Sustainability

SOCIAL

Being a Good
Neighbor

2023 SOCIAL INVESTMENTS

Contractual Contributions | $1.4

Infrastructure Projects | $2.3
University Relations | $2.3 (

/In—Kind Donations | $0.2

Sponsorships | $8.4

Cash Contributions | $33.8

$63.2

MILLION

Memberships | $14.8

)
ConocoPhillips

We strive to positively impact the communities where we live and operate. We focus
our efforts around listening to communities and promoting local development.

2023 TOTAL SUPPLY CHAIN SPEND

Asia Pacific &

Corporate | 6% Middle East | 1%

Canada | 7% Lower 48 | 57%

Europe | 14%

S12.5

BILLION

Alaska | 15%
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Named as one
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Greatest
Workplaces
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