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Safe Harbor Statement*

This presentation contains statements that are not historical facts but rather forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995. Such
forward-looking statements include those that address activities, events or developments that Autoliv, Inc. or its management believes or anticipates may occur in the future. All forward-
looking statements, are based upon our current expectations, various assumptions and/or data available from third parties. Our expectations and assumptions are expressed in good
faith and we believe there is a reasonable basis for them. However, there can be no assurance that such forward-looking statements will materialize or prove to be correct as forward-
looking statements are inherently subject to known and unknown risks, uncertainties and other factors which may cause actual future results, performance or achievements to differ
materially from the future results, performance or achievements expressed in or implied by such forward-looking statements. In some cases, you can identify these statements by
forward-looking words such as “estimates”, “expects”, “anticipates”, “projects”, “plans”, “intends”, “believes”, “may”, “likely”, “might”, “would”, “should”, “could”, or the negative of these
terms and other comparable terminology, although not all forward-looking statements contain such words. Because these forward-looking statements involve risks and uncertainties, the
outcome could differ materially from those set out in the forward-looking statements for a variety of reasons, including without limitation, changes in light vehicle production; fluctuation in
vehicle production schedules for which the Company is a supplier, changes in general industry and market conditions or regional growth or decline; changes in and the successful
execution of our capacity alignment, restructuring and cost reduction initiatives and the market reaction thereto; loss of business from increased competition; higher raw material, fuel
and energy costs; changes in consumer and customer preferences for end products; customer losses; changes in regulatory conditions; customer bankruptcies, consolidations, or
restructurings; divestiture of customer brands; unfavorable fluctuations in currencies or interest rates among the various jurisdictions in which we operate; component shortages; market
acceptance of our new products; costs or difficulties related to the integration of any new or acquired businesses and technologies; continued uncertainty in pricing negotiations with
customers; successful integration of acquisitions and operations of joint ventures; successful implementation of strategic partnerships and collaborations; our ability to be awarded new
business; product liability, warranty and recall claims and investigations and other litigation and customer reactions thereto; (including the resolution of the Toyota recall); higher
expenses for our pension and other postretirement benefits, including higher funding needs for our pension plans; work stoppages or other labor issues; possible adverse results of
pending or future litigation or infringement claims; our ability to protect our intellectual property rights; negative impacts of antitrust investigations or other governmental investigations
and associated litigation relating to the conduct of our business; tax assessments by governmental authorities and changes in our effective tax rate; dependence on key personnel,
legislative or regulatory changes impacting or limiting our business; political conditions; dependence on and relationships with customers and suppliers; and other risks and uncertainties
identified under the headings “Risk Factors” and “Management’s Discussion and Analysis of Financial Condition and Results of Operations” in our Annual Reports and Quarterly
Reports on Forms 10-K and 10-Q and any amendments thereto. For any forward-looking statements contained in this or any other document, we claim the protection of the safe harbor
for forward-looking statements contained in the Private Securities Litigation Reform Act of 1995, and we assume no obligation to update publicly or revise any forward-looking
statements in light of new information or future events, except as required by law.

(*) Non-US GAAP reconciliations are disclosed in our regulatory filings available at www.sec.gov or www.autoliv.com
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http://www.autoliv.com/

The Autoliv Journey

Medium Term
Industry Transformer
Safety for Mobility & Society

Business 4.0
throughout the value chain |

AONRS

Solid Industry Leader
Light Vehicle Safety
Manufacturing Excellence
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Profitable Growth always at the center of our focus

PROFITABLE ...

Volume Leverage

Continuous Improvement

Accelerators
Automation
Digitalization
Modularization
Footprint & Review Make vs Buy
RD&E Effectiveness
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...GROWTH

= Core Business Growth
Agile - Innoyation |
Governance Model = Quality Leadership
& — Customer & Business Management

Performance

Culture = New markets & Adjacent

Business
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L O A
Strong starting point

Firm Industry Leader at 40%?! Market Share by Geography !
%

Autoliv
Comp. 1
Comp. 2
Comp. 3
Comp. 4
Comp. 5
Comp. 7 = 2017

m 2018
Others

0% 10% 20% 30% 40% North China Europe Japan India Other South Global
America Asia America

=2017A m2020 m=m2023

(1) Company market estimates include seatbelts, airbags and steering wheels
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Strong starting point to improve further

Market Share by product category? Market share development with top-15 OEMs!
50% 8
45%
6
40%
35% 4
30%
2
25%
20% 0
Airbag Seatbelt Steering Wheel <30% 30%-40% 40-50% 50-60% >60%
m 2018 m2023 m 2018 m2023
(1) Company market estimates include seatbelts, airbags and steering wheels
Leading the Way

Autoliv




From >30,000 lives saved
today to 100,000 lives saved
by 2030. That is our target.

GOOD HEALTH
AND WELL-BEING

e

This directly supports the UN
Sustainable Development Goal
no 3, Good Health and Well-
being, and one of its’ targets
focused on reducing the number
of global deaths and injuries from
road traffic accidents by 50%.

Leading the Way

Innovate Life-
Saving Products

By staying at the forefront
of technology, innovating
and manufacturing high
guality products, we save
more lives in real-life
traffic.

Limit our Impact
on the Environment

>

Our commitment is to limit our
environmental impact,
particularly through reducing

energy and water consumption,

waste and emissions.

Creating Sustainable Value — Our Commitment

Commit to
our Employees

We are committed to
respecting human rights,
diversity, and health & safety
for our employees.

Act Ethically &
Commit to Society

We believe in sound business
practices and our actions are
based on observance of ethical
standards and engagement
with communities where we
operate. We expect our
suppliers and business
partners to act with the same
level of integrity.

Autoliv
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Multi-dimensional end to end approach for sustainable
Improvement

Advanced
------- Manufacturing jlaiaiaids Value Chain gala
Technology

Connected
Capabilities

Smart Manufacturing
machines & controls

Connected things Customer & Supplier
collaboration

Software &
development

Virtual manufacturing &
simulations

Process Optimization

New manufacturing
Technologies

Design for

Artificial intelligence Manufacturing

Technology Enablers

Leading the Way Autoliv
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Automation is a strategic priority for Autoliv

Main drivers _
Autoliv End-to-end value stream

Growing shortage of I

Demographics manufacturing labor
and labor cost increase

Customer expectations
Business on unit cost, precision,
realities guality and robustness
requirements

Suppliers

Automation within

Development, Manufacturing, Logistics,
Quality, Maintenance, HR, Administration, etc.

Automation hardware
e.g. robots, sensors,
Industry 4.0 are
becoming more cost
effective and capable.

Technology
evolution

Leading the Way Autoliv
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Factory of the future: automation across all areas

Applications Processes and examples

Automation of = Value-add manufacturing processes; assembly as
Manufacturing well as inspection processes

Processes = Examples; robots, chaku-chaku, inspection systems

= Material handling processes in warehouse and
Automation of Material material flow end-to-end

Handling — Logistics = Examples; Automatic Intelligent Vehicles, automatic
warehouses, automation scanning

Automation of support = Administrative robots

processes e.g. quality, = Material / production planning, invoice handling,
maintenance, admin supplier batch data processing & traceability

Leading the Way Autoliv
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Factory of the Future
Example: automation of airbag manufacturing

Driver airbag
compression
folding process

Passenger airbag
compression
folding process

Leading the Way

2019 2020

l_ 3 — 4 operators, 2 — 4 robots, 36 — 40 sec. CT
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li 3 — 4 operators, 1 robot, 54 — 74 sec. CT
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2021 2022
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2023

1 operator, 1 robot, 30 sec. CT —I
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Factory of the Future
Implementation

Drive
exploration,
iInnovation & validation

In Product Line
specific Factory
of the Future
plants

Canada .
Webblng g Inflators

USA
Airbag assembly

" & Cushions
‘% Seatbelt

éf O

Romania

Steering Wheels
Seatbelt

Leading the Way Autoliv
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Factory of the Future
Engineering 4.0 program

Efficiency through automation & simplification

Leading the Way

Autoliv




Leading the Way AUtOI iV




R&D investments focused on key technology and product trends

A Au_tonomous Electrification
driving

New seating Weight, noise and Flexible restraint Broadened
positions & HMI high voltage systems protection scope
Leading the Way
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Co-ordinated product and process roadmaps for top and
bottom line optimization

Product Roadmap — Seat Belts Seat Belts Process Roadmap
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Examples of products driven by the automotive megatrends

2021 Future

Advanced driver-
assistance systems
(ADAS) & Autonomous
driving (AD)

HMI driving Electrification of seatbelts and steering wheels Safety integration in seats

WEF

Electrical Car Sensor (eCS) / PPMI Fully Electric Retractor

E

Fully Electric Retractor
(Multiple Load levels)

Electrification

Adaptability to Size &
Age of Occupant

Vulnerable Road Users \
(VRU) & others... ek A

~— 4

Pedestrians and cyclist PPA Motorcycle / Scooter Airbags

Leading the Way Autoliv




Adjacent opportunities

Mobility Safety Solutions opportunities

Pyro-Safety

e EVs

* Pedestrian

Protection

 Non-
» Cyclist automotive
Protection

 Wearables

Leading the Way
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Commercial
Vehicle

» Core Products

* Medium/
Heavy Duty

Digital Seat Safety
Services Modules

) . &

» Safety Score

* Integrated

Child Booster

e Child Seat
Restraints

Autoliv
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