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Safe Harbor Disclosure



Leading open SaaS platform 
for restaurants



Olo At-a-Glance

As of 12/31/2021. 
Metrics represent Full Year 2021 numbers: Restaurants represent Active Locations as of 12/31/2021, ARPU represents Full Year 2021 metric, GMV represents Gross Merchandise Value for Full Year 2021. 
Please see the explanation of non-GAAP Financial Measures in the appendix for additional information.

500+

$2,000+

79,000

$20B+

200+

2M+



It’s not an on-premise business 

and an off-premise business 

anymore. It’s one business.

Represents number of annual transactions by type in 2021. 
Source: NPD Restaurant Industry Data for Full Year ended 12/31/2021.

Olo Enables Every Type 
of Restaurant Order

45B
ON-PREMISE

12B



Only 15% of restaurant 
orders are digital

Source: NPD, Full Year Ended 12/31/2021.



Solutions for Every Consumer Touchpoint

Engagement

Payment

Drive-Thru

Delivery Take-Out

Dine-In

Reservations
and Waitlist



Olo’s Flywheel

200+500+

85 Million

Consumers represents unique users who have ordered over the platform from 12/31/2020 to 12/31/2021. 



One-to-Many Go-to-Market Strategy
Unique Mix of High Revenue Growth and Profitability

Long-Term
Exclusivity Across 

All Locations

Brand 
Relationship

Highly Efficient GTM Strategy



Near-Term Growth Vectors
Olo’s 100x US Enterprise Opportunity

Note: Illustrative purposes only. Company estimates. Olo Pay estimates assumes gross revenue treatment. 
Digital Entirety represents the Olo Platform processing 100% of all restaurant industry orders, in part due to anticipated growth in multi-product adoption.

Digital Entirety

6.25x
Olo Pay

4x
Restaurants

4x



The Numbers
Fourth Quarter and Full Year 2021 Highlights



Fourth Quarter 2021 Highlights

Metrics represent Fourth Quarter ended 12/31/2021 numbers. 
Operating Margin is a non-GAAP financial measure. 
Please see the explanation of non-GAAP Financial Measures as well as the non-GAAP reconciliation in the appendix.

31% 11%

79,000 $504



Full Year 2021 Highlights

Metrics represent Full Year ended 12/31/2021 numbers. 
Operating Margin is a non-GAAP financial measure. 
Please see the explanation of non-GAAP Financial Measures as well as the non-GAAP reconciliation in the appendix.

52% 14%

79,000 $2,019



Q4 2020 Q4 20212018 2019 2020 2021

Active Locations
Enterprise-Focused, Scaled Vertical Leader

23%

31%

As of 12/31/2021.
Please see the explanation of non-GAAP financial measures in the appendix for information related to active locations.

Active Locations Active Locations



Q4 2020 Q4 2021

Average Revenue per Unit (ARPU)
Increasing Digital Orders and Multi-Product Adoption Fuel ARPU Growth

As of 12/31/2021. 
Please see the explanation of non-GAAP financial measures in the appendix for information related to ARPU.

2018 2019 2020 2021

29%

7%

ARPU ARPU



2018 2019 2020 2021 Q4 2020 Q4 2021

Strong Revenue Growth
When Our Customers Succeed, We Succeed

As of 12/31/2021. In millions, except percentages.

67%

31%

Revenue Revenue



Continued Gross Profit Growth

As of 12/31/2021. In millions except percentages.
Gross Profit and Gross Margin are non-GAAP financial measures. Please see the explanation of non-GAAP measures as well as the non-GAAP reconciliation in the appendix.

Transactional SaaS Model Yields Strong Gross Margins

2018 2019 2020 2021 Q4 2020 Q4 2021

79%

27%

Gross Profit Gross Profit



Q4 2020 Q4 20212018 2019 2020 2021

Attractive Operating Model

As of 12/31/2021. 
Chart depicts operating leverage, which is measured using adjusted operating expenses for the sum of R&D, S&M and G&A as a percentage of revenue.
Certain figures are non-GAAP financial measures. Please see the explanation of non-GAAP measures as well as the non-GAAP reconciliation in the appendix.

Efficient Revenue Acquisition Enables Scalable Operating Leverage

G&A

R&D

S&M



Capital-Efficient Operating Model

As of 12/31/2021. In millions, except percentages.
Operating Income represents a non-GAAP financial measure. Please see the explanation of non-GAAP measures as well as the non-GAAP reconciliation in the appendix.

Unique Mix of High Revenue Growth and Profitability

2018 2019 2020 2021

Q4 2020 Q4 2021

Operating Income Operating Income



History of Growing with Our Restaurant Brands
Annual Cohort Analysis Demonstrates Strong Revenue Expansion

As of 12/31/2021. The chart above illustrates the total revenue generated within a given cohort over the years presented. All brands from which we received revenue for the first time at any 
time prior to January 1, 2018 are grouped as a single cohort. Each other cohort represents brands from which we received revenue for the first time in a given fiscal year. For example, the 
fiscal year 2018 cohort represents all brands who earned revenue for the first time at any point between January 1, 2018 and December 31, 2018. We have seen significant expansion across 
all of our cohorts, even from brands that have been customers prior to 2018. 
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Investment Highlights

A SaaS category leader in a nearly $800 billion industry

Marquee customer base

Powerful business model, recurring revenue + transactional upside tied to digital order growth 

High growth, strong gross margins, efficient revenue acquisition, proven profitability

Significant barriers to competition

Multiple vectors to drive long-term growth



Financial Outlook

Reconciliation of non-GAAP operating income guidance to the most directly comparable GAAP measures is not available without unreasonable efforts on a forward-looking basis due to the high 
variability, complexity, and low visibility with respect to the charges excluded from these non-GAAP measures.



Appendix



Non-GAAP Financial Measures 

Key Business Metrics



Appendix: Non-GAAP Reconciliation



Appendix: Non-GAAP Reconciliation



Appendix: Non-GAAP Reconciliation




