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Safe Harbor Statement *

This presentation contains statements that are not historical facts but rather forward-looking statements within the meaning of the Private
Securities Litigation Reform Act of 1995. Such forward-looking statements include those that address activities, events or developments
that Autoliv, Inc. or its management believes or anticipates may occur in the future. All forward-looking statements, including without
limitation, management’s examination of historical operating trends and data, as well as estimates of future sales, operating margin, cash
flow, effective tax rate or other future operating performance or financial results, are based upon our current expectations, various
assumptions and data available from third parties. Our expectations and assumptions are expressed in good faith and we believe there is a
reasonable basis for them. However, there can be no assurance that such forward-looking statements will materialize or prove to be correct
as forward-looking statements are inherently subject to known and unknown risks, uncertainties and other factors which may cause actual
future results, performance or achievements to differ materially from the future results, performance or achievements expressed in or
implied by such forward-looking statements. Because these forward-looking statements involve risks and uncertainties, the outcome could
differ materially from those set out in the forward-looking statements for a variety of reasons, including without limitation, changes in global
light vehicle production; fluctuation in vehicle production schedules for which the Company is a supplier, changes in general industry and
market conditions, changes in and the successful execution of our capacity alignment, restructuring and cost reduction initiatives discussed
herein and the market reaction thereto; loss of business from increased competition; higher raw material, fuel and energy costs; changes in
consumer and customer preferences for end products; customer losses; changes in regulatory conditions; customer bankruptcies or
divestiture of customer brands; unfavorable fluctuations in currencies or interest rates among the various jurisdictions in which we operate;
component shortages; market acceptance of our new products; costs or difficulties related to the integration of any new or acquired
businesses and technologies; continued uncertainty in pricing negotiations with customers, our ability to be awarded new business; product
liability, warranty and recall claims and other litigation and customer reactions thereto; higher expenses for our pension and other
postretirement benefits; work stoppages or other labor issues; possible adverse results of pending or future litigation or infringement claims;
negative impacts of antitrust investigations or other governmental investigations and associated litigation (including securities litigation)
relating to the conduct of our business; tax assessments by governmental authorities and changes in our effective tax rate; dependence on
key personnel; legislative or regulatory changes limiting our business; political conditions; dependence on and relationships with customers
and suppliers; and other risks and uncertainties identified under the headings “Risk Factors” and “Management’s Discussion and Analysis
of Financial Condition and Results of Operations” in our Annual Reports and Quarterly Reports on Forms 10-K and 10-Q and any
amendments thereto. The Company undertakes no obligation to update publicly or revise any forward-looking statements in light of new
information or future events. For any forward-looking statements contained in this or any other document, we claim the protection of the
safe harbor for forward-looking statements contained in the Private Securities Litigation Reform Act of 1995, and we assume no obligation
to update any such statement.

(*) Non-US GAAP reconciliations are disclosed in our 8-K/10-K/10-Q filings available at www.sec.gov or www.autoliv.com.
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Every year our products
save over 30,000 lives

and prevent ten times as
many severe injuries
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Our Mission
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Autoliv In Brief

= Sales and technology leader
= Sales US$9.2 billion

ROA

Japan
= Sales to all major vehicle

manufacturers

" Fortune 500 company with an China
A- credit rating (S&P)

= — 80 facilities in 28 countries

® 18 technical centers and
20 crash test tracks

® > 60,000 associates of which Americas
~ 5,500 in R,D&E

@ Well balanced geographic presence

Autoliv
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Autoliv In Brief

" Sales and technology leader
" Sales US$9.2 billion

= Sales to all major vehicle Seatbelts Alrbags

manufacturers
Active Safety ¢
Electronics

Passive Safety
Electronics

" Fortune 500 company with an
A- credit rating (S&P)

= — 80 facilities in 28 countries

® 18 technical centers and
20 crash test tracks

® > 60,000 associates of which
~ 5,500 in R,D&E

Autoliv

ALV May ‘15 -6 © Autoliv Inc., All Rights Reserved



Autoliv In Brief

= Sales and technology leader
= Sales US$9.2 billion

= Sales to all major vehicle
manufacturers

" Fortune 500 company with an
A- credit rating (S&P)

= — 80 facilities in 28 countries

® 18 technical centers and
20 crash test tracks

® > 60,000 associates of which
~ 5,500 in R,D&E

A@ Others
HTSHDI_.DBE-I mazpa

&

Local Chinese OEM’s

@ Our diversified customer base includes virtually all the world’s vehicle manufacturers
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Executing our Growth Strategies
- Active Safety organic sales* growth ~ 45% in FY’14
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@& Technology investments for active safety is contributing to top-line sales growth.

(*) Non-US GAAP measure.
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Market Shares 2014
- Global Safety Market Share by Product
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Towards saving more lives
-the three phases of Autoliv

1.Mechanical 2.Pyrotecnical /3.Software

Autoliv
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Reduction of Life -Threatening Injuries
- by Major Product Types

Passenger Airbags
Driver Airbags
Side Airbags
Curtain Airbags

Modern Seatbelts
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Automated Driving

Traffic Deaths

Traffic Deaths -
Human Error
~93%
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By eliminating human errors that

cause traffic accidents, Automated

Driving can:

* Prevent millions of crashes

* Reduce the severity of injuries and
property damage

e Save lives

Additional benefits:

* Increase driver comfort and productivity
e Use infrastructure more efficiently
 Reduce environmental impact

e Improve mobility

Autoliv
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Autoliv's Role in the Autonomous World
Our approach

Human lives saved by our products

- The AUtOIiV approaCh to ...additionally they prevent ten times as many severe injuries
ADAS and AD derives from
our heritage and continuous
strive to save lives in traffic. 140 000
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Evolution of Driver Assistance
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Feets off
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Merging Roads
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Autonomous Emergency Braking (AEB )
an important enabler for Automated driving

Autoliv
* Radar based AEB in production since 2013
« Sensor fusion AEB launching in 2015

* Vision based collision Warning |aunChing in 2015 :

. FF £l .
Y A
night time and «
Pedestrian Intersections all weather p 24h/365
capability
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2015 Autoliv Vision System

-In-house developed algorithms for scalability
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Lives saved earlier in the integrated safety chain

Deviation
from
normal
driving

e

Emerging
situation

@ This is how we can save 150,000 lives

Autoliv
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Safety opportunity and risk with Automated driving level 3

“Normal” driving Situations that do not lead to accidents Situations that lead to accidents

® Normal driving
® Near-miss events

Driver solves the situation sufficient

“Eyes off”

ALINN1HOddO
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Conseqguence of higher level of automation

" Need to understand drivers in the
Integrated safety chain meaning
research in:

® Accidents & incidents
® hiomechanics
® human factors

Autoliv
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BS12

In-Depth accident Studies

® K&
Changch
ez
® Beijing
® Bl
Weihai

ERX
Chonggqing

o T
. /)

Ningbo

o L

Foshan

Ha:mover

Dresden®

Autoliv

ALV May ‘15 - 22 © Autoliv Inc., All Rights Reserved



Slide 22

BS12 one OEM.
Bo Sui; 2015-04-09



AEB consequence
.

AEB Prepretensioner

AEB reference

*

Driver Brake
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Tool for integrated safety design
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Simulation of complete event:
braking and crash
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Comfort boundaries

Safety margin
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Sober driver by seamless alcosensing
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= Air from the driver is measured in a sensor with mirrored
IR detecting alcohol and CO2

= No mouth piece
= No recalibration

Autoliv
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EyesOnRoad

e Detect if the driver:
= |ooks away from the road
= |s sleepy/drowsy

« Adaptivity for active safety
functions like emergency brake

« Enables advanced automated
driving systems

Autoliv
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HandsOnWheel
With AIR Multisensing Neonode technology

@High resolution sensor with the option to create virtual buttons using the sensor RGB LED’s

Autoliv
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Summary

Higher level of automation:

= Precrash sensing in most crashes
= Higher demand on driver (state)
= Higher demand of adaptive active safety
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Summary

Higher level of automation

= Precrash sensing in most crashes
= Higher demand on driver (state)
= Higher demand of adaptive active safety
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Autoliv

Safety Systems

Autoliv

Active " Passive

Safety Safety |

e |". B

Every year, Autoliv’'s products
save over 30,000 lives

Autoliv
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