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DISCLAIMERS

Forward-Looking Statements
This presentation includes “forward-looking statements” within the meaning of the “safe harbor” provisions of the Private Securities Litigation Reform Act of 1996. The Company's actual results may differ from its expectations, estimates 
and projections and consequently, you should not rely on these forward-looking statements as predictions of future events. Words such as "expect," "estimate," "project," "budget," "forecast," "anticipate," "intend," "plan," "may," "will," "could," 
"should," "believes," "predicts," "potential," "continue," "aim,"  and similar expressions are intended to identify such forward-looking statements. These forward-looking statements include, without limitation, the Company's expectations 
regarding its future financial results and expected growth. These forward-looking statements involve significant risks and uncertainties that could cause the actual results to differ materially from the expected results, including Innovid's 
ability to achieve and, if achieved, maintain profitability, decrease and/or changes in CTV audience viewership behavior, Innovid's failure to make the right investment decisions or to innovate and develop new solutions, inaccurate 
estimates or projections of future financial performance, Innovid's failure to manage growth effectively, the dependence of Innovid's revenues and business on the overall demand for advertising and a limited number of advertising 
agencies and advertisers, the actual or potential impacts of international conflicts and humanitarian crises on global markets, the rejection of digital advertising by consumers, future restrictions on Innovid's ability to collect, use and 
disclose data, market pressure resulting in a reduction of Innovid's revenues per impression, Innovid's failure to adequately scale its platform infrastructure, exposure to fines and liability if advertisers, publishers and data providers do not 
obtain necessary and requisite consents from consumers for Innovid to process their personal data, competition for employee talent, seasonal fluctuations in advertising activity, payment-related risks, interruptions or delays in services 
from third parties, errors, defects, or unintended performance problems in Innovid's platform, intense market competition, failure to comply with the terms of third-party open source components, changes in tax laws or tax rulings, failure to 
maintain an effective system of internal controls over financial reporting, failure to comply with data privacy and data protection laws, infringement of third-party intellectual property rights, difficulty in enforcing Innovid's own intellectual 
property rights, system failures, security breaches or cyberattacks, additional financing if required may not be available, the volatility of the price of Innovid's common stock and warrants, and other important factors discussed under the 
caption "Risk Factors" in Innovid's Annual Report on Form 10-K filed with the SEC on February 29, 2024,  as such factors may be updated from time to time in its other filings with the SEC, accessible on the SEC's website at www.sec.gov 
and the Investors Relations section of Innovid's website at investors.innovid.com. You should carefully consider the risks and uncertainties described in the documents filed by the Company from time to time with the U.S. Securities and 
Exchange Commission. These filings identify and address other important risks and uncertainties that could cause actual events and results to differ materially from those contained in the forward-looking statements. Most of these factors 
are outside the Company's control and are difficult to predict. The Company cautions not to place undue reliance upon any forward-looking statements, including projections, which speak only as of the date made. The Company does not 
undertake or accept any obligation to release publicly any updates or revisions to any forward-looking statements to reflect any change in its expectations or any change in events, conditions or circumstances on which any such statement 
is based. 

General Disclaimer 
This presentation contains summary information about Innovid and its activities as at the date of this presentation. It should be read in conjunction with Innovid's periodic disclosure announcements filed with the NYSE, available at 
investors.innovid.com.

This presentation is for information purposes only and is not a prospectus or a product disclosure statement, financial product or investment advice or a recommendation to acquire Innovid shares or other securities. It has been prepared 
without taking into account the objectives, financial situation or needs of individuals. Before making an investment decision, prospective investors should consider the appropriateness of the information having regard to their own 
objectives, financial situation and needs and seek legal, financial and taxation advice appropriate to their jurisdiction. Past performance is no guarantee or future performance. 
No representation or warranty, expressed or implied, is made to the fairness, accuracy, completeness or correctness of the information, opinions and conclusions contained in this presentation. To the maximum extent permitted by law, 
none of Innovid and its related bodies corporate, or their respective directors, employees or agents, nor any other person accepts liability for any loss arising from the use of this presentation or its contents or otherwise arising in 
connection with it, including, without limitation, any liability from fault or negligence.

External Data Sources
In addition, this presentation contains industry and market data and forecasts that are based on our analysis of multiple sources, including publicly available information, industry publications and surveys, reports from government 
agencies, reports by market research firms and consultants and our own estimates based on internal company data and management’s knowledge of and experience in the market sectors in which the Company competes. While 
management believes such information and data are reliable, we have not independently verified the accuracy or completeness of the data contained in these sources and other publicly available information. Accordingly, we make no 
representations as to the accuracy or completeness of that data nor do we undertake to update such data after the date of this presentation.



DISCLAIMERS (Cont’d)

Non-GAAP Measures and Certain Operational Metrics
This presentation  contains non-GAAP financial measures under the rules of the U.S. Securities and Exchange Commission. This non-GAAP information supplements and is not intended to represent a measure of performance in 
accordance with disclosures required by generally accepted accounting principles. Non-GAAP financial measures are used internally as measures of operational efficiency to understand and evaluate our core business operations, as 
well as comparisons to peers as similar measures are frequently used by securities analysts, investors, ratings agencies and other interested parties to evaluate businesses in our industry. Accordingly, Innovid believes it is useful for 
investors and others to review both GAAP and non-GAAP measures in order for (a) period-to-period comparisons of our core business, (b) comparisons to peers as similar measures are frequently used by securities analysts, investors, 
ratings agencies and other interested parties to evaluate businesses in our industry, and (c) providing an understanding and evaluation of our trends when comparing our operating results, on a consistent basis, by excluding items that 
we do not believe are indicative of our core operating performance. However, these non-GAAP financial measures should not take the place of GAAP financial measures in evaluating our business. The primary limitations associated with 
the use of non-GAAP financial measures are that these measures may not be directly comparable to the amounts reported by other companies and they do not include all items of income and expense that affect operations. Innovid 
management compensates for these limitations by considering the company’s financial results and outlook as determined in accordance with GAAP and by providing a detailed reconciliation of the non-GAAP financial measures to the 
most directly comparable GAAP measures in the tables attached to this press release. We are not able to provide a reconciliation of the projected Adjusted EBITDA to expected net (loss) income attributable to Innovid for the third quarter 
of 2024 or the full year 2024, without unreasonable effort. This is due to the unknown effect, timing, and potential significance of the effects of taxes on income in multiple jurisdictions, finance (income)/expenses including valuations, 
among others. These items have in the past, and may in the future, significantly affect GAAP results in a particular period.

Trademarks
The companies depicted in the photographs herein, or any third-party trademarks, including names, logos and brands, referenced by the Company in this presentation, are the property of their respective owners. All 
references to third-party trademarks are for identification purposes only and shall be considered nominative fair use under trademark law. Further, none of these companies are affiliated with the Company in any manner.



A leading enterprise software platform that empowers the 
world’s largest brands to create, deliver, measure, and optimize 
their advertising across CTV, linear TV, and digital.



BROADCAST

Traditional Linear TV Advertising

Advertisers Viewers



ViewersAdvertisers

Connected TV Advertising

STREAMING



Advertisers Viewers

Connected TV Advertising

STREAMING
Software DSP  |  SSP Media



Advertisers ViewersSTREAMING

CREATE DELIVER MEASURE OPTIMIZE

Connected TV Advertising

Software DSP  |  SSP Media



One Platform Powering 
the Future of TV Advertising

CREATE DELIVER MEASURE OPTIMIZE

100% 
Software

fees 

100% 
Independent 
We do NOT buy 

or sell media



CREATE DELIVER MEASURE OPTIMIZE

Our tech enables the creation, 
personalization & real-time 
optimization of groundbreaking 
interactive ads.



CREATE DELIVER MEASURE OPTIMIZE

Our buy-side ad server 
delivers >1 Billion MRC-accredited 
ad impressions every day across 
CTV, linear TV, and digital channels.

~1.3 
BILLION
ads served

daily



CREATE DELIVER MEASURE OPTIMIZE

Innovid’s measurement, 
solution, powered by our 
data, helps brands & agencies 
measure TV & digital performance, 
and empowers publishers to prove 
the value of their inventory.



With Innovid's comprehensive 
view of the ecosystem, we 
optimize for efficiency, increased 
ROI and sustainability - bringing 
harmony to CTV.

CREATE DELIVER MEASURE OPTIMIZE

AI



HARMONY              
Frequency

Real-Time Signals & 
Reach Management

HARMONY  
Instant Optimization

HARMONY 
Direct

COMING 

SOONLIVE LIVE

Innovid’s Harmony initiative focuses on solving the biggest challenges facing CTV advertising 
today - to improve efficiency, enhance transparency, reduce carbon emissions, and increase ROI.

Our comprehensive view across CTV, linear, and digital channels - and our role as independent 
tech infrastructure for the world’s largest brands - uniquely positions us to lead the way.

LIVE 



~7 years
Average Tenure3

Over 90%
Core-customer 

Retention4

Top Global Clients with Strong Retention1

1. Selective client examples
2. Based on MediaRadar TV, Digital Video and OTT Media Spend TTM ending Q2 2024
3. Top 100 accounts based on revenue TTM ending Q2 2024
4. As of 12/31/23

Over 50% of the top 200 TV advertisers leverage Innovid’s platform2



Why We Win with TV Advertisers

Differentiated 
CTV-First Technology

Unique
Market Position

Highly-differentiated platform offering                                                           
(Ad serving, Creative Tech, Measurement, Optimization)

Only CTV-first ad server, with omnichannel reach

Proprietary SDK integrations & partnerships

Independent & open

Not a media business

Extensive dataset to power insights for optimization

Creative tech & converged TV measurement                                                         
to drive - and prove - ROI

Critical tech partner to >50% of the                                                                  
top 200 TV advertisers



SVOD AVOD LIVE SPORTS

Time Spent on Ad-Supported Platforms Increasing 

On-demand, 
AD SUPPORTED 

Rights Shift to 
STREAMING

On-demand 
subscription, NO ADS

examples examples



> 40%

75%

  ~ 25%

$ Gap

CTV Spend Will Increase
to catch up to where consumers are spending their time 

Ad Spending
Company estimate, based on various sources 

60%LINEAR 
TV

CTV

Viewing Time



Innovid’s Four Growth Drivers

CTV VOLUME 
GROWTH

CROSS-SELL

UP-SELL

NEW LOGOS

1

3

2

4

Expanding 
geographies and 

business units 

Expanding usage as 
clients shift from 
Linear TV to CTV 

Expanding new 
product additions 

among clients 

Targeting TV 
advertisers



Zvika Netter
CEO & Co-Founder

Tony Callini
Chief Financial Officer

Ken Markus
Chief Operations Officer

Experienced Management Team

Yuval Pemper
Chief Technology Officer

Dani Cushion
Chief Marketing Officer

Guy Kuperman
Chief Strategy Officer

Stephen Cook
General Counsel

Liel Golan
EVP, People Operations

Michal Livny
EVP, Human Resources



Financial 
Highlights



1. CAGR calculation utilizes mid-point of 2024 guidance range

Consistent Revenue Growth 

$69

2021

$90

$127
$140

20232020 2022
0

$100

2024 Guidance

$50

$150
22% CAGR1 $150.5-$152.5

In MM’s @ USD



$69

2021

$90

$127
$140

20232020 2022
0

$100

2024 
Guidance2

$50

$150

$150.5-$152.5

In MM’s @ USD

1. Adjusted EBITDA Margin is a non-GAAP financial measure. Non-GAAP measures have limitations as analytical tools and should not be considered in 
isolation or as substitute for an analysis of results as reported under GAAP. See Appendix for a reconciliation of Adjusted EBITDA Margin to the nearest 
financial measures reported under GAAP
2. 2024 Adjusted EBITDA margin is based on mid-point of 2024 Adjusted EBITDA guidance divided into mid-point of 2024 revenue guidance

Adjusted EBITDA Margins1

6%

1%

4%

14%

18%



-$0.3M
year-over-year 

58%
share of video 
Impressions

180 bps
year-over-year 
improvement

+6%
year-over-year 

growth

$1.9M
year-over-year 
Improvement 

400 bps
year-over-year 
improvement

Free Cash Flow1

CTV Video Impression Growth

1. Adjusted EBITDA, Adjusted EBITDA Margin, and Free Cash Flow are non-GAAP financial measures. Non-GAAP measures have limitations as analytical tools and should not be considered in isolation or as substitute 
for an analysis of results as reported under GAAP. See Appendix for a reconciliation of Adjusted EBITDA and Adjusted EBITDA Margin to the nearest financial measures reported under GAAP

Q3 2024 Performance

Total Video Impression Growth

Revenue

Adjusted EBITDA1

Adjusted EBITDA Margin1

22%

Financial Performance Operational Highlights

$8.4M

$38.3M $3.7M

13%

7%

In MM’s @ USD



Diversified Revenue Model

“Always On”
for every Impression

Mostly 
Volume Based

Tech Usage Fees,
not media spend

Ad Serving and Personalization 

Measurement

Primarily volume driven model, with an increasing 
amount of fixed minimums and commitments

Primarily SaaS type agreements. 
Repeatable revenue model with upside for volume



1X

Ad Serving Creative Measurement Optimization
(“Harmony”)

2-3X

4-5X

7-10X

Large Opportunity To Cross-Sell With Our Clients 

Chart reflects illustrative compounded  pricing opportunity across product lines 



No significant incremental capital 
requirements drives healthy Free 
Cash Flow1 realization

Well Positioned for Sustained Profitable Growth

1. Adjusted EBITDA Margin and Free Cash Flow are non-GAAP financial measures. Non-GAAP measures have limitations as analytical tools and should not be considered in isolation or as substitute for an analysis of 
results as reported under GAAP. See Appendix for a reconciliation of Adjusted EBITDA Margin and Free Cash Flow to the nearest financial measures reported under GAAP 

Innovid Long-Term Targets

Multiple growth vectors 
supports sustained double 
digit growth

Efficient operating model 
converts more revenue to profit 
at scale

Revenue

Revenue less Cost
of Revenue

Adj. EBITDA Margin1

Free Cash Flow1 
Realization

20% +

30% +

> 60% 
of Adj. EBITDA

Approx 80% 
of Revenue



$37.5M   $39.5M

Revenue

$8M $10M 

Adjusted EBITDA1

$150.5M  $152.5M

Revenue

$26.7M  $28.7M

Adjusted EBITDA1

1. Adjusted EBITDA and Adjusted EBITDA Margin are non-GAAP financial measures. Non-GAAP measures have limitations as analytical tools and should not be considered in isolation or as substitute for an analysis of
results as reported under GAAP. See Appendix for a reconciliation of Adjusted EBITDA and Adjusted EBITDA Margin to the nearest financial measures reported under GAAP

year-over-year
improvement

Q4 and FY 2024 Guidance

-

- -

-

0%
year-over-year 
at the midpoint

23%
Adjusted EBITDA margin 

at the midpoint

Q4 2024 Guidance

in MM’s @ USD

+8%
year-over-year 

growth at the midpoint

18%
Adjusted EBITDA margin 

at the midpoint

FY 2024 Guidance



● Approx. $200B TV ad market
● Continued shift from linear to CTV
● Live sports can accelerate transition
● Growth in ad-supported models

● Independent, enterprise-grade platform built for CTV
● Accredited, award-winning technology 
● Invaluable data set of trillions of CTV data observations 

● Disney, GM, Verizon, Mazda, Revlon, etc.
● Top 100 clients average >7 years of tenure
● Revenue base shifting to recurring model

● Compounding growth vectors
● Longer-term target of 20%+ annual growth

● FY24E Adjusted EBITDA Margin1 of 18% at the midpoint 
● Longer-term target of 30%+

Large and growing market
with lasting CTV tailwinds

Category leader 
with competitive moat

Top global clients 
with strong retention

Positioned for long term
double-digit growth

Scalable business 
with leverageable operating model

1. Adjusted EBITDA Margin is a non-GAAP financial measure. Non-GAAP measures have limitations as analytical tools and should not be considered in isolation or as substitute for an analysis of
results as reported under GAAP. See Appendix for a reconciliation of Adjusted EBITDA and Adjusted EBITDA Margin to the nearest financial measures reported under GAAP

Strong Investment Thesis  
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Non-GAAP Reconciliations

1. We calculate Adjusted EBITDA margin percent as Adjusted EBITDA divided by total revenue

Three months ended 
September 30, 2024

Three months ended 
September 30, 2023

 Net income (loss) 4.7 (2.7)
 Depreciation, amortization and impairment 2.8 4.7
 Stock-based compensation 5.5 5.6
 Finance expense (income), net (0.3) (0.3)
 Retention bonus expenses (0.0) 0.1
 Legal claims and other legal matters 0.7 0.4
 Severance cost 0.8 -
 Other - (0.0)
 Taxes on (loss) income (5.8) (1.3)
 Adjusted EBITDA 8.4 6.5
 Adjusted EBITDA margin 22% 18%

in MM’s @ USD Actual Rate

Three months ended 
September 30, 2024

Three months ended 
September 30, 2023

 Net cash provided by operating activities 6.0 6.5

 Gain/Loss on Fx, net (0.1) -

 Internal use software capitalization (1.8) (2.2)

 Purchase of property and equipment (0.4) (0.2)

 Free Cash Flow 3.7 4.1

Reconciliation of Adjusted EBITDA and Adjusted EBITDA Margin Percent1 

Reconciliation of Net Cash Provided by Operating Activities and Free Cash Flow 


