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IMPORTANT CAUTIONS REGARDING FORWARD LOOKING STATEMENTS

This presentation containz “forward-looking statements” Forward-looking ststemenis reflect the
ourrent view aboul future events, When used in this presentation, the words “anticipate,” “believe,”
festimale,” fexpect” “future,” fintend,” “plan” or the negalive of these terms and similar expressions,
as they relate to us or our management, identify forward-lookin g statements. Such statements, include,
but are not limited to, statements contained in this presentation relating ta our business strategy, our
future operating results and liquidity and capital resources outlook. Forward-looking stataments are
bazsed on cur current expectations and assumptions regarding cur business, the econcmy and other
future conditions.

Bacausa forward-looking statements ralate to the future, they are subject ta inharent uncartainties,
risks and changes in circumstances that are difficult to predict. Our actual results may differ mater lally
from those contemplated by the forward-looking statements, They are neither statemeants of historical
fact nor guarantees of assurance of future performance. We caution you therefore against relyving on
any of these forward-lcoking statements. Important factors that could cause actual results to differ
matgrially from thoge in the forward-locking statements include, witheut limitation:

= Qur expectations regarding our revenue, expenses, profitability and ot her operating results,

= Growth rates of the markets inwhich we compete,

+ Costs and effectiveness of our markating effarns, as well as curability 10 promote our brand,

+  Our ability to provida quality praducts that are acceptable t our customers

« Qur reliance on key personnel and our ability to identify, recruit, and retain skilled personnel,

« Dur ability to effectively manage our growth, including offering new product categories and any
irter national expansion;

= Our ahility to maintain the security and availability of our software

+ Our ability to protect our intel lectual property rights and avoid disputes in connection with the use
of intellectual praperty rights of ot hers;

= Our ability to protect our users' information and comply with growing and evolving data privacy
lzwm and regu lations;

= Future Investments In our business, our anticipated capital expenditures, and our estimates
regarding our capital requirements;

= Dur ability to compete effectively with existing competitors and new markat entrants; and
+ Our success at managing the risks imalved inthe Faregoing

Should ene or more of these risks or uncerlainties materialize, or should the underlyving assumplions
prove incorect, actual results may differ significantly frem these anticipated, believed, estimated,
expected, intended or planned.
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Factors or events that could cause our actual results to differ may emerge from time to time, anditis
not passible for us to predict all of them, We cannot gusrantee future results, levels of activity,
performances or achievemenls Excepl as required by applicable law, including the securities laws of the
United States we do not intend to update any of the forward-looking statements to conform these
statements to actual results,

Markat data and cartain industry data and forecasts used throughout this presentation were sbtained
fram internal company sureoys, markel research, consultant surveys, publicly available information,
reports of governmental agencies and industry publications, articles and surveys. Industry sunveys,
publicatians, consultant surveys and forecasts genarally stata that the information contained therain
has been chtained from sources believed to be reliable, but the accuracy and completenass of such
information is not guaranteed. We have not independently verified any of the data from third party
sources, nor have we ascertaingd the underlying aconomic assumptions relied upon thergin. Similarly,
intermal surveys, industry forecasts and markel research, which we believe 1o be reliable basad on cur
management’s knowledge of the industry, have not been independently verified. Forecasts are
particularly likaly to be inaccurate, especially over long perads of time. Statements as to our market
position are based on the most current iy available data,

While we are not aware of any misstatements megarding the industry data presented in this
presentation, our estimates invelve risks and uncertaintizs and are subject to change based on various
factors, including those dscussed under the heading “risk factars™ in the final prospectus for our initial
public offering and In our Fomm 10-K for the yvear ended March 31, 2024, filed with the Securltles and
Exchanga Commission. Among other items, certain of the market research incleded in this
pragentation was publishad prior to the COVID-12 pandemic and did not anticipate the virug or the
impact it has caused on our industry. We have utilized this pre-pandemic market rezearch in the
absence of updated sources. Thase and other factars could cause results to differ materially from
those expressed in the projections and estimates made by the independant third parties and us.

¥You should read carefully our *special note regarding forward-looking statemants,” "market and
industry data” and the factors described in the "risk factors” section of the final prospectus for our
initial public offerng and in our Form 10-K for the vear anded March 31, 2024, filsd with the Securities
and Exchange SCommission. Any forward-looking statements contained in this presentation are made
as of June 28, 2024, and are based on information currently available to us. We undertake no duty to
update any forward-looking statement, whether written or oral, that may be made from tima @ time,
whether as a result of new information, future developments or ot herwisa.

All trademarks and trade names refemed to in this presentation are the propery of thelr respective
OWETS.



KEY STATS (NYSE American: PMNT) »{ PERFECT MOMENT

Average Volume (10 Day) 7,440 Wholesale Revenue, tim $14.1M USD Millions
W Wholesale
Common Shares e $23 .4 e
15.7MA7.6M C R it 10.40M -
Outstanding/Fully Diluted / i Tt $
Market Cap. $27. 4M Gross Profit, tim $9.2M
Public Float, est.’ 1.3M Met Loss, ttm 58.7M
Institutional Holdings, est. 2 ~10% Cash, @3/31/24 £7.9M
Insider Holdings, est. 24.7% Total Assets @3/31/24 $12.6M $97
Employees (full-time) 35 Total Debt @3/31/24 $0.0M
Incorporated 2021 Total Liabilities @3/31/24 H4.8M
. Total Liabilities & Shareholders’
Fiscal Year End Mar. 31 Equity @3/31/24 $12.6M

ttm = trailing twebie months as of Maeh 31, 2004, T Public §oat = Based on shames outstanding as of June 26, 2024, The FY22 FY23 FY24
company's floatiz a measure of the number of shares available for trading
Data sources: IPREQ, Yahoo!| Finaace, Form 10-0) for quade e nded by the public. Oaleulated by taking rumberof issued & cutstanding aharas
Crece mbar 31, 2023, Form 10-K for yesr ended March 31, 2024, ard minug sny restricted stock, which may net be publicly traded, c I 21%
. — . . : el.ommerce sales up 21°
PN i k y
company estimales A Institutional holdings percantage based on company's estimates. Flacal Years Endad March 31

y/ytorecord $10.4M



WHO WE ARE

A GLOBAL LUXURY LIFESTYLE BRAND

WE EXIST TO INSPIRE A SHARED
PERFECT MOMENT

Z PERFECT MOMENT




OUR HISTORY - A BRAND BORN IN THE FRENCH ALPS

1984

Founded in Chamonix in
1984 by professional skier &
extreme sports filmmaker,
Thierry Donard.

2012

Perfect Moment brand
acquired and
relaunched by Jane &
Max Gottschalk.

I%' PERFECT MOMENT

2016

Launched new summer
capsule of Swimwear &
Activewear.

2015

Launched new brand
identity.

Wholesale expands to
include retailers like
Harrods and Selfridges.




OUR TRANSFORMATION INTO A LUXURY SKI LIFESTYLE BRAND

2019

Perfect Moment
launches first
Lifestyle/Outerwear
collection &
collaboration with
Goop.

1 %8

Miranda Karr

2021

Nick Jonas & Priyanka
Chopra become brand
ambassadors &
shareholders.

2022

BOSS collaboration

#MomentMakers
combined with HH

#BeYourOwnBoss. SOHO HOUSE

2023

Perfect Moment signs
global partnership
with Soho House.

3

HUGO BOSS
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2024

NYSE American
Exchange IPO.

February 7,2024

1111
NYSE american®
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OUR PRODUCT ICONS

IACKETS -
- sam
Our sales are
. KNITWEAR
approximately equally
split between these
three product
categories.
PANTS/SUITS

=g



ROOTED & FOCUSED IN SKI... »{ PERFECT MOMENT

Chalet Lifestyle

Smaller Market / Seasonal / Lower Margins Larger Market / All Seasons [ Higher Margins



HIGH-GROWTH GLOBAL MARKETS ARREECTHONRT

LUXURY SKI APPAREL MARKET LUXURY OUTERWEAR MARKET
Global - USD Millions! Global - USD Millions?

$2.3B

2031

d )4 g5 Bk ot B an

2024 2031




WE ARE WELL POSITIONED TO CAPITALIZE ON OPPORTUNITIES IN  #rerrect movent
THE LARGER LUXURY OUTERWEAR MARKET

LUXURY OUTERWEAR MARKET
LUXURY SKI APPAREL MARKET

0.15%
1.5% ;ﬂf
PEMZA‘ZCT 10X PERFECT
MOMENT Ma_rket MOMENT
Size

2024 Market

2024 Market
' Share Est.

Share Est.

$1.5B Global Market!

$15.9B Global Market?

Perfect Moment has Significant Headroom in Both Global Luxury Ski Apparel &
Global Luxury Outerwear Markets

ahal Beomrhaed lnsgbts, Beb 20040 Edtirmied Global Mot for Luaey Ski Appord in 2024 20 Absclute Mhcket Peoagenh B 64 oy Morkps Grpsh Pepnate Bab 90 0dfor year of 2024 rajected.




GLOBAL BRAND WITH PREMIER RETAILER ACCOUNTS A PERFECT MOMENT

GLOBAL FOOTPRINT
WITH U.S. AT ITS CORE

12M FY2024
Geographical

Revenue
Mix

~170 PRESTIGIOUS RETAILER (WHOLESALE)
ACCOUNTS CREATING HIGH BRAND AWARENESS

SELFRIDGES "* ’I'WS $ GORSUCH

REVOLVE BANDIER

FARFETCH Browne MYTHERESA

LUISAVIAROMA NIMHMMM
FWRD  akJiit foee  shopbop
HOLT RENFREW  FLANNELS

MET-A-PORTER



GROWING PRESENCE ACROSS SOCIAL MEDIA DRIVES BRAND P PERFECT MOMENT
AWARENESS & SALES

387K+ 296.6M+ 7.5B+

Followers Social Audience Unique Visitors
Across Instagram, Reached by Content Per Month Globally
Facebook & TikTok Posted by Key Opinion (UVPM)*

2
Up 19%+ YoY' Leaders (KOLs) Across all global digital

Includes Celebrities, Fashion media coverage,

IE‘]I 0 cr Models & Influencers Around
Tis Tok

the World Who Recognize &
Wear Our Brand

The Numbers Show Perfect Moment to be One of
the World's Most Followed Luxury Brands

W As of July 1, 2004, Additiana presence m tha zom pany's YouTube chanred,
21 Tad combined folloavens of eelebritian, infue neers modela, media pablications, and fashicn indusiry rotables who organical by peated aboat the eand doring the 205 6% seapondfiscal 00 - 0d4lin LS & LK, See company's full defink jon of Key Opinion Leaders (ROLa) ard date s oiices in Apgendix
A Combimedawm o UVPMa reached by gl flobal digitg] media e eemre sahiesed dudng iha 2025 ¢ b asaon (facal 05 - D4



MAJOR PRESS COVERAGE DRIVING BRAND AWARENESS #{ PERFECT MOMENT

Peaiem | Slesmrd Trams Ip Wik
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FORBES

HARPER'S BAZAAR ASPEN MAGAZINE

e ——
e PSTE@MPANY
- v— "W L !
—— ‘-\.

S

WWD FOX BUSINESS ACCESS HOLLYWOOD US WEEKLY THE TIMES FAST COMPANY

Thiese ublications ke not erdomed the Compmny o its prodects or sscommended the pum fose oF any of it securhies.



MEDIA COVERAGE CASE STUDY ¥¢ PERFECT MOMENT

MODERN LUXURY ASPEN MAGAZINE

COVER PAGE

IR LT

L

Top luxury fashion publication with 50K s i
print subscribers and 1.1M digital =
readers monthly. N

Skl

Kate Love wearing exclusively Perfect : -
Moment on front cover of Modern Luxury " ' S .ﬁ.a!.'.L’E.’J; ]
Aspen Holiday 2023/Winter 2024 issue. TN :

INSIDE

Eight-page fashion feature with Kate
Love styled in Perfect Moment's
autumn/winter 2023 (AW23) collection.

The Penple:
Ferlireances &
aalbertes L K Ny

TATE
Two-page profile feature of Jane i 5
Gottschalk, Perfect Moment's co-founder

& chief creative officer.

Link to free online digital edition here.



REACHING NEW AUDIENCES THROUGH PARTNERSHIPS }{ PERFECT MOMENT

HUGO BOSS

BOSS x PERFECT MOMENT CAPSULE COLLECTION PARTNERED WITH SOHO HOUSE & CO.
Fuses BOSS's casual aesthetic with Perfect Moment's Global hotel chain and group of private clubs with
technical skiwear expertise. over 1.4M Instagram followers and 237,000+ members

represented by the media, arts & fashion industries.



FINANCIAL PERFORMANCE

FY2024 Financial Highlights
Fiscal Year Ended March 31.
Comparisons are to FY2023.
m2Cammerce
» Total net revenue up 4% to a record $24.4M, with B Wholesale

eCommerce sales up 21% to a record $10.4M.

* Wholesale revenue comparatively lower due to
exceptionally higher sales in the prior year related
to post COVID rebound. Going forward, anticipate
wholesale to track at more normalized levels.

+ Gross profit improved 40 basis points to 37.8%.
+ Total operating expenses decreased 3% to $16.9M.

« Net loss improved by $1.6M to $8.7M versus year-
ago loss of $10.3M.

» Cash and cash equivalents totaled $7.9M @ March
3, 2024; no long-term debt.

FY21

ANNUAL REVENUE GROWTH

USD Millions

FY22 FY23 FY24

eCommerce up 21% y/y to record $10.4M

Iﬁ" PERFECT MOMENT

GROSS MARGIN EXPANSION

Gross Profit Percentage of Revenue

Up

40
Basis
Points
VS

FY23

FY22 FY23 FY24



PUBLIC PEER COMPARATIVE VALUATION AESEOT

Price-to-Sales (Price/Sales) Comparison

Exchange & Share Sales Net Market  Pricef

Ticker Symbol Price ttm Us$  Income Cap Sales

7 /624 ttm US$H USE

MONCLER Moncler Sportswear, outerwear, skiwear OTC: MONRF $61.13 3.3B G676M 16.58 5.0
GILDAN Gildan Activewear Basic apparel worldwide MNYS: GIL $38.65 3.2B 515M 6.5B 2.1
BURBERRY Burberry Luxury manufacturer/retailer/wholesaler OTC: BBRYF $11.45 3.7B 341M 418 1.1
@Q"!}lm'?“ Columbia Sportswear  Multi-brand outdoor apparel NAS: COLM $79.59 3.4B 248M 478 1.4
Jofuvhne Fomagasa~  Salvatore Ferragamo  Italian brand, produces accessories OTC: SFRGY $4.62 1.3B 28M 1.5B 1.2
ONFORD Ouford Industries Apparel with diverse lifestyle brands MNYS: OXM $97.60 1.5B A0M 1.6B 1.0
CANADA GOOSE Canada Goose Lifestyle & performance luxury apparel NYS: GOOS $12.69 1.0B 43M 1.2B 1.3
i de Velde Van de Velde Lingerie & swimwear OTC: VDEVF $35.66 233M 37TM 431M 1.8
Peers Average P/S 1.8x%

Perfect Moment Price/Sales Discounted 39% vs. Peers Avg. 1.8x ﬂ' PERFECT MOMENT $1.75 $24.4M  BBTIM  F27.4M 1.1x

TT = trailing twelve manths 25 of most rece nt filing. Data soumes: Sseking Alpha and Yahoo!Finance
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I%' PERFECT MOMENT

FOCUS ON REFINING PRODUCT MIX, DRIVING DEMAND IN THE
USA & IMPROVING GROSS MARGIN

Market Strategy Channel Strategy

Grow Sales Channels While
Establishing Directly Operated Retail

Product Strategy
Broaden Product Offering

Pursue International Expansion
and Enter New Markets




PRODUCT STRATEGY ¥ PERFECT MOMENT
STREAMLINE SKI WHILE BROADENING PRODUCT
OFFERING ACROSS NEW CATEGORIES

Outerwear Lifestyle Accessories
Broaden outerwear range and introduce Bringing our customer Introducing more accessories and bags
lighter product extending season. off the slopes. to extend Fall & Winter Seasons.

2 A
i

20



PRODUCT STRATEGY: BROADEN PRODUCT OFFERING

OUR NEW SUMMER COLLECTION

* In June, we launched an |biza-inspired Summer
Capsule Collection across our global ecommerce
channels.

* Collection highlighted in a photoshoot published in
British Vogue featuring photographer Grace Burns
and models Stella Jones and Paloma Baygual wearing
items from the collection.

* Collection also recently featured in Grazia, Fashion
Gone Rogue, Financial Times and Morning Star.

Z{ PERFECT MOMENT

5 Ui DE e
. K OR mfﬂl'!ﬁn 27 FERSI?E

New Summer Collection featured in June 2024 issues of British Vogue and
Fashion Gone Rogue with photoshoot by Grace Burns

21



MARKET STRATEGY Z{ PERFECT MOMENT

PURSUE INTERNATIONAL EXPANSION & ENTER NEW MARKETS

Grow US Market Optimize Europe Expand Asia, including China

Grow wholesale relationships, launch retail  Offer market-specific languages, D2C via local partners.
and invest in Direct-to-Consumer (D2C). currency and content.

e

TRAWCON

. . EINFUHRUNG
WwGORSUCH IN DEN HERBST




CHANNEL STRATEGY ' PERFECT MOMENT
GROW SALES CHANNELS WHILE ESTABLISHING PHYSICAL RETAIL

Accelerate Digital Pop Ups Retail

Enhance the customer experience by In strategic ski-resorts, provide a luxury Directly operated in cities providing our
focusing on mobile as the dominant in-store experience that reflects the community a home for the brand and act as

growth channel. character of the brand. a beacon for new or potential customers.

23



MARGIN STRATEGY

INCREASE GROSS MARGINS ACROSS THREE KEY AREAS

I&' PERFECT MOMENT

PRICE PRODUCT SUPPLY CHAIN
D 0
|; & l"_\l
- S S
) s
Revise Price Fewer Complex Modify Supplier
Upwards Pieces Base
¢ / B 5 .l - -m'}"'.f{
Reduce Optimize Reduce Cross Borders
Promoticnal Product R:?nge Costs with Local
Activity (focus on higher Distribution Channels

selling products)

Shift More
To D2C




KEY TAKEAWAYS

* Unique positioning at the intersection between luxury
& technical skiwear.

* Huge global fan & celebrity brand following.

-

Large & fast-growing global markets.

Passionate, talented and experienced executive team.
* eCommerce sales ramping.

* Expanding into larger luxury outerwear market.

» Successful IPO eliminated long-term debt & provided
significant growth capital. A

¢ PERFECT MOMENT

NYSE American | PMNT




CONTACT US

HQ

Perfect Moment LTD

07 Canalot Studios

222 Kensal Road

London W10 BN

United Kingdom

Tel: +44 (0) 204 558 8849
www .perfectmoment.com

COMPANY CONTACT

leff Clayborne

Chief Financial Officer
Perfect Moment

Tel +44 (0)204 558 8848
press@perfectmoment.com

INVESTOR RELATIONS

Ron Both or Grant Stude
CMA Investor Relations
Tel +1 949 432 7566
PMMNT@cma.team

MEDIA RELATIONS

Margaret Short

Carfrae Consulting

Tel +1 646 5901325
margaret@carfragconsulting.com
www carfraeconsulting.com
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TEAM WITH EXTENSIVE EXPERIENCE ACROSS LUXURY,
FASHION, SPORTS & D2C

~

-,

o

Max Gottschalk lane Gottschalk Mark Buckley Jeff Clayborne Tracy Bamwin Andra Keijers
Co-foundzr& Cheirman Co-foundari Chief Executive Cfficer, Chief Fnancial Officar Independent Director Independant Director
Chigf Grgatiwe Officer, Bimctor Director

562 Gorrey | Cheyne M&S Oner Doweg & CME Group

UMIVERSAL rG'T SO
SJE?; " Y uulvliln:“:?lmc dROUR ) k* '(—"{—I;I"":I"—I:T""ll
L KEP&‘;} t';:t‘ y BURBERRY a‘t’

- }: AAb' n kempen
Ki

VAN LANSCHOT
KEMPEN

Z{ PERFECT MOMENT

Berndt Hauptkorn
Independent Director

CHAMEL

1= gUNI
JOgQLo

BALLY

JAB Hovmixg Company

Tim B. Mixdorff
Independsnt Director

rag & bone

HEW YORE

GALVAN
LONDORN

NEON

BEJOND

28



CAPITALIZATION TABLE ¥ PERFECT MOMENT

Shares Weigh_ted Average
Price (USD)

Common Stock (6/26/24) 15,653,449
Restricted Stock Units 295,000 $4.10
Options 1,616,550 $3.10
Warrants 66,700 $7.50

Tetal Shares Outstanding Fully Diluted 17,561,699



FPERFECT MOMENT LTD. AND SUBSIDIARIES
CONSOLIDATED BALANCE SHEETS

{Amounts in thousands, except share per share data) ﬁ PERFECT MOMENT
BALANCE SHEET e, i,
ASSETS
Cash, cash equivalents and restricted cash T
. L Cacin mnd £ash pgukaients B 7510 < a7 |
totaled $7.9M at March 31, 2024, with no long- Accounts recavanie ret T =
Irusnior e s, nel AT 2362
term debt_ Priepoi and clher oo ent asse b Tz i ]
Tola | Guirarnd s g 1187 & BE™
The increase was primarily due to net proceeds e i =
of $6.0M raised from the company’s IPO on e — = =
L Totol pmness P T B YT
February 8, 2024. ——
LIABILITIES AMD STOCK HOLDERS' EQUITY (DERCIT)
Current Uabllites
Tenckpn gahin s § 158 § 1280
Acoraod expenses ZEST 1250
[ Trﬁ:“:'ﬁ:g&& ‘tgj'nna A0 I
O adinig ek |8y, o il 1 200
Urmaamid ssands AN 130
Tolalcurmend bablEies £ o B & 13,554

Long Term labilites:
Cipesating maze lishikdy, nar-curent 44 |
[ smimiine - PR

Commi e i & cordingencin

Stekhelean' eoity (defiay
2 omemeon shoak, E0.0007 paryniie, WD shares suthonzact
ASEE3 A8 predd 534,352 ehiore g i ssued and adstardng paofl Manch31, 2024
vl b g e BN, v el E 1 &
Series ardd Senes Boorssdibie profe med =hoo & SEO007 parva ue;
10,000,000 5 e avthorzed Jand 5134 TE) shares ssuedand culsianding
as ol Mash 3, 3 aed Maie h 31, 025, mspectvaly - 1

Addtional pidinaopia B anmo
AL LG 0 T e e el LR SR e 1B 20
Accurmulated deficit {48577 [# 55
Total stockholdees ' couity (Sefidi) ] 7,783 § [4, 341

Tatal Liabilities and stockhidem® cquity [defict) § 126808 § 281




Income Statement

« Total net revenue up 4% to a
record $24.M, with eCommerce

sales up 21% to a record $10.4M.

* Gross profit improved 40 basis
points to 37.8%.

* Total operating expenses
decreased 3% to $16.9M.

» Net loss improved by $1.6M to
$8.7M versus loss of $10.3M.

PERFECT MOMENT LTD AND SUBSIDIARIES

CONSOLIDATED STATEMENTS OF OPERATIONS AND COMPREHENSIVE INCOME/(LOSS)

[Amounts inthousands, except share and per share data)

Revanue, nat
Whalasala
Ecaommerca

Total Rewve nue, mat

Caost af gaods gold
Gros s profit

Oporating oo ponso s:
Selling. general and adminktratie expenses
Ma rketing and acdvertsing expenses
Total oparating axpansas
Loas from o pa rathons
Other income (expanse), net
Intarast axpe nas
Fareign cumency tramsactions gaing
Total other income (expense), ne
Loss bofore incomatax provision
Incoma g provisan

Meat Loas

Othar compra hensive [losses ) gains
Fareign cumency translation loss) gaing

Cam prahensiva loss

Bas ic and diluted loss pershara
Basic and Diluted weigted-average numbar of share s outstanding

Year Ended YearEnded
March 31, 2024 March 31, 2023
5 14 060 5 14 583
10,383 8,550
24 445 25 433
15,12 14 g8
g,251 8,755
12,122 12,389
4, Tisg 5,012
16,506 17,381
[7 675} 13625
11,311} (13400
234 a9
[1.047) 1.801)
[3,722) 10,428
121
{8.722) (10,305)
(286 503
8 [2,0140) 3 (10,003
5 11.34) 5 [2.16)
5,818 560 4,767 777

Iﬁ" PERFECT MOMENT
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USE OF NON-GAAP MEASURES (ADJUSTED EBITDA)

In addition tothe company’s results undar generally
accepted accountad principles ("GAAP"), it presents
adjusted EBITDA as a supplemeantal measure of our
parformanca. However, adjusted EBITDA is not a recognized
meaasurement undar GAAP and should not be considered as
an alternative to net income, income from operations or any
other performance measure derived in acocordance with
GAAP or as an alternative to cash flow from operating
activities as a measure of liquidity. The company defines
adjusted EBITDA as nat income {loss), plus interast
expense, depreciation and amortization and stock-based
compensation.

Management considers its core operating performance to
be that which its managers can affect in any particular
period throu gh their management of the resources that
affect the company's underlying revenue and profit
generating operations in that period. Non-GAAP
adjustments to the company's results prepared in
accordance with GAAP are itemized below.

You are encouraged to evaluate these adjustments and the
reasons the company considers them appropriate for
supplermental analysis. In evaluating Adjusted EBITDA, you
should be aware that in the future the company may incur
expenses that are the same as or similar to some of the
adjustments in this presentation. The company’s
presentation of adjusted EBITDA should not be eonstrued
as an inference that the company's future results will be
unaffected by unusual or non-recurring tems.

Iﬁ" PERFECT MOMENT

For the Years ended

Marech 31, March 31,
2024 2023

Met income / {loss), as reported s {8,722} s {10,305)
Adjustments:
Interest expense 1,311 1,840
Stock compensation expense 739 4,036
Amortization of stock-based marketing services 185 1,483
Depreciation and amaortization 555 547
Income tax benefit - {121}
Total EBITDA adjustments
Adjusted EBITDA 5 {5,932) § (2,520)

The company presents adjusted EBITDA because the company believes it assists investors and analysts in comparing
its performance across reporting periods on a consistent basis by excluding items that the company does not belisve
are indicative of its core operating performance. In addition, the company uses adjusted EBITDA in developing its
intemal bud gets, forecasts, and strategic plan; in analyzing the effectiveness of the company's business strategiesin
evaluating potential acquisitions; and in making compensation decisions and in communications with its board of
directors concerning the company’s financial performance. Adjusted EBITDA has limitations as an analytical tool,
which includes, among others, the following:
= Adjusted EBITDA does not reflest the company’s cash expenditures, or future requirements, for capital
expenditures or contractual commitments;

+  Adjusted EBITDA does not reflect changes in, or cash requirements for, the company's working capital needs;

«  Adjusted EBITDA does not reflect future interest expense, or the cash requirements necessary to service interest
or principal payments, on the company’s debts; and

«  Although depreciation and amortization are non-cash charges, the assets being depreciated and amortized wil
often have to be replaced in the future, and the adjusted EBITDA does not reflect any cash requirements for such
replacements.



SOCIAL MEDIA PRESENCE EXPANSION IN Q4 FY2024 2 PERFECT MOMENT
QUARTER ENDED Mar. 31, 2024

Total followers across social media platforms, Total social audience reached by content posted by
including Instagram, Facebook & TikTok: U.S. and U.K. key opinion leaders (KOLs) about
Perfect Moment:
* Exceeded 382,000 by quarter-end up nearly 19% since the
end of the same year-ago quarter. * Totaled 296.6 million+ in Q3/Q4 FY24.
- As of July 1, 2024: 387,000+ Represents the total combined followers of the

celebrities, influencers, models, media publications, and
fashion industry notables who organically posted about
luxury brands. the brand during the quarter in the U.5. & U.K,

* Making Perfect Moment one of the world’s most followed

Social Media Follower Growth » Total number of global unique visitors per month

(UVPM) reached 7.5 billion+ in Q3/Q4 FY24.
i i

Represents combined sum of UVPM reached by all global
digital media coverage achieved during the quarter.
Q3FY22 Q3FY23 Q4FY24 July1, 2024
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1] See company's definibon of KOLs and data sounces inthe Appends.



DEFINITION OF KEY OPINION LEADERS

The company defines a key opinion leader (KOL) as a person who is
considered an expert on a certain topic and whose opinions are
respected by the public due to their trajectory and the reputation they
have built.

They are typically identified by their reach, social media following and
stature.

A KOL may include but is not limited to celebrities, social media
influencers, fashion models, contributors to media publications, and
noted members of the fashion industry.

There is no official listing or accreditation of KOLs, so the term is
subjective, and therefore the list and definition may vary from company
to company.

The source of the KOL, social media and audience reach statistics
provided in this release are reports by the company's public relations
firm. No reliance should be made upon their accuracy or timaliness.

KEY OPINION LEADER

Z{ PERFECT MOMENT

24



