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Safe Harbor Statement*

(*) Non-US GAAP reconciliations are disclosed in our regulatory filings available at www.sec.gov or www.autoliv.com.

This presentation contains statements that are not historical facts but rather forward-looking statements within the meaning of the Private Securities 

Litigation Reform Act of 1995. Such forward-looking statements include those that address activities, events or developments that Autoliv, Inc. or its 

management believes or anticipates may occur in the future. All forward-looking statements, including without limitation, management’s examination of 

historical operating trends and data, as well as estimates of future sales, operating margin, cash flow, effective tax rate or other future operating performance 

or financial results, are based upon our current expectations, various assumptions and data available from third parties. Our expectations and assumptions 

are expressed in good faith and we believe there is a reasonable basis for them. However, there can be no assurance that such forward-looking statements 

will materialize or prove to be correct as forward-looking statements are inherently subject to known and unknown risks, uncertainties and other factors 

which may cause actual future results, performance or achievements to differ materially from the future results, performance or achievements expressed in 

or implied by such forward-looking statements. Because these forward-looking statements involve risks and uncertainties, the outcome could differ materially 

from those set out in the forward-looking statements for a variety of reasons, including without limitation, changes in light vehicle production; fluctuation in 

vehicle production schedules for which the Company is a supplier, changes in general industry and market conditions or regional growth decline; changes in 

and the successful execution of our capacity alignment, restructuring and cost reduction initiatives and the market reaction thereto; loss of business from 

increased competition; higher raw material, fuel and energy costs; changes in consumer and customer preferences for end products; customer losses; 

changes in regulatory conditions; customer bankruptcies, consolidations, restructurings or divestiture of customer brands; unfavorable fluctuations in 

currencies or interest rates among the various jurisdictions in which we operate; component shortages; market acceptance of our new products; costs or 

difficulties related to the integration of any new or acquired businesses and technologies; pricing negotiations with customers; successful integration of 

acquisitions and operations of joint ventures; our ability to be awarded new business; product liability, warranty and recall claims and investigations and 

other litigation and customer reactions thereto; higher expenses for our pension and other postretirement benefits including higher funding requirements for 

our pension plans; work stoppages or other labor issues; possible adverse results of pending or future litigation; our ability to protect our intellectual property 

rights or infringement claims; negative impacts of antitrust investigations or other governmental investigations and associated litigation relating to the 

conduct of our business; tax assessments by governmental authorities and changes in our effective tax rate; dependence on key personnel; legislative or 

regulatory changes impacting or limiting our business; political conditions; dependence on and relationships with customers and suppliers; and other risks 

and uncertainties identified under the headings “Risk Factors” and “Management’s Discussion and Analysis of Financial Condition and Results of 

Operations” in our Annual Reports and Quarterly Reports on Forms 10-K and 10-Q and any amendments thereto. The Company undertakes no obligation to 

update publicly or revise any forward-looking statements in light of new information or future events. For any forward-looking statements contained in this or 

any other document, we claim the protection of the safe harbor for forward-looking statements contained in the Private Securities Litigation Reform Act of 

1995, and we assume no obligation to update or revise any forward-looking statements in light of new information or future events, except as required by 

law.
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Customers

Business 
Partners

Employees
Family & 
Society

Owners & 
Creditors

Saving Lives and Creating Value

VALUE
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It starts 
with me
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MECHANICAL PYROTECHNICAL ELECTRONICS DIGITAL

Industry Pioneer with Strong Heritage
More than 60 years of innovation in Automotive Safety

1950s 1980s 1990s 2000s 2010s
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Autoliv Today*
A global leader in Automotive Safety with a well-balanced footprint

(*) 2015

31%

35%

17%

7%

10%

RoA

Japan

Europe

Americas

China
55%

10%

7%

28%Seatbelts

Passive Electronics 

Active Safety

Airbags

~64,000 associates
(~6,000 R,D&E)

80 facilities in 
28 countries

18 technical 
centers

20 crash 
test tracks
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Our Guiding Principles

Saving
more
lives

OUR VISION

To be the
leading supplier
of Safety Systems
for the Future Car,
well integrated
with Autonomous
Driving

One Autoliv
Transparent
Innovative
Agile

OUR MISSION OUR VALUES
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Our Strategy to Stay Ahead
Relentless focus on Operational Excellence

Zero Defects by flawless 

execution

One Product One Process to improve 

cost effectiveness and robustness

Innovation to lead industry 

in Real Life Safety
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Our Strategy to Stay Ahead
Quality is our first priority, in all we do

Behavior

Q5 is about Quality in all dimensions and is our journey towards “Zero Defects”
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Our Strategy to Stay Ahead
Invest for robust growth in our markets to deliver Real Life Safety

Autoliv ~1%

Share 
industry 
recalls
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Our Strategy to Stay Ahead
A holistic approach to Automotive Safety

REAL LIFE 
SAFETY

Traffic Safety 
Research

Passive 
Technologies

Active 
Technologies

System 
Integration

New requirements drive the market, from standard situations to “Real Life Safety” 

Standardized Test Scenarios

Real Life Situations and Benefit
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Real Life Safety towards Autonomous Driving
Our current footprint within the pyramid

(*) When transaction is closed

Automated Highway 
Driving

Automated City 
Driving

Automated Valet 
Parking

Evasive
Maneuvers

Automated Route
(Trained)

Automated Route 
(Destination)

Autonomous 
Driving

AEB – City AEB – Urban
AEB –

Ped./Cyclist
Intersection

Assist
Overtaking

Assist

ACC /
Queue Assist

Lane
Centering & 

Keeping

Cross-Traffic
Assist

Real-Collision
Mitigation

Auto Parallel
Parking

Navigation
Electronic
Horizon

Anti-Lock 
Brakes

Stability 
Control

Electric Power 
Steering

Blind Spot
Monitoring

Ped./Cyclist
Detection

Parking
Aid

Traffic Sign
Recognition

Lane
Departure
Warning

Forward
Collision
Warning

HMI
Surround /
Rear View

Steering 
Controls

Propulsion 
Controls

Radar Cameras LIDAR
Ultrasonic
Sensors

Inertia
Sensors

GPS
Brake

Controls
MAPS V2X

Driver
Monitoring

*

In house

Recent JVs 
and M&A

Partners
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Industry Partners in Safety with
Autoliv Products

Mercedes E-Class

 Active Safety

 Stereo & Mono Vision (Front camera)

 Radar (77GHz) – 4 corners

 ADAS ECU

 Airbags

 Front Driver, Passenger, Knee

 Steering Wheel

 Seatbelts 

 Rear w Pretensioner

Volvo S90

 Airbags

 Driver 

 Inflatable Curtain

 Steering Wheel

 Seatbelts 

 Front Active Seatbelts w Pretensioner

 Electronic Control Unit and crash sensors

 Battery Safety Switch
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Long-term Targets
Remain unchanged

(*) Non US GAAP,  Net Debt adjusted to include Pension Liability

Organic* sales 

growth at least 

in line with our 

market

…and faster than our 

market including 

acquisitions.

EPS* growth faster 

than organic sales 

growth

…US GAAP excl. costs 

related to the antitrust 

matters.

Operating margin* 

range 8-9% over 

the business 

cycles

…US GAAP excl. costs 

related to the antitrust 

matters.

Net Debt*/EBITDA 

around one times 

(Debt Limitation 

Policy)

…and within the range 

of .5 and 1.5 times.

Underlying Debt Policy is to remain “Strong Investment Grade”
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End of Decade Targets
CMD – October 2015

 Changing industry landscape

 Focus on Quality and Real Life Safety 

is our way to stay ahead

 Long term Financial Targets remain 

unchanged

 Strategic targets through end of decade:

‒ Sales target is $12B with an ambition to reach up to $15B

‒ Expand our presence in our new more than $12B market

‒ Grow EPS faster than our Sales growth rate

‒ Investing in growth is our priority, excess Free Cash flow 

is returned to shareholders over time
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A Sound Investment

 Strong long-term top-line growth

 Among industry leading margins 

and return on capital

 Strong balance sheet and free 

cash flow generation over the cycles

 Shareholder returns over time
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Every year, Autoliv’s products 

save over 30,000 lives

and prevent ten times 

as many severe injuries

Thank you
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Autoliv at the 2016

Real Life Safety Demos Autoliv ADAS Content

Demo’s included:

 Mono vision based AEB,

 Mono vs. Stereo Vision real life braking,

 Radar based AEB,

 Rear cross traffic alert and braking,

 Night Vision (FIR) with various scenarios,

 HMI Zforce intuitive steering wheel for AD,

 GPS path following (manual & automated driving).
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2016 Car and Truck of the Year
Honda Civic and Volvo XC90

Autoliv Content:

 Driver Airbag and Steering Wheel

 Side Inflatable Curtain Airbag

 Active Seatbelts with pretensioners

 Electronic control unit and crash sensors

 Battery Safety Switch

Autoliv Content:

 Active Safety - Radar (24 GHz)

 Frontal Airbags - Driver and Passenger

 Side Airbags - Thorax and Inflatable Curtain

 Steering Wheel
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Three pillars of Autoliv Electronics
M&A is strengthening our way to $3B

(*) assumed closing early 2016  

Autoliv Electronics

Passive Safety Electronics

Passive Safety Electronics

2014 approx. $1B

2019  > $1B

Active Safety

ADAS

2014 approx. $500M

2019  > $1B

M&A MACOM

SW IP - Volvo 

Brake Control Systems

2016 approx. $600M*

2019  < $1B

JV with 

Nissin Kogyo
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2013 2014 2016 2018 2020

2013 2014 2016 2018 2020

Pedestrians
City 

Interurban 
Cyclists Intersections

Evolving 5-Star NCAP Requirements

Market Intro
Autoliv 1st

Preferred
Front Corner Radar

Central ADAS ECU

Market Intro
Autoliv 1st

Preferred

1 sensor
requiredFront Sensor

Fusion
preferred

AEB Mono 
AEB Radar
Autoliv 1st

Fusion
required

Real Life Safety will rely on more complex Sensor Fusion Solutions
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Active Safety Update
Expanding our portfolio for Real Life Safety

 Launched 4 key new technologies

• Stereo and Mono Vision, Radar, ADAS ECU* on the 

new Mercedes E-Class

 Customer launches during Q4’15

• Radar – Chevy Camaro and Malibu, Honda Elysion, 

Infiniti Q30, C-Class Coupé 

• Vision – Mini Convertible

• Night Vision - Bentley Bentayga

 CES demos

• Mono vision based AEB*,

• Mono vs. Stereo Vision real life braking,

• Radar based AEB,

• Rear cross traffic alert and braking,

• Night Vision (FIR*) with various scenarios,

• HMI* Zforce - intuitive steering wheel for Automated 

Driving,

• GPS* path following for manual or automated driving.

Adding building blocks towards autonomous driving

(*) Advanced Drier Assist Electronic Control Unit (ADAS ECU), Automated Emergency Braking (AEB), Far-Infrared (FIR), Human Machine Interface (HMI),                                                            

Global Positioning Systems (GPS). 

0

200

400

600

2009 2010 2011 2012 2013 2014 2015

Active Safety Sales

(US $ Millions)

Mono and Stereo Vision Radar (77GHz) ADAS ECU
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China Market Uncertainty Continues
Light vehicle growth is slowing

Market

• LVP* growth ended very strong ~13% in Q4’15, 

boosted by incentives and low interest rates

• Inventory** at year end were at acceptable 

levels

• Remains volatile situation

ALV specific

• Strong sales growth in Q4’15

• Capacity utilization ~85% excluding start-up 

plants

• Expect to outperform LVP during FY’16

• Strong growth expected with several local 

Chinese and multiple global OEMs*

• Expanding engineering efforts in both Passive 

and Active safety

Despite uncertainties and market volatility, we remain confident in our long-term growth prospects for China

(*) Light vehicle production (LVP) according to IHS @ January 15, 2016, Original Equipment Manufacturer’s, (**) According to CAAM, CADA.
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Autoliv Inflators
an industry standard

New Production Investment

 12 Inflator Lines and 4 Initiator Lines

 1 Spray Dryer and 5 Presses

Inflator replacement program

Supply up to 20 million inflators

 Increase in new frontal airbag business awards

Global capability includes in-house production of propellant, initiators and inflator assembly in all major regions
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(*) Non-US GAAP measures exclude costs for restructuring, antitrust related matters and the Nissin Kogyo Joint Venture (JV) which is expected to close towards                                                                                                     

the end of Q1 2016, (**) Light Vehicle Production (LVP) according to IHS @ January 15, 2016.

A balanced approach to growth, margins and capital deployment for the long-term

 Growth and Margins

• Organic sales* growth ~5%, ~2pp better than LVP**

• Adjusted operating margin* >9%

 Capital Structure

• Strong balance sheet for an volatile, mixed and uncertain macro environment

• Operating cash flow ~$0.8B, excluding antitrust matters, and a leverage ratio* within 

our long-term range of 0.5 to 1.5 times

 Company Transformation continues

• Implementation of capacity alignment

• Investments for growth:

• Step-up in RD&E in the high-end of our range of 6-6.5% of sales, for passive 

and active safety (software and hardware) combined

• CapEx to near the high–end of our long-term range of 4-5% of sales

• Exploring further strategic opportunities for growth

• Nissin Kogyo JV*

Looking ahead – 2016*
Executing towards our long-term plan
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Market Conditions
Macro environment remains very mixed and uncertain

Asia

• Strong rebound in China sales** since Sept  2015, 

LVP* increase 5% for Q1’16 YoY

• Japan LVP roughly flat for Q1’16 YoY

• RoA LVP decline ~ 1% for Q1’16 YoY

Americas

• Strong US SAAR* ~17M, inventories** ~61 days

• North America LVP increase ~6% for Q1’16 YoY

• South America LVP no signs of a recovery, decline 

~22% for Q1’16 YoY

 Europe

• EU27** vehicle registrations continue to show a 

steady recovery

• LVP is expected to increase ~2% for Q1’16 YoY 

whereof EEU is projected to decline ~3%

(*) Light Vehicle Production (LVP) according to IHS @ January 15, 2016, Year to Date (YTD), Year over Year (YoY), (**) Source: ACEA, Ward’s Auto, CAAM.

FY’16 LVP * 

Region Vehicles (Mil’s) YoY Chg.

China 24.0 +6%

Japan 8.7 +2%

RoA 12.6 +2%

North America 17.1 +4%

South America 2.7 (9)%

Europe 21.2 +2%

Global 88.5 +3%

In Q1’16 the LVP* is expected to increase ~2% vs. last year and roughly flat sequentially from Q4’15 
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Light Vehicle Production
- an early indication for FY’16

Vehicles in millions Q1 Q2 Q3 Q4 FY’16 ’16 vs.’15

Americas 4.8 5.2 5.0 4.9 19.9 2%

- North America 4.2 4.5 4.3 4.1 17.1 4%

- South America 0.6 0.7 0.7 0.8 2.8 (9)%

Europe 5.5 5.7 4.7 5.3 21.2 2%

- WEU 3.8 3.9 3.2 3.6 14.5 2%

- EEU 1.7 1.8 1.5 1.7 6.7 0%

Asia 11.5 11.0 10.7 12.1 45.3 4%

Japan 2.3 2.0 2.2 2.2 8.7 2%

China 6.1 5.9 5.4 6.6 24.0 6%

RoA 3.1 3.1 3.1 3.3 12.6 2%

Other * 0.6 0.4 0.5 0.6 2.1 11%

Total Global
vs. PY

22.4 22.3
0.7%

21.0
6.1%

22.8
2.2%

88.5 3.2%

Source: IHS @ Jan 15, 2016, (*) Middle East/ Africa
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Major Launches during 2016
with our Passive and Active Safety Products

Autoliv Electronics products on all of these models

Mercedes E-Class Honda Odyssey Audi A5

Honda CR-V Volvo S90 Hyundai Grandeur

VW Tiguan Ford F-Series Super Duty Chrysler Pacifica
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Looking Forward – 2016*
Key Assumptions

 3 extra workings days in Q1’16, offset in Q4’16

 ~1% lower organic growth due to 50% of 2016 inflator replacements 

delayed until 2017 

 Opportunity for additional inflator replacement volumes above 20M to 

could benefit 2017/18

 RD&E, net in the high-end of our range of 6-6.5%

 D&A increase YoY ~60bps

 CapEx, net near the high-end of our long-term range of 4-5%

 Leverage ratio with our long-term range of 0.5 to 1.5 times

 Operating cash flow ~$0.8B, excluding antitrust matters

 Tax rate ~29%

 Nissin Kogyo expected to close near the end of Q1’16

*FY’16 indication as of Q4’15 earnings call @ January 29, 2016 
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Looking Ahead
Q1’16 Guidance*

 Sales 

• YoY organic sales** increase >10%   

- Mainly related to strong growth in all major regions, Active Safety and the inflator 

replacement business

• Sequential consolidated sales decline ~8%

- Mainly due to the seasonality effects and lower inflator replacement business

 Operating Margin** ~8.5%

• YoY 

- Positive effects from organic sales*, commodity costs and currencies are off-set by 

RD&E, net and costs related to the ramp-up of capacity and new technologies for growth

• Sequential

- Lower consolidated sales effect and higher RD&E, net

Organic sales** growth in Q1’16 is positively effected by ~5pp due to ~3 additional days, which is offset in Q4’16

(*) Excludes Nissin Kogyo Joint Venture which is expected to close towards the end of Q1 2016, (**) Non-US GAAP measures exclude costs for restructuring and                                                                  

antitrust related matters.
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 Sales 

• YoY organic sales** increase ~5%   

- Mainly related to strong growth in Europe, China and Active Safety

• YoY currency translation effect ~(3)%

- Primarily due to the continued strengthening of the US$

 Operating Margin** >9%

• YoY

- Positive effects from organic sales*, commodity costs and currencies are more 

than off-set by RD&E, net and costs related to the ramp-up of capacity and new 

technologies for growth 

Looking Ahead
FY’16 Indication*

FY’16 indication if for an operating margin of >9% which includes increased RD&E for growth 

(*) Excludes Nissin Kogyo Joint Venture which is expected to close towards the end of Q1 2016, (**) Non-US GAAP measures exclude costs for restructuring and                                                

antitrust related matters.
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Financial Outlook*

Solid organic sales growth and margins for FY’16

Q1’16 FY’16

Sales

Organic** >10% ~5%

Acquisitions / (Divestitures) <1% ~0.5%

Fx*** >(4)% ~(3)%

Consolidated Sales, net ~7% >2%

Operating Margin** ~8.5% >9%

(*) Excludes Nissin Kogyo Joint Venture which is expected to close towards the end of Q1 2016, (**) Non-US GAAP measures exclude costs for restructuring and                                                                 

antitrust related matters, (***) Mid-January 2016 exchange rates.

Exchange rates*** Q1 2016 FY 2016

EUR / US$ 1.0873 1.0879

US$ / JPY 117.98 117.90

US$ / KRW 1208 1211

US$ / MXN 17.86 17.92

US$ / CNY 6.58 6.59
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Recap - 2015
Executing towards our end of decade targets

 Growth and Margins

• Strong organic sales* growth 8%, >5 times better than LVP*, Active Safety ~31%

• Adjusted operating margin* 9.7%, 60 bps better YoY                                                          

with an adjusted EPS $6.65, increase YoY 12%

• M&A including the Volvo IP*, MACOM automotive and JV* with Nissin Kogyo

 Capital Structure

• Operating cash flow of $0.75B, RoCE* ~24% and RoE* ~17%

• Steady shareholder returns ~$300M, leverage ratio* 0.4x

 Company Transformation continues

• Expansion in growth markets including vertical integration in China and the                     

inflator replacement program

• Aligning capacity footprint with our market for the long-term

• Expanding capabilities in Active Safety

(*) Non-US GAAP measures exclude costs for capacity alignments and antitrust related matters, Return on capital Employed, Return on Equity, Light Vehicle                                                     

Production (LVP) according to IHS @ January 15, 2016, Intellectual Property (IP), Joint Venture (JV) which is expected to close towards the end of Q1 2016.

A balanced approach to growth, margins and capital deployment for the long-term
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Q4’15 Highlights
Record sales and operating profit, better than expected 

 Financial Performance

• Organic sales* growth 13.4%, ~9pp better than LVP**

• Operating margin* 11.1%, ~1pp better YoY**

• EPS* $2.08, ~15% better YoY**

• Record operating cash flow $321M

• RoCE* ~29%, RoE* ~21%

Shareholder Returns

• $49M returned through dividends

Active Safety 

• Organic sales* growth ~29%

• 4 key technologies launched on the new E-Class including the world’s first 

ADAS ECU**

Strong product and geographic diversification supports our solid financial performance

(*) Non-US GAAP measures exclude costs for capacity alignments and antitrust related matters, Earnings per share, Return on Capital Employed, Return on Equity,                                                   

(**) Light Vehicle Production (LVP) according to IHS @ January 15, 2016, Advanced Driver Assist Electronic Control Unit (ADAS ECU), Year over Year.(YoY).
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Q4 Financial Overview
Record financial performance in most measures

(US$ Million’s unless specified) 2015 2014

Sales $2,520 $2,354

Gross Profit $521 20.7% $468 19.9%

Operating Income* $279 11.1% $237 10.1%

EPS* (assuming dilution) $2.08 $1.81

RoCE* 29% 26%

RoE* 21% 18%

Operating Cash flow $321 $229

Dividend** $0.56 $0.54

GLVP*** (annual run rate) 89.9M 86.6M

(*) Non-US GAAP measures exclude costs for capacity alignments and antitrust related matters, Earnings per share, Return on Capital Employed and Return on Equity,

(**) Dividend paid per share, (***) Global Light Vehicle Production (GLVP) according to IHS @ January 15, 2016.

Q4’15 currency translation effect on sales ~ ($170)M
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Strong Volume Growth
Unit growth exceeds LVP* in essentially all product areas

Autoliv Quantities Delivered
(Millions unless specified)

Q4’15 vs. PY

Seatbelts 38.5 4%

• Pretensioners (of which) 18.5 19%

• Active Seatbelts (of which) 0.9 12%

Frontal Airbags 12.9 7%

• Knee Airbags (of which) 1.4 2%

Side Airbags 24.4 14%

• Chest (Thorax) 13.0 13%

• Head (Curtain) 11.4 16%

Steering Wheels 4.5 2%

Electronic Control Units 4.8 14%

Active Safety Sensors** 2.5 84%

LVP* TRIAD 9.7 3.4%

LVP* GLOBAL 22.5 3.9%

(*) Light Vehicle Production (LVP) according to IHS @ January 15, 2016, TRIAD (WEU, North America, Japan), (**) Includes acquisitions.

Strong volume growth in value added seatbelt products, side airbags and electronics
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(*) Non-US GAAP measure.

Q4’15 Active Safety organic sales* growth ~29%, Autoliv Electronics products on all of these models

Strong Performing Models 
Contributing to overall net organic sales* growth in Q4’15

Honda CivicHyundai TucsonMercedes GLE

Ford F-Series KIA Sportage Baojun 560

Volvo XC90Mercedes C-ClassJeep Cherokee
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FY’15 Financial Overview
Solid financial performance

(US$ Million’s unless specified) 2015 2014

Sales $9,170 $9,240

Gross Profit $1,844 20.1% $1,804 19.5%

Operating Income* $893 9.7% $842 9.1%

EPS* (assuming dilution) $6.65 $5.93

RoCE* 24% 24%

RoE* 17% 14%

Operating Cash flow $751 $713

Dividend** $2.22 $2.12

GLVP*** 85.8M 84.6M

(*) Non-US GAAP measures exclude costs for capacity alignments and antitrust related matters, Earnings per share, Return on Capital Employed and Return on Equity,                                                            

(**) Dividend paid per share, (***) Global Light Vehicle Production (GLVP) according to IHS @ January 15, 2016.

FY’15 currency translation effect ~($837)M on sales
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Cash Flow
Investments for growth and shareholder returns

(US$ Million’s unless specified) Q4
2015

Q4
2014

FY 
2015

FY 
2014

FY 
2013

FY
2012

FY
2011

Net Income 186 148 458 469 490 486 627

Depreciation & Amortization 90 77 319 305 286 273 268

Other, net 12 21 0 42 43 10 38

Change in operating WC * 33 (17) (26) (103) 19 (80) (175)

Operating cash flow 321 229 751 713 838 689 758

Capital Expenditures, net (116) (128) (450) (453) (379) (360) (357)

Free cash flow ** 205 101 301 260 459 329 401

Acquisitions, net 0 2 128 (1) 2 (3) 18

Dividends paid 49 48 196 195 191 178 154

Shares repurchased 0 186 104 616 148 0 0

Shareholder returns of $300M during FY’15

(*) Non US GAAP measure, (**) Non-US GAAP measure, before acquisitions, reconciliation to free cash flow is provided above. 
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Organic 

Sales 

Growth *

Operating Margin CapEx D&A

2015 2014 2015 2014 2015 2014

Passive Safety *** 6.9% 8.8% 7.7% 5.3% 5.0% 3.5% 3.3%

Airbags 8.9%

Seatbelts 3.2%

Electronics *** 12.9% 4.1% 5.1% 3.3% 4.3% 3.1% 3.0%

Passive Safety Electronics 5.1%

Active Safety 30.5%

Autoliv Group * 8.0% 9.7% 9.1% 4.9% 4.9% 3.5% 3.3%

GLVP ** 1.5%

Segment Reporting
FY’15

(*) Non-US GAAP measures exclude costs for capacity alignments and antitrust related matters, Organic Sales growth, CapEx, net, Operating Margin, (**) Global Light Vehicle 

Production (GLVP) according to IHS @ January 15, 2016, (***) Segment reporting, organic growth refers to net sales for the segments and external sales for product groups.

Segment reporting under our new organizational structure 


