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DISCLAIMER





Q3 2024 
KEY 
INVESTOR
TAKEAWAYS

RECORD REVENUE

$135M



Q3 2024 
KEY 
INVESTOR
TAKEAWAYS

RECORD ADJ. EBITDA(6) 

$24M



RECORD 
ENTERPRISE REVENUE

$45M
Q3 2024 
KEY 
INVESTOR
TAKEAWAYS



18.7M TOTAL CUSTOMERS (1) AS OF Q3 2024



MARKETPLACE DRIVING MAJORITY OF PRODUCT 
CONSUMPTION GROWTH



THE ULTIMATE 
FINANCIAL 
MARKETPLACE 



THE MOST FULL-FEATURED PFM IN THE INDUSTRY

https://www.moneylion.com/


MONEYLION’S 
ENTERPRISE 
BUSINESS IS AN 

ECOSYSTEM 
ENABLER



MASSIVE NETWORK OF 1,200+ PARTNERS  DROVE 
~90M TOTAL CUSTOMER INQUIRIES



BUILDING DEPTH IN KEY VERTICALS



MONEYLION CHECKOUT



FINANCIAL UPDATE



CUSTOMER 
ACQUISITION AND 
LIFECYCLE 
STRATEGY



“30/60/90” LIFECYCLE STRATEGY

60% 90%

30%



STRONG BUSINESS EQUATION



CONSUMER LIFETIME PERFORMANCE OF EVERY 
COHORT DRIVING SIGNIFICANT RECURRING REVENUE



CONTINUED STRENGTH IN CONSUMER



ANOTHER RECORD QUARTER OF REVENUE



▪

▪

o

▪

PROFITABILITY 
AT SCALE



Q3 2024 RESULTS COMPARED TO GUIDANCE



Q4 2024 IMPLIED GUIDANCE



FY 2024 GUIDANCE



POSITIONED 
FOR 
GROWTH 
ACCELERATION





THANK YOU



APPENDIX



FINANCIAL SUMMARY



RECONCILIATION TO NON-GAAP FINANCIALS:



ILLUSTRATIVE FORWARD FLOW FINANCIAL 
STATEMENT IMPACT

▪

▪

▪

▪

▪

▪

▪

▪



FAQ: HOW DO INTEREST RATES IMPACT ML?

•

•

•

•

•

•

•

•

•

•



FOOTNOTES
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