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RECORD REVENUE

$131M



Q2 2024 
KEY 
INVESTOR
TAKEAWAYS

ADJ. EBITDA(6) 

$18.5M



Q2 2024 
GAAP NET INCOME

$3.1M
DILUTED EPS

$0.26 

Q2 2024 
KEY 
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STRATEGIC POSITIONING: 
THE FIRST CONSUMER FINANCE 

DIGITAL ECOSYSTEM



THE FIRST DIGITAL ECOSYSTEM FOR 
CONSUMER FINANCE

COMMERCE SERVICES CONTENT DEVELOPMENT 



DIGITAL ECOSYSTEMS ARE DISRUPTING EVERY 
CONSUMER INDUSTRY EXCEPT CONSUMER FINANCE

DevelopmentServices ContentCommerce



CONSUMER FINANCE HAS ALL THE ELEMENTS, 
BUT NEVER TOGETHER… UNTIL MONEYLION

DevelopmentServices ContentCommerce



17.0M TOTAL CUSTOMERS (1) AS OF Q2 2024



MARKETPLACE DRIVING MAJORITY OF PRODUCT 
CONSUMPTION GROWTH



THE ULTIMATE 
FINANCIAL 
MARKETPLACE 



THE MOST FULL-FEATURED PFM IN THE INDUSTRY

moneylion.com


MASSIVE NETWORK OF 1,200+ PARTNERS  DROVE 
85M+ TOTAL CUSTOMER INQUIRIES



INTRODUCING 
MONEYLION
LABS



BLEEDING EDGE TECHNOLOGY SUPPORTING THE 
DIGITAL ECOSYSTEM

COMMERCE SERVICES CONTENT DEVELOPMENT 



FINANCIAL PRODUCT SEARCH
COMMERCE



MONEYLION CHECKOUT
BUSINESS SERVICES



CONTENT

CONTENT AS A SERVICE

DESIGNED FOR:
▪

▪

▪

▪



 

Persona Cohort: John Doe

FirstTimeHomeOwner

PaidOffCreditCard

CollegeGraduate

YoungFamily(30-40YrOld)

KidsUnder5

HighIntentCarShopper

1  {
2   “UserId”: “123f1a”,
3  “Projected7DayBalance”: 2200,
4  “DerivedIncome”: 145000,
5  “EmploymentType”: “FullTime”,
6  “MatchedPersonas”: [
7   {
8     “PersonaName”: “HighIntentCarShopper”,
9     “Score”: 0.93”

WEB 
SERVICES

DEVELOPER KITS



FINANCIAL UPDATE



CUSTOMER 
ACQUISITION AND 
LIFECYCLE 
STRATEGY



30%

CUSTOMER JOURNEY:
 “30/60/90” CONTRIBUTION MARGIN PROGRESSION

60%

90%



STRONG BUSINESS EQUATION



CONSUMER LIFETIME PERFORMANCE OF EVERY 
COHORT DRIVING SIGNIFICANT RECURRING REVENUE



CONTINUED STRENGTH IN CONSUMER



ANOTHER RECORD QUARTER OF REVENUE



PATH TO 
PROFITABILITY



Q2 2024 RESULTS COMPARED TO GUIDANCE



Q3 2024 GUIDANCE



FY 2024 GUIDANCE



POSITIONED 
FOR 
GROWTH 
ACCELERATION





THANK YOU



APPENDIX



FINANCIAL SUMMARY



BUILT FOR PROFITABLE GROWTH AT SCALE



RECONCILIATION TO NON-GAAP FINANCIALS:



SELECT BALANCE SHEET ITEMS AS OF 6/30/2024



FOOTNOTES
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