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3Q FY2024 Financial Results iftee
3Q SUMMARY J

Distribution volume, sales, and EBITDA all increased YoY, largely due to
continued strong e-gift demand in the giftee for Business service.

Distribution Volume: ¥ 30.0bn (+71%YoY)
Sales: ¥2.4bn (+40%Y0Y)
EBITDA: ¥591ym (+60%Y0Y)

giftee Service: We were able to harness demand from individuals, leading to robust
membership growth.

giftee for Business Service:
, with the number of DPs and projects hitting

eGift System Service: Progress was made in acquiring CPs across diverse industries,
including via the introduction of digital shareholder benefits.

Regional e-Currency Service: We steadily gained travel destination tax related projects.



3Q FY2024 Financial Results

Distribution Volume, Sales, EBITDA: Quarterly Change

giftee

Distribution volume, sales, and EBITDA all increased YoY, largely due to continued strong e-gift
demand in the giftee for Business service.

Distribution
Volume

(¥ millions)

YoY +71%

Subsidiaries

giftee

30,051

797
26,125

794
21,765 22,156
738 701
17,613
612
29,254

25,331
701 21,027 21,455

17,001

12,165 44 555
545

11,620 10,851

1Q 2Q 3Q 4Q 1Q 2Q 3Q
2023 2024

Net sales
Subsidiaries
Regional e-currency YoY +40%
eGiftSystem
giftee for Business
. 2,400
giftee 2951 5910
1,959 495
1,923 '39p Jou
1,719
287 1,626 380 81 ;385
214 54
358 224
495 348 v
57 215
98 173
181 177
1,525 e 1,592
1,220 ’
936 963 el

60 40 45 33 ) 30 30
1Q 2Q 3Q 4Q 1Q 2Q 3Q

2023 2024

EBITDA

EBITDA
Non-Consolidated EBITDA YoY +60%
EBITDA margin

Non-Consolidated EBITDA margin

831

628
557 591

400 370

128

1Q 2Q 3Q 4Q 1Q 2Q 3Q
2023 2024



3Q FY2024 Financial Results

Rate of Progress towards FY Earnings Forecast

Both sales and profit made steady progress.

Sales
EBITDA

EBITDA Margin
OP

OPM

NP

Distribution Volume

3Q (Nine months)

Results

%

%

FY Forecast
¥9,109 m
¥2.280 m

25.0 %
¥1,702m

18.7 %

¥76,216 m

Progress Rate

75.3 %

77.9 %

81.4 %

102.8 %

+

+

+

+

+

+

+

giftee

YoY
(reference)

29.4 %
11.0 %
0.9 PP
9.7 %
1.5 PP

61.0 %

89.5 %



3Q FY2024 Financial Results

Distribution Volume: Quarterly Change

In addition to rising individual demand,
company well ahead of the same period last year.

(¥ millions)

Subsidiaries Total

giftee

Distribution volume by channel

285

5011

giftee

placing the
YoY +71%
519
797 +30%YoY growth

29 254
11 552 25 331
210221455

17,001

11,627
9,874 10,851

7,6148.06C7 409

1Q 2Q 3Q 4Q 1@ 2Q 3Q 4Q 1@ 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q

2017 2018

2019 2020 2021

2022 2023 2024

due to increase in
distribution volume

Corporate e-gift
usage growth was
particularly strong at
+72% YoY



3Q FY2024 Financial Results

Sales: Quarterly Change giftee

Sales increased significantly YoY, mainly due to giftee for Business strength.

()
(¥ millions) YoY +io//_°/
Subsidiaries Total Net Sales by service 2400 | +38%YoY due to
- increase in distribution
£.240
Regional e-currency service, etc 2210 / volume
. 495
eGiftSystem 396 -16%YoY due to high
o T . 1959 g7
giﬁ:ee (o Busines Dule to S|gn(;f|((;jant o Due to significant - 1923 494 40/ hurdles from FY 12/23
sl recorde . 1798 & | Nationwide Travel 87 a0 B Nationwide Travel
. rorm e =o 19 P 48 . | Supportrelated 1119 238, | Support related sales
W giftee Travel campaign. \ sales. 1626 914 54 PP
: : L Jp 224
495 348 +36%YoY due to
1,334 57 215 increase in distribution
; E 1,204 volume
© 1,041 nga: 264 98 173
: LU 1.09% gg5 111,098
T MO a7 181 177
j 180 180 225 164
B 5 9 +47%YoY due to
464 isg 184 90 178 {s0s | 1,592 | growth in corporate
el ! ;178 147 200 167 170 0 1,408 usage, including our
. 1,220 - i
- 499 - 485 19 e 68 1086 largest-ever project
382 367 127 N
' 108
. 682
A6 Apn 239 601 606
192 192 220 203 3 579 476 a7 610 -32%YoY as we
88 84 356 397 paused sales of a core
product

12 20 3Q 4Q 10 2Q 30 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 40 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 30
2017 2018 2019 2020 2021 2022 2023 2024



3Q FY2024 Results

CoGS and SG&A Breakdown: Quarterly Change

giftee’

Non-consolidated CoGS grew +64%YoY, mainly due to the increase in distribution volumes incurring higher CoGS.
Non-consolidated SG&A increased +22%YoY, mainly due to increased personnel and higher M&A related costs.
We expect to record an increased personnel expenses and the remaining M&A-related expenses in Q4.

Costs (¥ millions)

Goodwill etc.”

Other

Subsidiaries Total{Cost+SGEaA)

Cost of Sales,SG&A

(excluding the portion under CoGS) + interest cost

Outsourcing expenses

SEeMVer expenses

Advertising and sales-promotion expenses

179156177131

gg 123129

1 2Q 3Q 4Q

10 2Q 30 4Q
2017

Cther costs

Hiring expenses

FPersannel expenses

Maintenance and Dewvelopment costs

2018

317
256

|
10 2Q 3Q 4Q 1Q
2019

||
312324 337 347 316
[ | [ ] | ]

2Q 3Q 4Q
2020

*Goodwill etc.: Amortization of goodwill + stock-based compensation expense + depreciation

10 2Q 340 4Q
2021

10 2Q 3Q 4Q
2022

1,943

1,919

19 2Q 3@ 4Q 1Q 2Q 3Q

2023

2024

+36%YoY due to
increased costs
from higher
overseas sales

+29%YoY due to
increase in M&A
related expenses

+40% due to
salaries rising with
higher headcount
and provisions for
bonuses that started
to be recorded from
this fiscal year

+73%YoY largely
due to increased
costs from higher
distribution volumes




3Q FY2024 Results

Change in Employee Numbers giftee

The non-consolidated personnel headcount increased significantly; +54 YoY and +8 QoQ.
Steady progress against the annual employment plan of 50 employees.

Staff numbers

367
S 358
Subsidiaries 344
Other ~ 316
; 299 29
Director 98
giftee only - 278 96
Engineer 257 86 268
Sales 232230 85 248 26035
S 75 230 36
202 206 210208 0 73 ¥ | |
214 33 Non-Consolidated
43 49 203 62 Personnel Breakdown
191 35 31 58
48 a7 187 57 e
144 e [
137
127 27 31 As of the end of
14, 34 34 2319  FY2024 Q3
99 25 26
gg 90 95 21 268
21 39
1 38
66 17 39 3T e
46 50 53 14 30
31 36 a7 40
25 9 25
8 10
b 16
" f AR
1 20 3@ 40 1Q 20 3 4Q 1Q 20 3Q 4Q 1Q 20 3@ 40 10 2Q 3Q 40 1Q 20 3Q 4Q 1Q 20 3Q 4Q 10 2Q 3Q
2017 2018 2019 2020 2021 2022 2023 2024
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3Q FY2024 Financial Results: Performance by Service

1 *
giftee Service: End-of-Quarter Change in Membership Numbers giftee

giftee service membership steadily increased, growing +180,000 YoY and +40,000 QoQ.

People (tens of thousands) 297

223
219
214
205209
201

196 196
191 192

134
178

156

132

102

51

56

32

14

1

10 2Q 30 40 1@ 20 3Q 4@ 1Q 2Q 3@ 40 1Q 2@ 3Q 4Q 1@ 2Q 3Q 4@ 1Q 2Q 30 4Q 1Q 20 3Q 4Q 1@ 2Q 3Q 40 1Q 2Q 3Q 4@ 1@ 2@ 3Q 4Q 10 2Q 3@ 40 1@ 2Q 3Q 4Q 1Q 20 3Q 4Q 1Q 2@ 3@

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024
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3Q FY2024 Financial Results: Performance by Service iftee*
giftee for Business Service: Change in number of DPs and projects 9

In the 3Q, which tends to be seasonally weak, both the number of projects and DPs reached
record quarterly highs.

Number of DPs M Number of projects
No. of companies & projects

QoQ :
Project Numbers +11.2% 4,105
DP Numbers +9.0% 3,905

3,791 93:693
YoY : 3,431
Project Numbers +19.6% &SQ§185
DP Numbers +15.8% 21929
2,548
1,778
10 1,128
89597

1,100
‘1 035
89 "89297‘4
595
412 366 39@
1.1 I
1Q 20 3Q 4Q 1Q 2Q 3o 4Q 1Q 2Q 3o 40 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q

2018 2019 2020 2021 2022 2023 2024

12



3Q FY2024 Financial Results: Performance by Service

giftee for Business Service: Examples of BtoC field cases giftee

We are expanding existing applications (1) across existing industries and (2) into new industries.

(D Expansion within existing industries (@ Expansion into new industries

IT Services x RSB ) Automobiles x Contra.ct
usage benefit

Kakao piccoma Corp

BAk 3 %o

FORNVET
625!

SUBARU ZU =7 L+TRF+/ ; ~HER% 9 A~
6/224>>>30m
Points earned from things like browsing Receive a gifteeBox worth up to ¥30,000 with

manga can be exchanged via Selectable Pay the purchase of an eligible car model

13



3Q FY2024 Financial Results: Performance by Service

eGift System Service: End-of-quarter change in number of CPs glftee

The number of e-gift issuing companies (CPs) increased steadily, +37 from the end of the previous FY and
+4 QoQ.

Companies

334
305330

318
246297
88

89
70 ™

26 43
29 30
13 i1 21 22 23 23
g 10 12

122567

16 20 3@ 4@ 1@ 2@ 3¢ 40 1@ 2@ 3@ 40 1@ 2@ 3@ 4G 10 20 3@ 40 14 20 3@ 4@ 1@ 2@ 30 40 1@ 2@ 30 4@ 1@ 2@ 3@ 40 10 2@ 3@ 4Q 1@ 20 3@
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

* Number of CPs for giftee, GIFTEE MALAYSIA, Giftee Mekong, and giftee International Indonesia.



3Q FY2024 Financial Results: Performance by Service

eGift System Service Topics: New CP giftee’

We are expanding the service into multiple industries & capturing demand for digital shareholder
benefits.

eGift System Digital shareholder benefit system

Toys & Hobbies Relaxation
UNITED ARROWS LTD.

TOMY Company, Ltd. Wing Inc.
§

UNITED ARROWS LTD.

TAKARA
TOMY

SNSkS-E-lb

Digitized shareholder gift certificates
that can be used in stores or online
Relaxation Salon (Re.Ra.Ku)

ASICS Corporation

Rental Service Food & Drink
Rentio Inc KOBEYA BAKING CO., LTD
\%Rentio Q“' ieaseEEnecAnCHa

[ é S aor ot

T o nzm R w9 e vERETITRAR KAV

¥3,000 e
g‘ T o
ORUINE STORE Digitized shareholder gift certificates that can be used

»»»»»»»»»» ) - . :
. at directly managed stores nationwide and on e-

commerce sites

=E-~E-A&aL>#1L 100085

15



3Q FY2024 Financial Results: Performance by Service
Regional e-Currency Services: Introduction Status

giftee

In addition to the steady acquisition of Destination Tax projects, we launched a new donation

system aimed at visitors to Japan.

Projects implemented in 3Q FY2024

e-machi gift (traveler's tax payment) Other Projects

Rebun

: \Sarufutsu
Rishirifuji
Sapporo

Teshio
Collaborative Core Urban Area K|taak\ta Odate

Kitahiroshima K"aml/4? Eny et ﬂnnmm
Senbuku H K
Shako an Teshlkaga anama ‘
Kutch Hokkaido Gas
Chltose Kashiwazaki
Kuroma‘csu al \*Shiraoi (Childcare Suppert Coupon) Saga
Ur ga {Mursery School Sul b«s:lyP:]cx Lj
Assabu 3 RUSUtSU Knbe > Minamiuonuma
(Public bath use tlc}?et ) Yamanouchi
aga
Awakura 95 [Azumino Karuizawa
A Kawagoe
(Awapo) | Takarazuka Eogthem Matsumoto chikawa
3 (o] {Childcare. _
Ota (’\/—h—/ y Support Coupen)

/ Fuefuki

e yolo
Goutsu Alikishi o VQ_J—L/'\] Amami

Ig 6, SHIMAPO {premium gift voucher)
e
Ise 4
. y Selouchl—//\ Y /_ Shizuoka Gas L 4 Amami
agasaki ,- JR West (e-machi tickt) mami
(Parking e-ticket) \"/ coupons Islands
Tonosho
% Shirahama pKunigami
Takamatsu (P/ . .
4 Higashi
Nanjo
OSAKA GAS ]
NICIGas (Ittoku Pass)
(premium gift

woucher) o d

3Q FY2024 Topic: ‘Donate & Go”

We launched ‘Donate & Go’, a donation system for visitors to Japan

¢

DONATE
& GO
“ CITY OF NISEKO
A KYOTO AN KUTCHAN
WOSAKA GAS @ JAPAN AIRLINES glftee

Case 1: Kyoto City, Kyoto Prefecture (from September 2024)

o/ ¥5,000

November 23, 2024
Q
RESERVE IS ) s o
KYOTO GIFT

O
ol

*An initiative where foreign tourists who make a donation to an area they have visited can receive an
experience-based gift as a thank-you.

16



Change in Dividend Policy and Initiatives for
Sustainable Enhancement of Corporate Value




Change in Dividend Policy and Initiatives for Sustainable Enhancement of Corporate Value

Change in Dividend Policy giftee

We have decided to implement a policy of paying dividends as we enter a phase of stable profit
generation.

Our aim is to achieve an optimal balance between investment in growth and shareholder returns,
while also prioritizing investment in growth.

Dividend Payout Ratio *

. We aim to increase our dividends

in line with growth.

Our FYFY2024 Dividend Forecast is per share.

In addition to stable and continuous dividends in accordance with the above policy, we will also
flexibly and dynamically implement share buybacks in consideration of the share price level in the
event of the recording of one-time profits or when investment opportunities fall below expectations.

*The dividend payout ratio is calculated based on non-GAAP net income, which is adjusted to exclude one-time gains and losses such as impairment
losses, from net income attributable to owners of the parent.



Change in Dividend Policy and Initiatives for Sustainable Enhancement of Corporate Value

H *
Change in Dividend Policy - Shift to a phase of stable profit generation giftee
Due to high growth after listing, we have moved into a stable profit-generating phase.
Changes in sales and EBITDA (yen million)
CAGR39%
» 9,109
M Sales [TEBITDA
7,226
4,723
3,725
3,082
o Covid: / ,280
1,767 P pandemic \
1,121 IS {/
556 56
297 \ AN ,\
> - _
2017 2018 2019 2020 2021 2022 2023 2024Estimated
Listec

Profit volatility due to the
covid-19 pandemic

© 2024 giftee Inc. all rights reserved

—

Phase of stable profit
generation

19



Change in Dividend Policy and Initiatives for Sustainable Enhancement of Corporate Value

Change in Dividend Policy - Focus on Growth

We will continue to focus on
medium term.

Changes in EBITDA and EBITDA margin

39.7%

7.0%0

EBITDA
=== EBITDA Margin
Non-Consolidated EBITDA Margin

2,280
1,728
1,175

556 713 802

297
39

2024

2017 2018 2019 2020 2021 2022 2023 .
Estimated

giftee

. We aim to achieve EBITDA of 10 billion yen in the

7,500

5,000

© 2024 giftee Inc. all rights reserved

Unit (Millions of yen)

Further growth of existing

businesses
1 The non-consolidated business has already
achieved a high profit margin.
We plan to continue to pursue further growth.

Achieve profitability for
investment-phase subsidiaries
2 Achieve profitability of subsidiaries

through expansion of distribution
volumes and synergies.

Strategic M&A

M&As with the expection to contribute to
synergies and profits.

(e.g., acquisition of YouGotaGift.com
Ltd.)

*Please also see
"ll. [Restatement] Forecast for FYFY2024 and Growth Strategies,
"Growth Strategies” for the specific growth strategies.

20



Change in Dividend Policy and Efforts to Sustainably Increase Corporate Value

H *
Change in Dividend Policy - Image of Capital Allocation for Growth glftee

We will prioritize growth investments aimed at achieving sustained profit growth.

In the event that investment opportunities fall below expectations, we will also flexibly implement
share buybacks.

Cumulative total from FY2024 to FY2028

/
Securing working capital
Recorded in Borrowing Working capital
operating expenses Approx. Approx.
10-15 billion yen 10-15 billion yen
, We will flexibly borrow working capital as funding needs
7 Borrowing and M&A arise to support the growth of our existing businesses.
: amounts vary
Borrowing capacity : depending on M&A
Up to 40 billionyen : M&A opportunities N

Up to 55 billion yen

Loans comfirmed
11.3 billion yen*.

Determined based on

Acquisition of treasury stock M&A opportunities and

Operating Cash Flow | Repayment of borrowings  stock price levels

15-20 billion yen

ANN BN BN NN NN NN BEE S B

Dividend of approx. 3-4.5 billion yen

Cash in Cash out

*The above figures are based on the assumption that the full amount of 7 billion yen in CBs will be redeemed, and may change depending on the final redemption amount to be determined.
© 2024 giftee Inc. all rights reserved



Change in Dividend Policy and Initiatives for Sustainable Enhancement of Corporate Value

Initiatives for Sustainable Enhancement of Corporate Value giftee

In addition to continuous profit growth, we will work to sustainably increase corporate value by
promoting management that is conscious of the cost of capital.

initiative

Continuous profit

Achievement of 10 billion yen EBITDA = P20

growth
Increase in corporate
value Optimal shareholder returns = P18
Appropriate BS management by utilizing debt = P23, 24
Utilization of compensation as an incentive to increase
Optimize cost of

i corporate value = P25
capital

Disciplined investment execution with WACC in mind

Reducing performance volatility

CEO/CFO dialogue and engagement with investors

© 2024 giftee Inc. all rights reserved



Changes in Dividend Policy and Initiatives to Sustainably Increase Corporate Value

Optimization of cost of capital - Appropriate BS management using debt giftee

Borrowed 18.3 billion yen, including overdraft facility, to flexibly secure funds for working capital
and strategic M&A.

Combination of overdrafts and loans to optimize funding conditions and interest rate costs to
meet required funding needs.

Overdraft 1 year change 8 billion yen
July 2024 Working capital
Loan 3 years fixation 1 billion yen
November 2024 Acquisition of
Loan 7 years change 4.4 billion yen
YouGotaGift.com Ltd.
December 2024 Overdraft 1 year change 3 billion yen
CB Refinancing
(Scheduled) Loan 3 years change 1.9 billion yen

Maximum amount including
18.3 billion yen
credit line

© 2024 giftee Inc. all rights reserved



Changes in Dividend Policy and Initiatives to Sustainably Increase Corporate Value

Optimization of cost of capital - Appropriate BS management using debt giftee

Promoting disciplined investment decisions and appropriate financial management while
strategically utilizing cash and debt.

BS after acquisition and CB

redemption (Assumption) Net Debt level

- Net Debt/EBITDA (non-
consolidated) ): low at x2.0
* Increased Debt Capacity for
flexible investment in future

growth

Cash and cash
BS at end of 3Q equivalents level

FY2024 * Current cash
equivalents can be used

for additional M&A.

Cash and
cash equivalent

10.9 billion yen*.

1

1

1

1

1

1

1

1
Borrowing ]
11.3 billion yen*. |
1

1

1

1

1

1

1

Borrowing
2 billion yen
:::::::::::::::::‘:================
Cash and b_"F:B i i
cash 7 billion yen : Overdraft -
equivalents : éggi/l;rglse 5 billion yen :
12.9 billion yen | 76 billion yen 1_~Working capital
Overdraft ! ; i« Utilize overdraft facility
5 billion yen : Accounts payable/ ! Flexible working capital
________________ j depositsreceived i ¢ increased distribution
Accounts Accounts payable/ : 4.6 billion yen i |
receivable deposits received Vemmem———————co—Cl volume
7.6 billion yen 4.6 billion yen Ivesirars I Other liabilities 1 billion yen
Other liabilities 1 billion securities
yen .

Investments in 9 Sgt())iﬁi(cj;,r\:men Net asset Capital adequacy ratio
securities, goodwil Net assets : y 9 Zebilzliizie Zn + Capital adequacy ratio 28%
5.4 billion yen 9.1 billion yen investment asset ’ y * In profit-generating phase,
Other assets « Balancing Growth we expects to improve every

2.8 billion yen and Financial Othell' .assets year
o 2.8 billion yen
Discipline

*The above figures are based on the assumption that the full amount of 7 billion yen in CBs will be redeemed, and may change depending on the final redemption amount to be determined.
© 2024 giftee Inc. all rights reserved 24



Changes in Dividend Policy and Initiatives for Sustainable Enhancement of Corporate Value
Optimization of cost of capital - utiiization of compensation as an incentive to increase corporategalue

iftee

We utilizes equity compensation to strengthen the commitment of internal directors and

employees.

Objective

Type
Requirements

Dilution

PL/CF Impact

By functionizing as a medium- to long-term commitment and incentive for
executives and employees, maximize long-term shareholder value
Continuous recruitment and retention of excellent human resources through
a competitive compensation structure

Stock options or restricted stock
Working Conditions or Performance Requirements

Minimal dilution impact of approximately 4% until EBITDA of 10 billion yen is
achieved after 2024

Stock compensation expense of about 100 million yen is expected in FY2024
No real impact on operating cash flow

© 2024 giftee Inc. all rights reserved 25



Changes in Dividend Policy and Initiatives for Sustainable Enhancement of Corporate Value

[Reference] Appropriate Management of Dilution giftee
In addition to eliminating dilution from the redemption of CBs, we will ensure that dilution related
to stock compensation remains within reasonable limits.

Dilution from stock-based compensation
till the 10 billion yen achievement is
minimal, at about 4%.

CB Redemption is expected to
eliminate 7.4% of dilution.™

Non-GAAP net income™, EPS and number of shares outstanding

3,074 312 3199

.
} 3,074
- 2,877 2,915 2,940 2,954
2,616 2/696 4,877
—@-— Number of shaes outstanding(10thousand shares)
Number of shaes outstanding including CB (10thousand shares)
Non-GAAP net income (million yen)
] Non-GAAP EPS (yen) e N

[ The Covid-19 pandemic N
5 ' 856
L 771 | 158.67
| 129.15 1 129.29

384 !

15.73 :
: 150 :
! 122 ;
: 047 323 |
; _ _ I -
! | 2024
2019 ' 2020 2021 2022 /’l 2023 Estimated

1 Non-GAAP net income in this document is calculated as net income attributable to shareholders of the parent company adjusted for impairment losses.
2 The calculation is based on the assumption that 7 billion yen in CBs will be redeemed in full. The amount is subject to change depending on the final redemption amount to be determined.

© 2024 giftee Inc. all rights reserved 26



Il.  Forecast for FY2024 and Growth Strategy

(Reproduce of FY2023 Result Presentation)




Forecast for FY2024 and Growth Strategy

Summary giftee

EBITDA margin is expected to recover to
basis.

The growth strategy remains unchanged, and the company will continue to expand its e-gift
platform and geographic expansion and strengthen and accelerate its realization through
M&A.

Promote the expansion of potential markets by developing new content, applications, and
domains.

In addition, new services will be offered to meet the diverse needs of customers using the e-
gifting platform.

Although there is a risk of impairment in startup portfolio companies, we will continue actively
utilizing M&A and equity investments to realize our growth strategy.



Forecast for FY2024




Full-year Forecast for FY2024
Forecast for FY2024

giftee

To enhance corporate value over the medium to long term, the Company strategically pursuing M&A to realize
the Growth Strategy listed in the next chapter, and since it is difficult to estimate Impairment loss and income
taxes-deferred precisely, we do not disclose specific figures for the net profit attributable to shareholders of the

parent company in the forecast.

Net sales

EBITDA

EBITDA margin

Operating Profit

Operating margin

Net profit

Distribution volume

FY2024 Forecast

million yen

million yen

%

million yen

%

million yen

million yen

© 2024 giftee Inc. all rights reserved

FY2023 Result

million yen

million yen

%

million yen

%

million yen

million yen

Change
+ 26%
+ 32%
+ 1.1pp
+  34%
+ 1.2pp
+ 21%

30



Full-year Forecast for FY2024
Distribution volume, Net Sales, and EBITDA by YoY

giftee’

m The company aims to achieve all-time highs in distribution volume, net sales, and

EBITDA.

= EBITDA margin is expected to recover to a record high of 37% on a non-consolidated

basis.

Distribution volume

76,216 | Subsidiaries Total 9,109
[0 Subsidiaries Total [ Revonale-comency senvice. eic ]
@5 b
oo e 2123
[ giftes tor Business 7,226
|
l gifles T
1,373
849
4,724
3,725 9
3,083 —‘
1, ?67
10,034 330
6,805
1,246 3.423 oo
' 'ﬁ'
| - i 120

FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024
Forecast

FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024

Forecast
© 2024 giftee Inc. all rights reserved

YoY+26%
Net sales

EBITDA

34.4%

26.7% 25.8%
38.‘]%\2.2%/
31.5% v

7 09¢26.5%

32.5%

23.9%25.0%
Ll b

W EBITOA 2,587

B Non-Consolidated EBITDA
& EBITDA margin

2280
2,015
. Mon-Corcobdated EBITDA Margn
1728
1,221
1175
844
829
829807
556

297299
3939 II

FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024

Forecast
31



Full-year Forecast for FY2024
Distribution volume, Net Sales, and EBITDA by YoY

giftee

EBITDA is expected to increase YoY by 32% to 2.2 billion yen due to a significant increase in
giftee for Business service sales, despite a temporary sales decrease in regional e-currency
service. Operating profit is expected to increase YoY by 34% to 1.7 billion yen.

P Significant
Unit(Million yen) growth of +34%
YoY.
1,450
EBITDA
1,728
1,267
Increase in sales
(giftee for Business)
FY2023

Operating income

104

Increase in sale
(eGift System)

421)

The decrease is
mainly due to a
temporary
decrease in sales
associated with
Nationwide
Travel Support in
FY2023.

Decrease in sales
(Regional e-currency
and other)

© 2024 giftee Inc

Significant growth
of +55% YoY.

(682) 749

Increase in
expenses due
to increase in
headcount and
business
expansion.

Increase in sales

Cost of sales, (subsidiaries)

SG&A

(Non-consolidated)

(765)

Cost increases are
expected to
exceed sales
increases due to
subsidiaries in the
investment phase.

Cost of sales,
SG&A
(Subsidiaries)

+32%

EBITDA
2,280

+34%

1,702

FY2024
Operating
Income Forecast
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Full-year Forecast for FY2024

Distribution volume, Net Sales, and EBITDA by YoY

giftee’

The company aims to (1) lower the impact of losses at subsidiaries by increasing non-consolidated profits and
(2) gradually reduce losses at subsidiaries to (3) reach a consolidated EBITDA margin at a high level of the

current non-consolidated level in the medium term.

EBITDA
B Non-Consolidated EBITDA

EBITDA margin
.. Mon-Consoddated EBTTDA Marpn

(2) Gradually reduce losses

at subsidiaries \ e
7’

'
7 ’/’
'
/s -7
-

FY2023 FY2024
Forecast

© 2024 giftee Inc. all rights reserved

(3) Consolidated EBITDA
margin Improvement

(1) Lower the impact of losses
at subsidiaries by increasing
non-consolidated profits




Growth Strategy
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Growth

. iftee
The eGift Platform 9
The eGift platform provides seamless integration from issuance to distribution.
CPs, DPs, and individual users interact in an expanding, spiraling-up business model.
We're leveraging our wealth of compelling
content to strengthen our distribution...
©) eGift System % baskin13Rrobbins
Restaurantsl, cafés, distributors, sTAnBvEKS il i etc. 2.14million
retailers, services .
bR Do o g|ftee members
— Distribution volume: B  q
L S 10 3’ Benefit one
& ¥63.0 billion R e Soold (PiBenetitons
e R J giftee* 1778
Diaital products % for Business E)PS
. QuUo 8 Banking _
o IV EcoEs

etc.

...and leveraging our distribution to
develop and strengthen content.

© 2024 giftee Inc. all rights reserved 35



Growth Strategy . .
Summary giftee

Our growth strategy is “expansion of the eGift platform” and “geographical expansion.”
We aim to continue a high growth rate by increasing the value provided to customers for both CP and DP.

We will strengthen and accelerate the realization of this growth strategy through agile M&As.

Expansion of the eGift platform Geograp'h|.ca| expansion in
similar fields

* Expanding the number of attractive * Establishment of GIFTEE MALAYSIA

contents (CPs, industries, and categories) * Establishment of Giftee Mekong
* Expanding the number of eGift users (DPs) * Deployment to ASEAN

and distribution volume
* Developing and deploying new services

QS —_

Aiming for accelerated growth through agile M & As

© 2024 giftee Inc. all rights reserved
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Growth Strategy . )
Expansion of the eGift platform giftee

giftee aims to maximize the value of its e-gift platform by (1) Expanding attractive contents, (2) increasing the
number of e-Gift users (DPs) and the distribution volume, (3) developing and deploying new services, and achieving
growth by (4) expanding geographically.

We also intend to conduct M&A and alliances as a means of achieving these objectives.

(4)Geographical expansion

(3) (

Additional new services

Additional new services

3)
-

Issuance: eGift issuing Distribution: eGift
user companies (DPs

eGift System T baskinB R robbing
Restaurants, cafés, distributors, - sTarBuCKs* YT MDA etc.
retailers, services g .ft *
bcskln!_;i!g:obuns- gms&r 8 g I ee
STARBUCKS® - 3
_ R [0) oy ] : . :
expanding <4 \ ﬁ a - B’ Benefit one increasing the
. DIVA 5
attractive GRDI) S Omse LINE GIFT _ #5ie- etc. : number of
contents i = DPs
" HIBIYA 3 f *
JINS R@ KADAN S g ITtee
— Digital products — g for Business
. > Quo 5 ) Banking
5 7 P C d Aut bileg
€ meos BT e - Iy

© 2024 iTunes K.K. All rights reserved.

Google Play (& Google LLC OFERETY,
AERICBTREBVEDE IR R F IT(EFTHRENVELET,

Amazon, Amazon.co.jp BLUEN5O0T(E Amazon.com, Inc. FZEZORERTOEIZETT,
TQUOK—RPay IBLLE 77 h—R RAIBLUENSOOTEMWI AN — ROBIREFRTT

37
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1.
2.
3.

Growth Strategy -Expansion of the eGift platform
Expanding the number of attractive contents

giftee”

Further increase the number of CPs in F&B and retail industry, which is our focus industry
Increase the number of gift categories to meet diverse needs.
Provide unique content and more choices for users.

Food, Beverage

and Retail Industry

Online Contents

High price range

Supermarket,
Drugstores
EXPERIENCE
facilities

High gift ability

=
m
X
©
Q)
-]
2
o
>
o
*
Q
Q
—
(0]
(@]
@)
=.
()
(0)]

originality

Fine quality goods

—

Hos

e-Gift issuing companies (CPs)

1. Increase the number of F&B and retailers

Cafes Donuts Ice Cream Fast Food ]

E-money, Point, Video Streaming, Delivery-service

Hotel, Esthetic, Gourmet

Supermarket, Drugstore

SOW Consolidated in March
Loprienee 2021 by M&A.

Flowers Sweets Craft beemeuron

Customized goods/Swag pwym ]

High-brand products Leather products ]

© 2024 giftee Inc. all rights reserved

3. Provision of unique contents

~N

s giftee® Box

Users can select and receive their
favorite gift item.

From about 1,000 different gifts
It is possible to select and receive.

& 25~3 Pay
WB3ARKPaylcitZ 5h 3
0 From various smartphone payment

services
Itis possible to select and receive.

- J
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Growth Strategy -Expansion of the eGift platform
Developing and deploying new services

giftee’

New services to meet diversifying customer needs and enhance value not limited to e-

gift issuance.

Services for Stores

Speedy development and provision of services
that match store needs

e-Stamp, multiple tickets Subscriptions, ePasses

)
iR

Loyalty Programs Mobile Order

> n

* X % Ix
@

Services for Corporate

Digitization of shareholder benefits

Read the QR code
and click
Go to Benefit
Receiving Site

Select and receive
special benefits

Special Benefit
Receiving Site top

digital
meal ticket
1,000 yen

or

Choice of
Gifts
1,000 yen

o Reduction of environmental impact through paperless operation

0 Reduction of indirect costs such as delivery costs and

calculation
Acquisition of usage data for use in marketing measures, etc.

© 2024 giftee Inc. all rights reserved 39



Growth Strategy Expansion of the eGift Platform
Expansion of the number of DPs and distribution volume — Expansion of areas-

giftee"

Maximize distribution volume by developing the uses developed in A by expanding such uses in
the directions of B and C, respectively.

[Direction of Expansion]

C. Developing customers in other industries

Manufacturer Y
_ Internet A
Banking & A
Securities A
insurance 7
>
Company A | Company B| Company C| Company D | Company E| Company F

* Point Exchange

*  SNS Campaigns

» Survey Rewards

* Refer-a-Friend

* Newsletter Signup

+ Store Visit Promotion
*  App Download

+ Cash back

A. Finding new usage

Companies in each industry

B. Expanding to other
companies in the industry

—~————

Maximize distribution volume

© 2024 giftee Inc. all rights reserved
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Growth Strategy Expansion of the eGift Platform iftee
Expansion of the number of DPs and distribution volume - Expansion of areas- 9

With the development of giftee Box and Selectable Pay, usage has expanded in the new Corporate Gift (B to
B/B to E) and G to C domains in addition to the traditional B to C domain since 2022.

Usage examples by area

Existing area

BioC Corporate Gift GtoC
(B to B/B to E) (Government to Consumer)

Government/Local Government Subsidies

Refer-a-friend Point Exchange Questionnaire In-house reward .
. (Economic Support Measures, etc.)
campaign Reward -
pr— . :
L = ‘i %
SNS campaign Lottery campaign E-mail magazine Company/Union e 06 0 0 o
registration Anniversary Gift chid-rearing™ .Em?ysavi?mmeappuances
— @ p— Support purchasing support
‘@‘ r Mail f— () )
— o Q
E A E E—f%ﬁ% 3
S Yor 5 i1
Cash back Mileage Promotion of webinar/ '
campaign campaign store visits Online event benefits Digitalization Power saving
promotion measures programs

o] e vmE e me
o — = = ~
- ‘ -O-
— 4 N
——— =

© 2024 giftee Inc. all rights reserved 41



Growth Strategy Expansion of the eGift Platform
Expansion of the number of DPs and distribution volume — G to C areas-

giftee

Expand the domain by providing solutions that take advantage of the features of giftee Box that
align with local governments' needs.

Project Example:

Project Example:

Project to Support Households Raising Children SIEESLIES 10 SUPEing PIerEse of Eneigh-

Saving Home Appliances

giftee Box X Prefecture Energy-Saving Home

Appliances Support Campaign

X City Childbirth & Child-
Raising Support Box

K & x5~z Pay

Energy-Saving
Home Appliances

Your points (1 30,000

Selectable Pay of 5,000-160,000 yen was granted

Original giftee boxes worth 30,000 yen depending on the product purchased.

were distributed to each child under 18.

v giftee Box can restrict usage according to v'Reduction of administrative costs
the purpose of the project. associated with cash distributions

© 2024 giftee Inc. all rights reserved
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Growth Strategy Expansion of the eGift Platform
Expansion of the number of DPs and distribution volume — Corporate Gifts-

giftee

A corporate qift is a gift given by a company to its business partners, customers (B to B), or employees
(B to E) to express its feelings for the purpose of building or maintaining relationships with them.

Corporate Gift Use Cases

Lead

~dd User/ Mid-year/ Benefits/ Rewards/
Acquisition/ Community end of the Employee Celebration Employment
Contract Events year gift Events
reward

0o °Se gf:

Revitalization of communication
Increased motivation for work
Retention of new employees
Penetration of corporate culture, etc.

v Increase customer retention rate
v Enhancement of corporate image
v" Nurture and uncover leads, etc.

AN NI NN

© 2024 giftee Inc. all rights reserved



Growth Strategy Expansion of the eGift Platform iftee
Expansion of the number of DPs and distribution volume — Corporate Gift Contents-g

There are four major contents presented as Corporate Gifts.

T,

Digital tickets can be used socoffee - Experience gift tickets e
at convenience stores, available for use at =
restaurants, retail stores, experience facilities
etc. nationwide. nationwide.

BEFE: V1R (BEA500B F T) & H3|
é!x. f‘f‘fi’f

Goods such as apparel,
general merchandise, and
food products printed with
corporate logos, etc.

High-quality goods and
assorted boxes of them. -

© 2024 giftee Inc. all rights reserved 44
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Growth Strategy Expansion of the eGift Platform

Expansion of the number of DPs and distribution volume —Gift scenes and contents-

giftee

Corporate gifts are used differently depending on the relationship with the recipient and the occasion.
The Company has existing content in the eGift and experience gifts categories. It will respond to
various needs by expanding its content in the goods and swag categories.

Experie

=l

W

SJUBIUOD MBN

@ @ Ul

Lead Acquisition/ User/
Contract reward Community Events

Mid-year/
end of the year gift

2 &g

Benefits/ Rewards/

Employee Events Celebration Employment

Responding to a wide range of demands

Mainly used for anniversaries and celebrations

Business-to-business and in
communication

© 2024 giftee Inc. all rights reserved

Mainly used for onboarding and memorials

ra-business
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Growth Strategy Expansion of the eGift Platform iftee*
Expansion of the number of DPs and distribution volume —expansion in Corporate Gits- 9

By entering the corporate gift area and expanding the content of goods/swag, the company will
contribute to the expansion of not only new but also existing content and areas. We will continue to

interact with each other to expand the distribution of corporate gifts.

. Scope of Scope of offerings after .
Gift Contents previous offerings entering the Corporate Gift Corporate Gift
domain

Experience
gift

|
|
|
|
|
|
|
|
|
|
|
|
|
v
\ 4

4 R

Corporate Gift
BtoB
Goods —

-

L
X,
7]
=3
5
Q

Bunsix3

Q
3
@

o

i

1T

MBN

A 4

=

2
N / . /

© 2024 giftee Inc. all rights reserved
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Growth Strategy Expansion of the eGift Platform

Expansion of the number of DPs and distribution volume - Expansion of areas- glftee

In addition to the existing B to C, the company intends to expand in the Corporate Gifts and G to
C areas through the same three-axis approach.

C. Developing customers in other industries/jurisdictions

Y Companies in each industry

[ Direction of Expansion ]

Municipality

Manufacturer
_ Internet A B. Expanding to other companies
Banking & Securities A in the industry /other municipalities
Insurance — A
Existing >

. p Company A/ | Company B/ | Company C/ | Company D/ | Company E/ | Company F/ | | °“°®°®°®®°°®°°

Usage Point Exchar?ge municipality | municipality | municipality | municipality | municipality | municipality
* SNS Campaign
* cash-back

New Corporate Gift

usage e
+ Welfare

*  WebinarParticipation
Gratuities

. » Seasonal gifts

* Subsidy
e grant

v
Maximize distribution volume

© 2024 giftee Inc. all rights reserved 47



Growth Strategy Expansion of the eGift Platform iftee
Expansion of the number of DPs and distribution volume - Image of future growth- 9

In addition to organic growth in the existing B to C domain, the Company aim to maintain high
growth by developing the G to C and Corporate Gift domains that have emerged from FY2023.

Corporate Gift

GtoC

© 2024 giftee Inc. all rights reserved 48



Growth Strategy and Forecast for FY2024

Geographical Horizontal Expansion ~Expansion into ASEAN

giftee

Since the e-gift platform business has a high first-mover advantage, the Company will horizontally
expand the same e-gift platform and new services as in Japan in ASEAN, where there is low

competition.
August 2023 To ASEAN
July 2021 development
Giftee Mekong Company
(Vietnam)
October 2018 eGift
GIFTEE MALAYSIA System
Service
Established a corporation in Indonesia to
take advantage of the leading position in
ASEAN.
\ 4
giftee for
Business
Service

Promote the introduction of the eGift System for leading
CPs in ASEAN.

Increase the number of DPs and distribution volume by
solving issues of companies using e-gifts (DPs.)

Development and deployment of new services

giftee Box also offered in Malaysia and Vietnam

giftee Box

Get your favorite.

=

’ Lazada Secnel Recipe

) ™
.
T

tealive ‘W ZALORA

Note: Excerpted from our press release:
https://giftee.co.jp/pressrelease20211029_02

© 2024 giftee Inc. all rights reserved 49



Growth Strategy and Forecast for FY2024
M&A Initiatives and Results

In December 2021, the Company raised a total of approximately 10 billion yen for implementing
M&A to realize its growth strategy at an accelerated pace. M&A/investments to realize our growth
strategy to date are as follows. The Company will continue to promote M&A/alliances that
contribute to the realization of our growth strategy.

Results of M & A and investments

4 N\
M&A Investments

giftee’

o Expansion of e-gift platform

| Sow
« Enhancement of attractive contents Copoercenc m e %ﬁg

(number of CP, industry/category) (March 2021) (uly 2021)  (Dec 2020)

« Increase the number of companies o SIRU+ AKINCHAKU
using e-gifts (DPs) and the number of (Jan 2021) (June 2020)
transactions (October 2022)

« Development and deployment of new meuron @
services (anuary 2023) (Feb zozg) | |

\_ everal other companies )
4 N\
. - Investments vV
Geographic expansion
TADA MEICNG
* Development in ASEAN (May 2021) (March 2021 *)

- J

* Mekong Communications is a JV partner of giftee Mekong , a Vietnamese corporation

© 2024 giftee Inc. all rights reserved 50



Growth Strategy and Forecast for FY2024

M&A Initiatives and Track Record - Risks giftee

There is also a risk of impairment losses due to delays from the initially envisioned business plan, especially in start-up
investments with high business uncertainty.

On the other hand, the company will continue actively utilizing M&A and investments as strategic options and seek to create
synergies with M&A/investment partners to realize its growth strategy.

Assets at risk as of December 31, 2023 Examples of synergies with portfolio companies

Joint development of nationwide bread coupons with PAN

for YOU
(Million yen) S
Number of Balance at end of
companies year National Bread Coupon
eGift available at bakeries nationwide
Goodwill 3 1,608 (19 brands, 335 stores) from
December 2021. The number of stores
using the service is being expanded
Investment 23 5 e | sequentially.
securities*1 ’ e
total amount 26 4,514 Joint proposal for delivery system with DIRIGIO

(Became an equity-method affiliate in 2023)

1 Excluding investments in limited liability investment partnerships

N PICKS Adding value to CPs by
suLe offering take-out and delivery
TAITOrHERE | = o
WrETIRRIRD / @é’m systems
='f£-.",.‘;:.r. e w h

© 2024 giftee Inc. all rights reserved
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Growth Strategy and Forecast for FY2024

Potential Market - Gift Market - giftee

The main target is 6 trillion yen in the domestic casual gift category.

Gift Market Structure

Formal market
¥ 4 trillion

Wedding gifts,
birth celebrations,
gifts in return for funeral
offerings, etc. Market size

) Valentine's Day,
in FY2022 Personal gifts Father's Day,
- e Mother's Day,
¥ 10.54 trillion poredilion o ectfor the
Aged Day, visiting
gifts, etc.

Corporate gifts

¥1 .31 trillion Based on "2023 Gift Market White Paper"

Updated to the latest data

Source: giftee estimate based on 2023 White Paper on the Gift Market, Yano Research Institute

© 2024 giftee Inc. all rights reserved
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Growth Strategy and Forecast for FY2024

Potential market giftee

Further expand potential markets by developing new applications

Welfare market

Individual gift 750 pillion yen *

Market Sales promotion o
market

8 trillion yen *
15 trillion yen *

Corporate gift market

Casual +

1.5 Subsidy

trillion yen 2

Market

* Company estimate
© 2024 giftee Inc. all rights reserved



Growth Strategy ]
Sustainability Initiatives giftee

We have identified key issues (materiality) for the Group's sustainability efforts.
We will contribute to solving social issues through these initiatives to realize our mission and vision.

Material Issues (Materiality) Initiatives Contributing SDGs

Solving social issues through services and solutions

Invigorate communication in various situations g xnszso
el¢

55

Revitalizing communication
Nurturing love, ties, and relationships Reducing
various burdens through digitization

through services such as e-gifts
Reduction of environmental burden and other
various burdens through digitalization

Foundation for Sustainable Growth

- . , - 12 15 555
E Addressing climate change Contribute to reducing CO2 emissions ' 'fm_ 8-
Effective use of resources Contribution to resource use reduction m v

(Environment)

Diversity & inclusion Promoting diversity seamee pesuy g mxeneso 10 peere
S Respect for human rights and a rewarding Realization of new ways of working /\/ A

_ working environment Data security Promotion of health management g ‘I' & (=)
(Society) Customer privacy Compliance with security and privacy laws, etc. =

Corporate governance . 16 ook
P 9 To further improve transparency and soundness o

Compliance . :
Fair business environment Establishment of internal systems, etc. ¥i

© 2024 giftee Inc. all rights reserved
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IIT. Overview of Business and Services
(Reproduce of FY2023 Result Presentation)




What is an eGift? giftee’

An eGift is an electronic ticket that can be exchanged for a product or service at a
restaurant, café, or other retail outlets.

The recipient exchanges the eGift for a product at a

The giver purchases and sends the eGift online. .
retail outlet.

(2)The recipient presents the ticket at a retail outlet.

(1) The giver sends the eGift.

= | —)

o Outlet
(3) The ticket is exchanged .

for the product. °
[ ]

Giver

Recipient

The eGift can be sent easily by : eGifts can be easily exchanged
e-mail or social media. at a nearby retail outlet.

baikiN!-;;!,{ro bbbbbb L% wister

ki e

GODIVA
s S OO

; HIBIYA
LIS R Qu KADAN etc.
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What is an eGift? Lineup

giftee’

giftee offers a lineup of over 2,800 gift items starting from a few tens of dollars, gift certificates, catalog-order
gifts, travel vouchers worth tens of thousands of yen, and much more.

Convenience-store products

|

Roll Cake
Coffee ¥205
¥120
Soft Cream Beer
¥270 ¥265

© 2024 iTunes K.K. All rights reserved.

Google Play (& Google LLC DEZTY ,

AEHRICET ISV ELEEIMASHF I T EFTBEL W LET,

Amazon, Amazon.co.jp & & UEh MO Tk Amazon.com, Inc. £z (L Z DBERKMDOEIEZET
¥

f:IJUOtI— KPavl £ LLIZ THA - H—K Rg | BLUFho0OTIXII AH— R)ZE:

i
Starbucks Coffee Japan

Drink Ticket

¥500 ~

= mister
¥<Donut

Mister Donut
eGift Ticket

¥200 ~

Al
A
°

e. Regular

Products at other outlets

) ¥ YT 9

. »
Single 'y

Baskin-Robbins
Regular Single Scoop
eGift Ticket

¥390 win

D L @®uvinn

THVS—< CRTFH

¥500

Skylark
eGift Ticket

¥500 ~

© 2024 giftee Inc. all rights reserved

Digital goods

amazon =+ 7k
N

W4
-
@

Amazon Gift Code
¥1 to ¥100,000

Apple Gift Card
¥100 to ¥10,000

s

Google Play

Google Play Gift Code
¥100 to ¥10,000

QUO
Pay

HAH—K XA

¥7T 4 FTLEPlus

QUO Card Pay
¥100 to ¥50000

¥50 to ¥10,000
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What is an eGift? Features giftee"

Each eGift is issued using a unique URL.

No downloading of applications or member registration is required to receive it. It can be exchanged for a gift
right away.

The recipient simply presents the received eGift ticket at the appropriate retail outlet to exchange it. The ticket
is redeemed at the instant it is processed at the retail outlet, changing its status to “redeemed.”

v It’s easy to use—simply send the eGift v" The ticket is redeemed in real time,
URL by e-mail or social media. preventing reuse of the ticket.

FroA—CREHBERESLD
HESzEVELE.
F7REBRHMOCEZ L,

hitp://giftee. co/r/fOgXOC http:ﬁq iftee.co;‘n’quXXX III‘IlI"Il”' ||I|I||‘I||I

© 2024 giftee Inc. all rights reserved
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Overview of Business and Services
Four Services

The e-gift platform business consists of four services.

giftee

@ giftee service

This service is a cheerful way to send a gift as a
small thank-you or congratulations, even if you
don’t know the person’s address. For example, you
can send a coffee or a convenience-store product

to someone you know on LINE or Facebook.

. Share of net
T * L]
[ 2.14 million members ] : sales by service

FY 2023
. Non-consolidated

® eGift System service

[ For retailers ]

This system enables retailers to generate and
distribute digital gift tickets that can be exchanged for
goods at their stores and sell them on their websites.
Starbucks Coffee, Buskin Robbins, and Mister Donut
have already implemented this service.

CPs = Content partners

[ 315 CPs* ]

*Figures are for the full year or year-end results for December 31, 2023. ‘ ‘
© 2024 giftee Inc. all rights reserved

@ giftee for Business service

For companies

This service enables companies to send eGifts to
customers, such as campaign gifts or as a reward for
completing a survey.

[ 1,778 DPs* ]

DPs = Distribution partners

@ Regional e-currency service

Provide solutions such as digitization of printed
tourism currency, e-gifting of hometown tax
payments, and cashless electronic mobility tickets.

Examples:

Go To Travel Digital Coupon

Shimapo Currency(Tokyo islands)

"Tabisaki Nohzei“(Digital tax donation service)




Overview of Business and Services

eGift Platform glftee*

The eGift platform provides seamless integration from issuance to distribution.

eGift Platform

Issuance Distribution

CPs DPs
eGift issuing companies eGift user companies

Restaurants, cafés, distributors, retailers, etc.

@ eGift System service

-
O -------- eSS E NS S AN NS S AN NN EEAEEENEEEEAEEEEEEEEEEEEEEEEEEEEEEEES
g c_; r><n eGift issuing company’s own website
. . o
baskin TobbiNs~ -
s E'Sf % wister 2 3 % baskin] 3 [ rosbive-
>« DONLL c 3 " -547 etc. :
STARBUCKS® 3 e i
g 9— Corporate partners
°l==2 2 g ﬂ o
o ® Eas | 3 Benefit one
CRILA @ SO T o2 ete.
DI IER, —
J @ygiftee for Business service
O "
JINS ﬂ HIBIYA % [ Insurance | [ %kmeed
“w:  KADAN
gL 5 [ Intenet | [ Games |
=3
o)
»

([ cCards | [ Automobiles |

etc.

@ Regional e-currency service And others

© 2024 giftee Inc. all rights reserved
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Overview of Business and Services .
giftee’

(T (Dgiftee service

"giftee" is a service that enables to send gifts via SNS or email, etc.

giftee’

(1) Purchase

— ||| ——>
> :

2) Issuance of URL .
@ Sender (3) Send an e-gift Receiver
(Individual) (Individual)
(1) Access the App or . (3) Select a gift card and (5) Purchase completed and
website. (2) Select an e-gift enter message (4) Payment URL issued
2 giftee’ Q° < KUYIFTy b 4 < 7 *.771_%5 7 5 -~ » -

CAKBIE ! gifteeT A

Q CABFTRESELTIN?

ARDF 7 +TOP3

RT3 W 2ft W 3
giftee” - giftee’
Cafe Box y Sweets Box
L 4
giftee LAWSON giftee
Café Box [5H#5BOR Sweets Box
El *RFhIx...

AFIV-—R Starbucks Coffee Japan

FUXI9FTry b
¥500

KUY o 7-F

500

@YYy hh—RzEEmY 2

@ Apple Pay I

dihly
auh ko fo iR

FIrEMAIERITEELL
VIRV FEH TN fERLI*T FOURLEMD EL &5 !
TAENAIFEHTRIA hitps:/igiftee.com/r/XZBtT7ximtPZLVVAUUYVheMsCwCZKSL
JCB PREMORF ¥7 FURLEIE-T3

Xyt— (ER)

seoxs® 0 o300 LINETHM3
§ REY S
giftee

20XFUR

© 2024 giftee Inc. all rights reserved
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Overview of Business and Services

IR @ giftee for Business service

giftee for Business service provides e-gifts that can be used for campaigns and benefits, etc.

(1)Order

giftee* | © —
for Business i

*Rewards for
requesting
documents or
estimates

(2) Delivery User companies
(DPs)

® ® ©

Rewards for
completing
questionnaires

LINE
campaign campaign

© 2024 giftee Inc. all rights reserved

[]
(3) Grants an

e-gift Campaign

participates

Campaign to
Exchange encourage

of points store visits

giftee
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Overview of Business and Services

I O giftee for Business service: Campaign Example giftee

Campaign Example: Questionnaire
Give out ¥500 e-gifts to all survey respondents.

(1) Campaign page (2) Collect survey responses (3) Send e-gifts via e-mail
and email addresses

Request for Survey “

Responses Q... erow. Campaign Office
500 yen #4 :  Thank you for your participation
e-gift Q2...... 20xxExFxH  0:00
for All Thank you for taking the
respondents! o time to complete the
survey.
Please receive your gift.
g Iftee I. Q4 . Enter your email address ‘: http://giftee/r/xxxxxx

Box

( Answer the Survey )

Send e-gift URLs to each
respondent's e-mail address
individually.
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Overview of Business and Services

@giftee for Business service: Advantages for the Companies

giftee"

giftee does more than just make the distribution of incentives more efficient than in previous methods in many

ways. It also makes a variety of new initiatives possible.

Advantage 1

\
Reduction in campaign costs
€ No inventory management is required.
€ Shipping and personnel costs are reduced.
Promotional campaigns can be conducted at a low cost.
J

\_

Advantage 2 ~N

The number of winners can be maximized with
no increase in cost.

€ Small incentives (as little as ¥50) can be
offered.

€ The number of winners increases, enhancing
participation in promotions.

The number of participants is maximized.

. /

Advantage 3 ~

.

Phased promotions become possible.

R @ (giftee is low-cost and trouble-free so
that incentives can be provided as a
phased series of small amounts.

<

Motivation to participate is improved.

© 2024 giftee Inc. all rights reserved
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Overview of Business and Services

. . . iftee
@glftee for Business service: Advantages for the Companies(1) 9

Personnel, distribution, and inventory costs are zero, so companies can promote sales with dramatic cost
reductions.

LCVELEEERE  Reduction of campaign costs

Example: Case of a product with ¥300 value = Cost reduction of more than 50%

Total cost: ¥330

1

. Cost of !
*

g i ftee product :

for Business ¥3 00 :

1

Issuing fee: ¥30 (10%)

\ 4

Total cost: ¥750

Conventional Cost of
product

promotion ¥300

Shipping fee: ¥360
| | |

Inventory-management expense Packing/packaging Personnel
¥10 expense expense
¥30 ¥50

© 2024 giftee Inc. all rights reserved 65



Overview of Business and Services

. . . iftee
@glftee for Business service: Advantages for the Companies(2) 9

In the following example, the number of winners is multiplied by 100!

Advantage 2 The number of winners can be maximized on the same budget.

Budget
¥200,000 giftee*

for Business

Conventional approach @ 2 y O 0 0 winners

Prizes worth ¥10,000 are

distributed to 20 people. 2,000 customers receive a free
coffee on the spot.

Increasing the number of winners boosts consumers’ motivation
to participate, maximizing the number of participants.
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Overview of Business and Services

. . . iftee
@glftee for Business service: Advantages for the Companies(3) 9

Because no cost or effort is required, incentives can be divided into multiple phases of small amounts.
Presents are given on the spot, so the real-time effect enhances motivation to participate in the campaign.

Advantage 3 Phased promotions are enabled. © Recoives a travel vousher
for concluding an insurance
policy.

@ Receives a meal %

voucher for visiting a GOAL
contact point for

consultation. ¥10,000

@ Receives an %
ice cream for

completing a survey. ¥1 000

Jg;r:rl}r;)%itg: @ Receives a free %
. coffee for joining online.
is easy because ¥500 Conventional a

pproach
the hurdles % consists of a single, big step.
are low.
o
¥100

Consumer
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Overview of Business and Services

I 2)giftee for Business service: giftee Campaign Platform giftee

Additional services in giftee for Business
Promotional tools using eGift are provided at low cost to companies that use giftee for Business.

\k®v} X @

Raffle X (formerly Twitter) Campaign LINE Campaign

A system that can add a raffle A system that allows for real-time A system that allows for real-time

function to digital gifts and issue gifts drawings based on follow & RT, raffles based on new friend additions

to winners in real-time. etc., and issues gifts to the and other conditions and issues gifts

winners. to the winners.

\ 75pc’

Must-buy Campaign

)

V-

i

v =
v =

Surveys Direct Distribution

A system that allows providers
to issue gifts on the spot after
respondents complete a
survey.

A system that allows users to
receive gifts simply by
scanning a QR code displayed
on a tablet.

© 2024 giftee Inc. all rights reserved

A system that only purchasers
of products can participate in.
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Overview of Business and Services

I @)giftee for Business service: Campaign Example(2)

giftee"

Campaign Example (2) SNS Campaign
Following the Twitter account and retweeting, 500 winners will be selected in a drawing to receive an e-gift.

Wrdoupecemn @RI @ (4w e
- _ giftee* giftee* You Won!
@ gﬂ.fe campaign AR Congratulations!
@giftee_campaign
Z 5~ 3%Pay
Follow and RT ﬁ
campaign

Enter the Lottery

Y
Win a prize of x25~% Pay
200 yen worth of } D } % }

Selectable Pay!

View Results
v | ViewResus |

74#0—&RTT

-" 500 =i TraTrEeT
%miﬁ’téfh 7 #Q—AHTY }

Zm~3 Pay

© 2024 giftee Inc. all rights reserved
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Overview of Business and Services

_ . . . | iftee
I 2 giftee for Business service: Campaign Example(3) 9
Campaign Example (3) Store Visit Promotion
All customers visiting the store will receive an e-gift.
(2)Scan the QR code on the tablet installed in the store (3) Receive an e-gift

(1) Visit a store

Read the code with the smart phone

giftee*
Scan the QR code

and get an e-gift!
Sgne Thank you

giftee Box

‘ 7L ERTTS

@ gift wallet ICR%ET 3

© 2024 giftee Inc. all rights reserved



Overview of Business and Services
@giftee for Business service: Example of user companies (DPs)

Tomorrow, Together

giftee

Moo BIG| @BE (Ganpainamco] SQUAREENIX Airrativ - @A CyberAgent

M IXI Sansan «%—ﬁ'le,ee/ 0. Money Forward B ’iBenefit one

7 \ [ . ';“\ . =HvaveEIIN—2
\ N Nipponham a2 50— B | o | ® LaLaport
DoNoNe
& =HA#E @) F7chtas  HEBEL HAUS (4 |
MITSUI FUDOSAN ALL for LONGLIFE SEKISUI HOUSE

HLEORREBLTE P . MS&AD
& BASE By, & H e

O ERED =HiFEEL

(¢) MUFG MIZWHO FHIEEH gs:

E = U FJ EE 15. a*g. [3 EIE # Daiwa Securities
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Overview of Business and Services
[ ForretailersJ(eGift System service

giftee’

"eGift System" is a system for immediate issuance and cancellation of e-gifts
Provided to eGift issuing companies (CP) such as food & beverage, distribution, and retail companies.

eGift System

Ticketing e-Gift Issuing Company (CP)

Restaurants, cafés, distributors, retailers, etc. Q) giftee service

®Q eGift System service

Y o
o grmmmeee E ................................................................ <
‘;'? g é >T E eGift issuing company’s own website %
baskin TobbiNs 2 S Co =
a o - Y-FT elc. : (o)
(I STARBUCKS 3 I STARBUCKS e
: B AU NN NSNS NSNS NSNS N NSNS NSNS EEEEEEEEEEEEEEEEEEEEEEEEEEEE .
g g g Corporate partners g
3 : P 3 a0 0
: Eos ) i =
) ﬁf& - : b Benefit one o
= it ' UNE %7 1 Ml etc. : Y
Q 0O0TOYA S RN RN cnssEEEEEEEEEEE NN NN EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE’ <
Q 3
cBD . g @ giftee for Business service g
° % -5 L
= ®
~ J ! N s "q,hfd( H | B |YA 8 [ Insurance ] [ Banking and securities ]
Raffine KADAN 3
F E ( Internet ) ( Games )
S5
@ Regional e-currency service o [ Cards J [ Automobiles |
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Overview of Business and Services
([ Forretailers  [eGift System service : Advantages for the Retailers

Advantage 1

giftee

Our platform has high distribution volume and a large number of distribution partners. This platform
enables restaurants, cafés, distributors, retailers, etc., to develop demand for their gift products.

Distribution volume Number of companies using eGift

¥63.0 billion 1 ,778 companies

(79.3% increase YoY) (22.1% increase YoY)

Advantage 2 One-stop handling of eGift distribution boosts operating efficiency.

giftee offers one-stop handling of all steps from eGift issuance to distribution.

Planning Negotiation with Receipt of . Use at retail
: Product delivery
consultations DPs payment outlets

Planning details, related Examination of plans, checks Products are delivered by
KPls, etc. by the creative department, e-mail as gift URLs (Excel
etc. files).

Standardized ticket faces boost operating efficiency at ift ticket f Presentation of
Advantage 3 retail outlets. eGift ticket face eGifts at retail outlets

The eGift ticket faces displayed at stores are standardized, ﬁ
improving the efficiency of store operations.
LI
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Overview of Business and Services
(Forretailers | (@)Regional e-currency service

giftee

Regional e-currency service provides a solution that converts regional currencies, formerly issued as paper
notes or cards, into e-currency (usable for purchasing via smartphone or mobile telephone) and distributes
them. In addition, giftee is developing Welcome! STAMP as a platform for regional revitalization.

How to use the regional e-currency

The user
purchases the
currency online.

The user enters the The user presents the
desired amount to use. smartphone at a retail outlet

and settle the payment.

-~ ) ,¥3,ooo ) 9‘7

%ih> o

O O ?\
— S
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Overview of Business and Services
[ For retailers ]@Regional e-currency Service : Advantages and introduction cases

giftee

Advantages for local governments and retail outlets

[Instrument of payment]
Transactions are completed digitally, eliminating the need for tabulation,

invoicing, and management of cash vouchers with paper gift certificates.

The retail outlets need only prepare the electronic stamps.
There is no need to install network circuits or purchase settlement

terminals. EIE
- @&

Settlement processing is simple: The merchant simply presses the
electronic stamp onto the smartphone screen.

Introduction cases

Oct 2016 Issued "Shimatoku Currency" that can be used in multiple cities and towns in Nagasaki Prefecture.
"Shimapo Currency" was issued for use on 11 remote islands in Tokyo.

Sep 2017 "Go To Travel" regional electronic coupon issuance and receipt management system

Oct. 2020 Go To Eat Campaign Okinawa's electronic meal coupons

Oct. 2020 Nationwide Travel Support*1" Electronic Coupon Issuance and Receipt Management System

Jan 2023

*1: Adopted in 12 prefectures: Akita, Yamagata, Fukushima, Saitama, Ishikawa, Nagano, Hyogo, Tottori, Okayama, Kagawa, Ehime, and Kochi



Overview of Business and Services .
giftee

For retailers |(@Regional e-currency service : Destination tax payment

The “Destination tax payment" system is the service that allows taxpayers to pay tax during their trip and
immediately receive an e-machi gift (e-gift) as a return gift, which can be used at outlets in the destination

region.

B |mage Flow of Use

’ 4 . /?Q\ ¥1,000
=IE ¥3,000 4 o S
-l-l U 0 &
ELJ © Apply Now = ?0:\

N——
1) Before or during your . o
( )trip donate fromgthye (2) Recelve e machl_g|ft (3) Present at outlets in
dedicated website (e-gift) as an '”?fmed'ate the destination and
return gift settle the payment

Advantage 1 Immediacy of return gift receipt.

Increased tourism revenues in a wide range of local stores and services in a
wide range of industries in the region.

Advantage 2

Advantage 3 Promote the attractiveness of the region and create fans.
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Overview of Business and Services

Revenue Model giftee

giftee receives sales commissions, system use fees and issuing fees from companies.

eGift-issuing companies (CPs) and eGift user companies (DPs)

[ Sales commissions ] [ System use fees ] [ Issuing fees ]

v
_ giftee

© 2024 giftee Inc. all rights reserved
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Overview of Business and Services .
giftee

[Subsidiary] SOW EXPERIENCE Inc.

SOW EXPERIENCE Inc. was established in 2005. The company is a leading company in the area of
experience gifts.

With its strength in planning and production, the company plans and binds original catalog gifts in line with
themes, focusing on gifts that focus on "experiences," and sells them online and offline.

B Examples of products B Examples of contents

There is approximately 200 experience content, including spas, potteries,
kayaking, and restaurants.

The company selects content appropriate for important gift-giving occasions.

FF‘% 4 TR

The product lineup ranges from 3,000 yen to 100,000 yen.
The company also produces original catalogs in tie-up with corporates.

1
2
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Overview of Business and Services

[Subsidiary] SOW EXPERIENCE Inc. giftee’

SOW sells catalog gifts mainly to individuals through its own e-commerce site, other companies' e-commerce
sites, and physical stores such as department stores.

Business model

Jc-ln membership SOW_.. e o & ’,S)Q.l § & Use
P s g PodTde

Member stores EC Member stores
(Experience (Experience providers)
providers)
Sel] ﬁéj hf KD
E ;
Own EC

_ Member stores
(Experience providers)

ffl\\ h’l"\\
et Qe t St i

Retail stores Member stores
(large-scale outlets), (Experience providers)
etc.
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Overview of Business and Services

[Subsidiary] paintory Inc. giftee

For users who want to create custom apparel, paintory offers a service that allows users to create their own
original products by simply uploading their designs and selling them at no risk, starting with a single piece.

B Service Overview B Examples of apparel items
paintory Inc. provides a service that allows users to freely There are more than 100 products that can be
design items and open their own store to sell them from a customized, including tops, caps, pants, and more.

single piece.
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Overview of Business and Services

[Subsidiary] paintory Inc. giftee

paintory Inc. provides a one-stop support service for creators, etc., who want to create custom apparel,
including designing, store opening, selling, and shipping without inventory risk.

Business model image

(1) Design Registration e (3) Order
— E ke e

Support for opening  Processing of registered b Apparel Manufacturer
and operating original  original design goods (4) Delivery ~ (Domestic and overseas)

stores (Printing, embroidery, etc.)

(2) Order (5) Processing
& Delivery

f%'

Purchaser
(Fans, etc.)

User
(Creators, etc.)

A wide range of item lineup and easy-to-use UI/UX
to meet a wide range of individual and corporate demands
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Overview of Business and Services

[Subsidiary] meuron Inc. giftee

The company operates a craft beer sales platform with a network of over 280 domestic breweries.

B Service overview B Examples of products

The company operates a subscription service,
“otomoni,” that delivers a different assortment set every
time from over 2,000 brands of craft beer from 280
companies nationwide.

© 2024 giftee Inc. all rights reserved
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Overview of Business and Services

[Subsidiary] meuron Inc. giftee

The company provides the following three services. (1) Operation of the subscription service “otomoni,” (2) EC
store operation, and (3) business for corporations.

Business Model and Service Outline

1. Subscription e -
O Craft beer subscription service y
@ _ D Beers delivered can be collected and
Bi-Weekly user reviewed on a dedicated app
Delivery

Ii 2. EC store
— m e U rO n ] @ O E-commerce website available for

D one-off purchases, selling beers from F ©
Delivery upon each brewery as well as meuron's e et
order user original beers. e =

» Selection of assorted beers

according to preference and .
5P 3. Corporate Business

availability
« Accumulation of review data Provides craft beer to corporates and
‘ﬁl ﬁ restaurants
) (Gifts such as mid-year gift giving, in-
Craft Beer Brewery house events, etc.)

*Collaborating with over 280 Corporates

breweries nationwide
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[Appendix] “giftee Box” Series

giftee

The company launched its new content, "giftee Box," which allows recipients to select their
favorite gifts, and its derivative, “Selectable Pay," in the second half of FY2021.

giftee  Box

BBEDEFLVWHAEE>TS

gy o @

=k.. B8 R

POINT

ZTOMATEmMNASZIEND!

KBRSV NEBRBENESNERA Y MRICESTREDET

o More than 170 brands and 1,000 types of gifts
to meet the increasingly complex and diverse
needs of users

o Multiple combinations of favorite gifts within the
points can be selected and combined with
various gifts of the user's choice.

Received GOOD DESIGN AWARD 2022

& 25~3 Pay

W3 AKLPaylicitzZ5h 3
D R d
i 2 POINT dPOINT

ay| e
. waAon
PAY gift card 1k

KBHT IV REBRBENESNBIRA VM RICL>TRABDET,
PayPay/R+1 > MEH&, #BERBTY. PayPay / PayPayh—RARZ 7 THFIHTHETY
TWAON (7A4>) ) . A AV HAEHOBREHRETI .

Covers all major payment services to meet a
wide range of user needs

Can be sent more easily than" cash" for uses
similar to "cash."

© 2024 giftee Inc. all rights reserved
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Issuance of Paid-in Stock Options

giftee

As an incentive to increase corporate value over the medium to long term, the company issued
paid stock options linked to the achievement of EBITDA.

Aim to achieve consolidated EBITDA of 10 billion yen through the following three initiatives.

39.7%

——
-

EBITDA

— EBITDA margin consolidated
EBITDA margin non-consolidated 2,280
1,/32
1,175
713 802

556
297

2018 2019 2020 2021 2022 2023 2024
Forecast

——————
-----
-----
_____
------

7,500

5,000

Exercise Exercise Exercise
Condition(1; Condition(2) Condition(3)

© 2024 giftee Inc. all rights reserved

Further growth of existing
businesses

The non-consolidated businesses have
already reached a high-profit margin.
Continue to pursue further growth.

Prioritization of Overseas

Businesses
Promote profitability of overseas business by
expanding distribution volume.

Profitization of M&A Subsidiaries
Promote profitability of M&A subsidiaries by
leveraging synergies.
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Financial Highlights (1)

giftee’

Net sales (Million yen)

7,226

4,723
3,725
3,082
1767
1121
43 123 266 170 556
S — [ | —

FYE Jul FYE Jul FYE Jul FYE FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023
2014 2015 2016 Dec
2016

Notes: 1. Figures till the fiscal year ended Dec 201/ are non-consolidated; those from the fiscal year
ended Dec 2018 are consolidated.
2. The fiscal year ending Dec 2016 is only five months long due to a change in fiscal year-end.

Margin (%)

=@== Operating margin @ Ordinary margin  ==®== Profit margin

35.9%

1.8%
FYE Jul FYE Jul FYE JulFYE Dec FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023
2014 2015 2016 2016

Notes: 1. Figures till the fiscal year ended Dec 2017 are non-consolidated; those from the fiscal year
ended Dec 2018 are consolidated.
2. The fiscal year ending Dec 2016 is only five months long due to a change in fiscal year-end.

Profit (Million yen)
m Oparating profit Ordinary profit = Net Profit

1 267239

1,106 1,103

538 553
384 30
(1) (18 (15 © e 28?;98 534?50
129
(a7 @1  (16) 025 20' II

FYE Jul FYE Jul FYE Jul FYE Dec FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023
2014 2015 2016 2016

ended Dec 2018 are consolidated.
2. The fiscal year ending Dec 2016 is only five months long due to a change in fiscal year-end.

ROE and ROA (%)

=0==ROE ROA
20.9%

18.1% 17.1%

\\/ 19.1%
/o% 16.6%
5.9%

25% 18% M

2.0% —\L \
0,
05% g o= 6%

FYE Jul FYE Jul FYE Jul FYE Dec FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023
2014 2015 2016 2016

8%

Notes: 1. Figures till the fiscal year ended Dec 2017 are non-consolidated; those from the fiscal year
ended Dec 2018 are consolidated.

2. The fiscal year ending Dec 2016 is only five months long due to a change in fiscal year-end.

3. ROA=O0rdinary profit + total assets (average during the period)

© 2024 giftee Inc. all rights reserved



Financial Highlights (2)

giftee’

Earnings per share and book value per share (yen)
—=o=EPS BPS

265.1yen267.6yen271.2yen

161.1yén
135.0yen

45.7yen

4.5yen 5.0yen 12.5yen12.5yen13.5yen
28.5yen
8.8yen 15.8yen

5.5yen 0.4yen 4.4yen
- ./.

0.0yen 1.0yen
FYE Jul FYE Jul FYE Jul FYE FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023
2014 2015 2016 Dec

2016
Notes: 1. Figures till the fiscal year ended Dec 2017 are non-consolidated; those from the fiscal year
ended Dec 2018 are consolidated.
2. The fiscal year ending Dec 2016 is only five months long due to a change in fiscal year-end.

Cash flow (millions of yen)

m Operating CF mInvesting CF mFinancing CF

10,965

2,024

109 639 !
(@)
(60) (53) (143) (887) (3,520) )
(1.046F G 02)
FYE Jul FYE Jul FYE Jul FYE FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023
2014 2015 2016 Dec

2016

Notes: Figures till the fiscal year ended Dec 2017 are non-consolidated; those from the fiscal year ended Dec

2018 are consolidated.

Net sales by service

u giftee m giftee for Business
= eGift System = Regional e-currency
= Subsidiaries Total

FY2022

FY2023
Net sales Net sales

4,723M

7,226Mm

Total assets, net assets and equity ratio (millions of yen, %)

mmmm Net Assets Total Assets e=e==Equity Ratio

76.2% 81.2% 22,164
. (o] )
o o 120% 0. 70.0% 19,769
s02% SO=O~—@ 62_0V \. 18,945 19
o 27% @
@ 3% 39.5% 36.0%
.—.\

6,204 7 g 8,094 8
4352
1,77
342 510 %5
68113 82112247525248" "6 1,099

FYEJul FYEJul FYEJul FYEDec FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023
2014 2015 2016 2016
Notes: 1. Figures till the fiscal year ended Dec 2017 are non-consolidated; those from the fiscal year
ended Dec 2018 are consolidated.
2. The fiscal year ending Dec 2016 is only five months long due to a change in fiscal year-end.
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Management Team

Mutsumi Ota,
Representative Director and CEO

1984

Graduated from Keio University with
a Bachelor’s degree in Policy
Management Studies.

-+ 2007

Joined Accenture, engaging in
large-scale development work for
government agencies.

- 2010

Established giftee Inc.
Appointed as Representative
Director and CEO of giftee

Tatsuya Suzuki
Representative Director and COO

1985
Graduated Faculty of Economics,
Hitotsubashi University

- 2008

Joined Inspire Corporation,
engaging in new-business support
and venture-support services for
large companies.

- 2011
Appointed CEO of WACUL
Corporation, a user-experience
consulting company

- 2013
Appointed COO of giftee.

- 2020
Appointed as Representative
Director of giftee

Fumitaka Yanase
Director and CTO

1980

Graduated Department of Information
Sciences, Graduate School of
Science and Technology, Tokyo
University of Science.

« 2007

Joined Accenture, engaging in
application development and
project management.

* 2011

Appointed CTO of giftee.

© 2024 giftee Inc. all rights reserved

giftee

Yoshikazu Fuijita
Director and CFO

1986
Graduated Faculty of Economics,
Hitotsubashi University

- 2009

Joined Nomura Securities Co.,
Ltd., engaging in M&A Advisory
work.

- 2013

Joined ORIX Corporation,
engaging in the proprietary
investment business.

- 2017
Appointed CFO of giftee.
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History and Performance giftee"

Business results are growing along with the eGift platform.
| Net sales (million yen)

~ EBITDA (million yen) *

1
Unit (million yen) e Aug 2016 %199
: giftee Campaign Platform
|
I e-currency "Welcome! STAMP"
1 services regional e-currency service Shift to
prime market in
@ glftee for Aprll 2016 April
Business . 4,723
' Services for corporates Market change ;
SErvice to the First
; Section
gg&'g January 2014
Services e-gift issuing system Mothers Market
Listed 280
5 months 8 '
@ giftee | March 2011 et change o '
service | Services for individuals Y ' 1,121 1,176
556 556 713 802
266 299
o » o= m gl n in
August 2010 s 1B -_ W = BN
Foundation A 16 A 18 A 15 A5
FYEJul FYEJul FYEJul FYEDec FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024
2014 2015 2016 2016 Forecast

* Non-consolidated until FY2017, consolidated from FY2018 onward
* FY ended Dec 2016 was a five months period due to a change in the fiscal year end.
* EBITDA for FY2017 and thereafter, and ordinary income prior to FY2016.
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Corporate Profile (As of the end of September 2024) giftee

giftee Inc.
Tokyo Stock Exchange Prime Section 4449

2-10-2 Higashigotanda, Shinagawa-ku, Tokyo
Aug 10, 2010

Planning, development, management and other operations regarding eGift services for
consumers, corporates and local governments

Mutsumi Ota, Representative Director and CEO
Tatsuya Suzuki, Representative Director and COO
Fumitaka Yanase, Director and CTO

Yoshikazu Fuijita, Director and CFO

Kenichiro Seno, External Director

Shin Nakajima, External Director

Miwako lyoku, External Director

Daizo Kugi, External Auditor (full-time)

Yoshihiro Akimoto, External Auditor

Kazuhiro Ueno, External Auditor

367 (Consolidated)
3,232 million yen

SOW EXPERIENCE Inc. GIFTEE MALAYSIA SDN. PT giftee International
paintory Inc. BHD. Indonesia
meuron Inc. Giftee Mekong Company Ltd.  Giftee Tech Vietnam Co.,Ltd



Disclaimer giftee

In preparing this document, the company has relied on and assumed the accuracy and
completeness of the information available. Still, the company makes no representations or
warranties for its accuracy or completeness. These forward-looking statements are based on
information currently available to the Company and certain assumptions that the Company
considers reasonable. The Company does not promise that they will be achieved.

Actual results may differ materially from these forecasts due to various factors in the future,
including changes in economic conditions, changes in customer needs and user preferences,
competition with other companies, and changes in laws and regulations.

The Company assumes no obligation to update or revise any forward-looking statements
contained in this document, even if new information or future events occur after the
announcement of this document.

This document has been translated from the Japanese original for reference purposes only. In
the event of any discrepancy between this translated document and the Japanese original, the
original shall prevail.

© 2024 giftee Inc. all rights reserved
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