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NORTH CANTON, Ohio – Diebold Nixdorf (NYSE: DBD), a world leader in transforming the way people shop, will showcase storewide AI technology use cases at NRF 2025 in New York City, the leading retail industry show hosted by the National Retail Federation.
Retailers visiting Diebold Nixdorf’s “Store of Tomorrow, Available Today” (booth #3321) will experience how advanced AI technology can support their efforts to: 
· combat shrink in the aisles, at the POS and at the self-service checkout,
· avoid delays at the POS and the self-service checkouts when selling age-restricted items, fresh produce and other non-barcoded items,
· speed up the checkout process with multi-item recognition,
· quickly detect hazards across the store to prevent slips, trips and falls, and
· protect their employees from dangerous situations when interacting with customers or in case of robberies.
The extension of the AI technology use cases follows the launch of Diebold Nixdorf’s AI-powered solution Vynamic® Smart Vision platform at the beginning of this year and the company’s plans to continue innovating how AI is applied to stores, at checkout and beyond. The platform combines solutions to reduce the most common sources of loss and friction during fresh produce scanning and age verification for restricted sales. It is one of the most holistic anti-shrink solutions on the market and largely hardware- and software-independent. Retailers can easily deploy the solutions through existing in-store integrations and seamlessly add new capabilities without duplication of efforts and costly implementations.  
Ilhami Cantadurucu, executive vice president, Global Retail at Diebold Nixdorf, said: “The launch of our AI platform solutions has been highly successful and we are already engaging with over 60 retail partners worldwide to discuss, evaluate and pilot their individual use cases. We are excited to continue enhancing our platform with even more game-changing capabilities.”
NRF 2025 takes place from January 12-14 at the Javits Center in New York City.
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[bookmark: OLE_LINK5]Diebold Nixdorf (NYSE: DBD), Incorporated, automates, digitizes and transforms the way people bank and shop. As a partner to the majority of the world's top 100 financial institutions and top 25 global retailers, our integrated solutions connect digital and physical channels conveniently, securely and efficiently for millions of consumers each day. The company has a presence in more than 100 countries with approximately 21,000 employees worldwide. Visit www.dieboldnixdorf.com for more information.
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