
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Creating a Leader in Active Safety

Strong Growth Leading Products Strategic Transactions
500 tl’ca
é o 60% @
i 200 o _N,I/N
| MACOM.
’ 2010 2011 2012 2013 2014 o
Real Life Safety Autoliv
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Autoliv Today*
A global leader in Automotive Safety with a well-balanced customer mix

Local Chinese Qe
OEM'’s

% A

PEUGEOT CITROEN

(*) YTD June 2015

Real Life Safety Autoliv
Autoliv Capital Markets Day 2015
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file://///localhost/upload.wikimedia.org/wikipedia/commons/1/14/Logo_Fiat_Chrysler_Automobiles.png
file://///localhost/upload.wikimedia.org/wikipedia/commons/1/14/Logo_Fiat_Chrysler_Automobiles.png

Autoliv Today*
A global leader in Automotive Safety with a well-balanced footprint

ROA

Japan

Seatbelts Europe

China S0
Airbags

Passive Electronics

Americas

62,000 associates 80 facilities in 18 technical 20 crash

(5,800 R,D&E) 28 countries centers test tracks

(*) YTD June 2015

Real Life Safety Autoliv
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Our Strategy to Stay Ahead

Align our operations to the markets

Sales by region ($ M)

] 00 R - AR o
Europe

8000 -------—-cmmoem- 5

6000 +-- __ " Asia 33 A)

® Americas

4000 -1 - mEurope

of sales ! ‘
: 2 = China
ook of * 16%
- S of sales

Japan

7%

of sales

2000 -4

2004 2014

Employees Americas
60 000 -

. 34%

of sales

40 000 +

=LCC i _ _ of sales
‘ O Autoliv locations
EHCC

30 000 +

20 000 +

10 000 -

0 -
2004 2014

(*) Year end 2014.

Real Life Safety Autoliv
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Changing Industry Landscape
New technology change the way we drive and shape competition

Google C; =

Future
-
ERICSSON 2\

(&) BOSCH | @ntinentals ey pi)
<77 DENSO smacna Panasonic  Actlyve

STIOBILEVE Automotive
B TAKATA ,—,1'.-.' Passiiy |
JZ . 4KSS ETOKAIRK e N
Real Life Safety Autoliv
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Changing Industry Landscape
Development of Growth Markets continues

60 7 500 - -
LVP Growth Markets Rl l=nca ‘ )
§o)
50 A 2 400 - GROWTH
o LVP Triad g MARKETS
S 40 na & T  ~hina  ~~_South Korea
= S 0 China N X
g Z AN J Western Europe
= 30 4 /% \ Japan
g // S Eastern\ P
5 | & Europe |
= 20 - 8 a4
= \ Brazil
» , / .
10 | \\ Indonesia / O Population
\ / .
. /
AN India -
0 T T T T T T T T T T T T T T T T T 1 r T — T T T T 1
'02 '04 06 '08 '10 '12 '14 '16 '18 -10 000 ~——-16000 20 000 30 000 40 000 50 000 60 000
- Level of economic development (GDP/Capita, $)
Source: IHS @ September 16, 2015
H P
Real Life Safety Autoliv
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Our Strategy to Stay Ahead

Quality is our first priority, in all we do

Behavior

P 49, =y i B
Q5 is about Quality in all dimensions and is our journey towards Zero Defects
S - y A o9 "7 ST
. ""‘g - " - 2 . ' - “ ‘;‘JL = '
Real Life Safety Autoliv
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Our Strategy to Stay Ahead

Invest for robust growth in our markets to deliver Real Life Safety

I —~ O
N . Autoliv ~1% —
- 12%
800 -
- 10% 9 2 T
600 - y
9 cAPEX ~ Share
_ ==RD&E Industry
400 " 6% 04 ALV Sales ' recalls
- 4%
200 -
- 2%
0 A - 0%
2004 2006 2008 2010 2012 2014
Real Life Safety Autoliv
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New requirements drive the Market
From standard situations to real life safety

Real Llfe Sltuatlons and Benefit

Real Life Safety Autoliv
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Our Strategy to Stay Ahead

A holistic approach to Automotive Safety

REAL LIFE
SAFETY
Integration ;& Research

Autoliv
Active Passive
Technologies Technologies

Real Life Safety Autoliv
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Towards Autonomous Driving the Real Life Safety way
Our current footprint within the pyramid

Autonomous Recent JVs
Driving and M&A
Automated Route Automated Route Partners
(Trained) (Destination)

Automated Highway | Automated City | Automated Valet Evasive | In house
Driving Driving | Parking Maneuvers
! AEB — Intersection Overtaking
[ (O ][ ==L gy ][ Ped./Cyclist ][ Assist ]l Assist
Lane . . ' | "
\ ACC/ " Cross-Traffic Real-Collision Auto Parallel — Electronic
[ Queue Assist ][ Cf{:ggi?% & ] Mitigation 1 Parking I Navigation ‘ [ Horizon ]
: o e . . e Lane Forward
goe® | gl omasrer | Pesecront |WREAAIN fameser | oepmure | colison R
) Warning Warning
Brake Steering Propulsion ‘ Driver \' Ultrasonic Inertia
- MIZIN MACOM

(*) When transaction is closed

Steering

[Electric Power

MAPS ‘ I V2X ]

Real Life Safety Autoliv
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Long-term Targets
Remains unchanged

Net Debt*/EBITDA
around one times
(Debt Limitation
Policy)

Organic* sales Operating margin* EPS* growth faster
growth at least range 8-9% over & than organic sales
In line with our the business growth

market cycles

...and faster than our ...US GAAP excl. costs ...US GAAP excl. costs

market including P related to the antitrust related to the antitrust
acquisitions. matters. matters.

...and within the range %
of .5 and 1.5 times. P

i
\

Underlying Debt Policy is to remain “Strong Investment Grade”

(*) Non US GAAP, Net Debt adjusted to include Pension Liability

Real Life Safety

Autoliv
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Our Market Outlook
LVP in Growth Markets to increase ~22% by 2019 or CAGR of 5%

2015-19 CAGR LVP

~97M

Global Market 3.3%

Growth Markets 5.1%

RoW + EEU 4.7%
. China 5.5%
TRIAD 1.0%

. Japan (0.6%)
. WEU 0.6%

. North America 2.2%

Light vehicle production (Millions)

2015 2017 2019

Source: IHS @ September 16, 2015, TRIAD (Japan, Western Europe, North America)

Real Life Safety Autoliv
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Growth
Leverage our strong position in a growing safety market

CAGR Current Safety Market 2015-2019: 6%

07 2014 MARKET SHARE
Brake Control Systems
wl ™ ELE Additional Brake Control 006
W PAS . Market ** Systems

Active Safety***
Current »

US $ (Billions)
w
o

- Electronic PAS Electronics
| Market
20 A h . .
Side Airbags
Current Frontal Airbags
10 - ~ Passive Safety ‘ 3 :
Market Steering Wheel
Seatbelts
0 - L ]

2014 2015 2019

Our safety market is expected to be ~$44B in 2019

(*) Based on August 2015 LVP outlook, FX-rates and estimated pricing trends. (**) Brake Control Systems excluding foundation brakes. (***) Includes automotive radars, night vision systems and cameras with driver assist systems.

Real Life Safety Autoliv
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Looking ahead through 2019

Sales target is to grow faster than our market

1997 thru 2015

$12,0 eams Sales (B US$)

. Target
== Global LVP (Millions) E/ZZOQ = ALV sales growth
$10,0 ~ 7% CAGR through the cycles
i = Market growth
~ 5% CAGR through the cycles

8 v ! = LVP growth

. ~ 3% CAGR through the cycles
$4,0

Looking ahead through 2019

$2,0

= Sales Target $12B
Gl ———— - LB R I = Sales Ambition up to $15B

1997 1999 2001 2003 2005 2007 2009 2011 2013 2015 2017 2019

Blend of organic growth and acquisitions, ~ 7% growth* 2015-19

(*) Based on current LVP outlook, FX-rates and the current pricing pressure and recently announced transactions.

Real Life Safety Autoliv

Autoliv Capital Markets Day 2015




Margin* Target

Improve margin through 2019 despite investment for long-term growth

14% -

12% -

Improve from

10% -
current levels

8% -

6% -
e==(Op. Margin
4% - _
====0p. Margin 5-
year Trailing
2% A

0% +—T—F7—7T 77T 77T T T T T T T T T T T T T
97 '99 '01 '03 05 'O7 '09 11 '13 '15 '17 '19

PAS:
= At least maintain current margin levels

ELE:

= |Improve margin to reach our long-term target
range by the end of the decade while investing
for growth

RD&E:
= Near-term 6-6.5%, long-term 5-6% of sales

Restructuring:

= On-going efforts beyond 2015 on average ~30
basis points per year on our current business

Ramping up Growth Markets, Active Safety and Brake Control

(*) Excluding costs related to Antitrust matters

Real Life Safety

Autoliv Capital Markets Day 2015
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Financial Strategy for EPS

EPS* target is to increase faster than the sales growth rate through 2019

7,00 -
—EPS Increase faster

sul than Sales |
e growth rate EPS Growth Target through:

5,00 - from 2015

= ~7%* Sales CAGR through 2019

4,00 A i i
= |[mproving margins
3,00 - = Share repurchases or M&A

2,00 A

1,00 A

000 +—F—7—7—F 7T T 7T T T T —T—T—T T T T T T T

97 '99 '01 '03 '0O5 'O7 '09 '11 '13 '15 17 '19

Over time, excess FCF is returned to shareholders through Dividends and Share Repurchases or used for M&A

(*) Excluding costs related to Antitrust matters, includes planned Nissin Kogyo Joint Venture.
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Capital Structure
Remain within our debt limitation policy of 0.5 to 1.5 times

2,5 1
=== | everage Ratio* ——Long-term Range _ _ .

Maintain flexibility for:

2,0 A
" CapEx

| Max

e " M&A

£

£ ..

"ol Neofle N Target _ Dividends
" Repurchases

A Min _

: / " Other requirements

0,0 44 B

‘03 '04 '05 '06 'O7 '08 '09 '10 '11 '12 '13 '14 Q2'15
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Our Strategy to Stay Ahead

New operating structure to drive change to deliver more

= Positioning Autoliv technology for the Future

— We drive change to increase our system capabilities
to deliver more as One Autoliv

= Rapid growth in the Active Safety market

— We drive change through investments, innovation and
M&A to capture growth opportunities

= A changing Passive Safety market

— We drive change through higher efficiency with focus on
Q5, speeding up 1P1P and innovation for the future car

Real Life Safety

Autoliv Capital Markets Day 2015
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Summary

= Changing industry landscape

= Focus on Quality and Real Life Safety is our way
to stay ahead

= Long term Financial Targets remain unchanged

= Strategic targets through end of decade:

Sales target is $12B with an ambition to reach up to $15B
Expand our presence in our new more than $12B market
Grow EPS faster than our Sales growth rate

Investing in growth is our priority, excess Free Cash flow
IS returned to shareholders over time
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Saving more lives...... “my 14 year son and I......”

Fr XXXXXX
Sent: Thursday, September 17, 2015 1:52 PM
Subject: FW: Thank You

To Whom It May Concern:

| usually don't write letters like this, but after the events that took
place September 5th | feel the need to thank someone from Kia
Motors. My 14 year old son and | were traveling in our 2011
Sorento when a drunk driver crossed the yellow line and
headed directly toward us. Both vehicles were traveling about 45

MPH. | swerved left into the opposite lane to avoid a head-on crash, but the driver corrected their
mistake and hit us on the right side where my son was sitting. The violence and noise of the crash
was something | will never forget. The other car was a full sized SUV and when it hit us we were

slammed into the curb and flipped upside down. Momentarily trapped inside the
car upside down in our seat belts was scary but we were able
to make our way out through the broken glass and smoke from
the airbags.

We were well taken care of by a bunch of good sumaritans and eventually paramedics and hospital
staff. My son only had cuts and scrapes on his right forearm and other random parts of his body as
well as chest bruises from the seatbelt. | ended up with 4 broken ribs and some other minor cuts and
scrapes. Being in the auto business this may not surprise you, but after seeing the pictures of the two
cars after the crash it is absolutely amazing to me that we suffered so few injuries. This accident
could have been, and probably should have been much worse. One of the paramedics who was at the
crash site came into the hospital room later and told me that he would buy a Kia any day after seeing

what ours had endured and how relatively few injuries we had
sustained. 1 had always liked my car, but | had no idea how tough it would be in this situation. |

am incredibly impressed by the design of this car,. We may have been very lucky, but I'm certain that
the design of the vehicle was no fluke. | just wanted to share my experience and say Thank You.

Sincerely,
XXXXXX
Readfield, Maine
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Thank youl!
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Every year, Autoliv's products
save over 30,000 lives

Active & Passive

Safety Safety |

i and prevent ten times

as many severe injuries
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