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Disclaimer

This presentation has been prepared by FinVolution Group (the “Company”) pursuant to Section 5(d) of

the U.S. Securities Act of 1933, as amended (the “Securities Act”) solely for informational purposes and

is not an offer to buy or sell or a solicitation of an offer to buy or sell any security or instrument or to

participate in any investment activity or trading strategy, nor may it or any part of it form the basis of or

be relied on in connection with any contract or commitment whatsoever, in the United States or

anywhere else. This presentation does not constitute legal, regulatory, accounting or tax advice to you,

we recommend that you seek independent third party legal, regulatory, accounting and tax advice

regarding the contents of this document.

By viewing this presentation or participating in this meeting, you acknowledge and agree that (i) the

information contained in this presentation is intended for the recipient of this information only and shall

not be disclosed, reproduced or distributed in any way to anyone else, (ii) no part of this presentation or

any other materials provided in connection herewith may be photographed, copied, retained, taken

away, reproduced or redistributed following this presentation or meeting, and (iii) all participants must

return this presentation and all other materials used during this presentation or meeting to the

Company at the completion of the presentation or meeting. By viewing, accessing or participating in

this meeting, you agree to be bound by the foregoing limitations. Any failure to comply with these

restrictions may constitute a violation of applicable securities laws. The distribution of any information

herein in other jurisdictions may be restricted by law and persons into whose possession this

information comes should inform themselves about, and observe, any such restrictions.

This presentation has been prepared solely for use at this meeting. The information herein is subject to

change without notice and its accuracy is not guaranteed. Nothing contained in this presentation shall

be relied upon as a promise or representation as to the past or future performance of the Company.

Past performance does not guarantee or predict future performance. This presentation shall neither be

deemed an indication of the state of affairs of the Company nor constitute an indication that there has

been no change in the business affairs of the Company since the date hereof or since the dates as of

which information is given herein. This presentation also does not contain all relevant information

relating to the Company or its securities, particularly with respect to the risks and special

considerations involved with an investment in the securities of the Company, and these materials are

qualified in their entirety by reference to the detailed information appearing in the Company’s filings

with the U.S. Securities and Exchange Commission.

Certain of the information included herein was obtained from various sources, including third parties,

and has not been independently verified by the Company or any underwriters. By viewing or accessing

the information contained in this presentation, you hereby acknowledge and agree that neither the

Company, nor any of the affiliates, advisers and representatives of the Company accept any

responsibility for, or makes any representation or warranty, expressed or implied, with respect to, the

truth, accuracy, fairness, completeness or reasonableness of the information contained in, and

omissions from, this presentation and that neither the Company nor any of its affiliates, advisers,

representatives accept any liability whatsoever for any loss howsoever arising from any information

presented or contained in this presentation.

Statistical and other information relating to the general economy and the industry in which the

Company is engaged contained in this presentation material has been compiled from various publicly

available official or unofficial sources. The Company or any of its affiliates, advisors or representatives

has not independently verified market, industry and product testing data provided by other third-party

sources. These data involve a number of assumptions and limitations, and you are cautioned not to

give undue weight to such information and estimates.

This presentation also contains non-GAAP financial measures (including non-GAAP adjusted operating

income and non-GAAP adjusted operating margin), which are provided as additional information to

help you compare business trends among different reporting periods on a consistent basis and to

enhance your overall understanding of the historical and current financial performance of the

Company’s operations. These non-GAAP financial measures should be considered in addition to

results prepared in accordance with the U.S. GAAP, but should not be considered a substitute for or

superior to the Company’s U.S. GAAP results. In addition, the Company’s calculation of these non-

GAAP financial measures may be different from the calculation used by other companies, and

therefore comparability may be limited.

This presentation contains certain forward-looking statements, including statements related to industry

developments and the Company’s future financial or business performance, strategies or expectations.

These statements constitute “forward-looking” statements within the meaning of Section 21E of the

Securities Exchange Act of 1934, as amended, and as defined in the U.S. Private Securities Litigation

Reform Act of 1995. These statements can be identified by the fact that they do not relate strictly to

historical or current facts. Forward-looking statements often include words such as “anticipates”,

“estimates”, “expects”, “projects”, “intends”, “plans”, “believes” and words and terms of similar

substance in connection with discussions of future performance. Such forward-looking statements are

not guarantees of future performance and involve risks and uncertainties, and actual results may differ

materially from those in the forward-looking statements as a result of various factors and assumptions,

many of which are beyond the Company’s control. Neither the Company nor any of its affiliates,

advisors, representatives has any obligation to, nor do any of them undertake to, revise or update the

forward-looking statements contained in this presentation to reflect future events or circumstances.
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Corporate Overview
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Enhancing Financial Services 

Through Innovative Technologies

Mission

Our vision of serving underserved borrowers was inspired by 

“Bank for the Poor”(1)

Vision

Be the Most Popular, Trusted 

Fintech Group Among Users and 

Partners

Values

Customer-oriented

Simple and Reliable

Excellence-driven

Mutual Empowerment

(1) The Nobel Peace Prize 2006 - “Bank for the Poor” to alleviate poverty through uncollateralized microcredit.

Value Creation Through Long-termism 



Local Excellence, Global Outlook
2007 

CHINA

2018

INDONESIA

2020

PHILIPPINES

5(1) All figures are as of June 30, 2024, unless otherwise stated.
(2) In the China market, the illustration line is based on the compound annual growth rate every 4 years from 2007 to 2023. In the Indonesia market, the illustration is based on the compound annual growth rate for 2018-2023, and for the Philippines market, it is for 2020-2023.

Models & algorithms have been developed and iterated based on user data and credit profiles accumulated over our 17 years of operating history in China, 

enabling us to efficiently expand across Pan-Asian markets and replicate our validated business model by leveraging our vast experience and know-how.
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2007 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Transaction Volume

4 mm

Monthly Active Borrowers(1)

8 mm

2Q24 Quarterly Transactions

Over 400 Cities

in Pan-Asian Region

31 mm

Cumulative Borrowers Outstanding Loan Balance

RMB 906 bn

Cumulative Transaction Volume

(1) Represents number of borrowers with outstanding loan balance, excluding loans overdue more than 180 days at the end of each period. 

P2P Transition to Loan 

Facilitation Model

COVID-19 

Outbreak and Recovery

Started International 

Expansion

Issuance of No.141 

Regulation on Cash Loan

RMB 66 bn

International Revenue 

Contribution exceeded 18% 

of Total Revenue in 2024H1
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NYSE Listed

Pioneer Fintech Platform Navigating Economic Cycles Across Pan-Asian Markets



Consistent Capital Return Program Highlights Long-term Value Creation 

(1) The YoY decrease in DPS during FY2019 can be attributed to the transition of our business model from P2P lending to loan facilitation.
(2) Figures as of June 30, 2024.
(3) Company completed initial public offering with total net proceeds of approximately US$252 million in November 2017. 7

Dividend per ADS

0.19

0.12

0.17

0.21
0.22

0.24

FY2018 FY2019 FY2020 FY2021 FY2022 FY2023

US$

US$325.0mn

Total dividend amount(2) 

US$661.8mn

Cumulative value returned to shareholders(2) 

US$336.8mn

Share repurchase amount(2) 

125.7
169.1

271.9

333.4

445.0

604.9

661.8

FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 1H24

Cumulative Value Returned to Shareholders 

US$/million

CAGR2019-2023
(1): 19%

Dividend Share Repurchase Total Capital Return

Total Payout Ratio in FY2023: 49%



Value 

Proposition

Product
Installment  for Consumers + Small 

Business Owners

PPDai

Installment + Operational Funds + Credit

China Market Indonesia Market

AdaKami

Consumption + Installment 

Consumer Installment
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JuanHand

Philippines Market

Consumption + Installment

Consumer Installment 

We Connect Customers through Various Products in Pan-Asian Markets



China Indonesia The Philippines

US$3.5 tn(1)

Market size by 2027

7%(1)

CAGR2022-2027

US$440 bn(2)

Market size by 2025

17%(2)

CAGR2021-2025

US$137 bn(2)

Market size by 2025

18%(2)

CAGR2021-2025

No.2 Player

Other Lending Platforms

Online Lending Platforms

Financial Institutions

Borrowers: 50 Million(3)

Borrowers: 15 Million(3)

No.3 PlayerTop Player

Other Lending Platforms

Online Lending Platforms

Financial Institutions

Borrowers: 430 Million(1)

Borrowers: 290 Million(1)

Other Lending Platforms

Online Lending Platforms

Financial Institutions

Borrowers: 140 Million(3)

Borrowers: 40 Million(3)

9

Source: (1) Per the "Winning Strategies for Consumer Finance" report issued by Boston Consulting Group, market size refers to the consumer finance market in China. (2) Per the "E-conomy SEA 2023 Report" jointly issued by Bain Company, Google and Temasek, market size
refers to the digital financial services market in both Indonesia and the Philippines. (3) Per the "Future of Southeast Asia Digital Financial Services" report issued by Temasek, borrowers of financial institutions refers to the banked adult population, while borrowers of online
lending platforms refers to the underbanked and unbanked adult population in the respective markets.

Industry Leader Poised to Capture Tremendous Market Opportunities



Small Town Youth 

China Indonesia The Philippines

Young Working Class Grassroots Workers

430 million
Target borrowers

25-34(1)

Average age

US$8,500-

17,000(1)

Annual income

140 million
Target borrowers

18-30(2)

Average age

US$2,200-

4,000(2)

Annual income

50 million 
Target borrowers

20-39(3)

Average age

US$2,500-

5,000(4) 

Annual income

• Riders

• Factory workers

• Ride-hailing drivers

• etc.

• Self-employed persons

• Factory workers

• Salespeople 

• Back-office 

• etc.

• Self-employed persons

• Factory workers

• Service industry or call 

center staff

• etc.
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Source: (1) MobTech's report on China's consumer finance market. (2) Per the "Indonesia's Fintech Industry is Ready to Rise" report issued by Boston Consulting Group, average age and annual income refer to the major age group and income group for consumer finance
borrowers in Indonesia. (3) Per the "2021 Financial Inclusion Survey" issued by Bangko Sentral ng Pilipinas, average age refers to the major age group of financial account ownership, excluding bank account owners. (4) Per the Philippine Institute for Development
Studies, the range of annual income refers to low (but not poor) and lower middle income groups in the Philippines.

User Profile Across Our Global Markets



Customer Experience Improvement Empowered by Technologies

FINVOLUTION
Connecting
Borrowers

Connecting
Financial Institutions

Magic Cube

[Loan Matching]

99% Success Rate in Loan Matching

CRM System
[Customer Service]

80% of Customer Enquiries Solved by AI

Smart Bull
[Intelligent Collection & Customer Service]

95%+ Intention Recognized

Octopus
[Customer Acquisition]

10x Account Management Efficiency Increased

Ming Mirror
[Fraud Detection]

10mn+ Blacklist Data and 3bn

Linked Data

Magic Mirror
[Risk Assessment]

5,000+ Variables Processed in 1s

11



Online Advertising

Search Engine
Marketing

App Stores

Customer Referrals

Direct Sales TeamOffline

Federated Learning 
based 

Joint Modeling

China Customers

Small Business Owners

Southeast Asia Customers

Institutional Partners

Online

(1) Calculated based on transaction volume on our marketplace in China’s mainland in the three months ended June 30, 2024.

RMB 9,956

Average Principal Amount(1)

8.0 Months

Average Loan Tenure(1)

12

Customer Acquisition through Diversified Channels



1 2 3 3

Automated Fraud Detection Credit Scoring and Assessment Post-facilitation 
Monitoring

Loan Collection

Analytic Rules

Anti-fraud Team

Social Network 
Analysis

Anomaly Detection

Multiple Partners’
Joint Efforts

Massive Database of 
Fraud Cases

I, II, III, …VII, VIII(1)

Excellent Poor

User 
Info

Third-party 
Data

Proprietary 
Data

Automated Message 
Reminder before 

Due Date

AI-enabled
Internal Collection

Team

Third-party Collection 
Service 

Providers

(1) Loan applicants with credit rating of VIII will be rejected. 13

Sophisticated Risk Management Technologies and Capabilities



Proportion of Transaction Volume by Credit Rating(1)

Note:  

(1) Credit rating refers to Magic Mirror scores, with Level I representing the lowest risk and Level VII the highest.

(2) Data as of June 30, 2024. Represents the historical cumulative 30-day plus past due delinquency rates by loan origination vintage for loan products in China’s mainland. Loans facilitated under the capital-light model, for which the Company does not bear principal 

risk, are not included in the chart. 

Vintage is defined as loans facilitated during a specified time period. Delinquency rate by vintage is defined as 

(i) the total amount of principal for all loans in a vintage that become delinquent, less (ii) the total amount of recovered past due principal for all loans in the same vintage, and divided by (iii) the total amount of initial principal for all loans in such vintage.

Shift towards Better Quality Borrowers

M1+ Delinquency Rates by Vintage(2)
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2023Q3 2023Q4 2024Q1
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Validated Credit Risk Management Capabilities
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4
Technology-driven

• Comprehensive technological 

application across the entire 

operations

• Leverage innovative 

technologies enhance 

financial services better

5
Long-termism

• Enhance the second growth 

curve through continuous 

expansion into new markets

• Develop business across 

different market stages

3
First-mover

• Expand borrower base at a 

rapid pace

• Deep localization with strong 

partners support 

Comprehensive 

Know-how

1

• Expertise in navigating 

different credit cycles over 

the past 17 years

• Proven ability to replicate 

success in international 

markets

2
Validated Success in 

Existing Markets

• Validated independent player 

with proprietary technologies 

and capabilities

• Leadership position across all 

operating markets

Our Competitive Advantages for Success



Jiayuan XU 

Chief Financial Officer

◼Education:

−Shanghai Jiao Tong University

−China Europe International 
Business School

Tiezheng LI 

Vice Chairman, 
Chief Executive Officer

Co-founder of FinVolution

◼Education:

−Shanghai Jiao Tong University

Shaofeng GU

Chairman, 
Chief Innovation Officer

Co-founder of FinVolution

◼Education:

−Fudan University

−China Europe International 
Business School

Yuxiang WANG 

Chief Operating Officer, 
Chief Technology Officer

◼Education:

−Shanghai Jiao Tong University

−China Europe International 
Business School

◼Education:

−Fudan University

−China Europe International 
Business School

Pingping CHEN 

President, 
Chief Compliance Officer

◼Education:

−Grinnell College

−California Institute of 
Technology

Ming GU 

Head of Indonesia 
Operations

16

Committed and Professional Management Team



Operational & Financial Metrics
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44.4 
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41.8 
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1Q22 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24

RMB billion

(1) Transaction Volume refers to the loan amount facilitated during each period.

Transaction Volume in China Market(1)

859 914

1,110

1,371

1,572

1,817

2,211 2,253 2,214
2,311

14.7% 16.3%
18.3% 18.7% 18.8% 17.8%

-0.6

-0.1

0.4

1Q22 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24

Revenue from International Markets as % of Total Revenue

Transaction Volume in International Markets(1)

RMB million

Transition to

better quality borrowers

18

Solid Execution through Economic Cycle: Transaction Volume by Region 
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(1) Outstanding loan balance of China business refers to the balance of outstanding loans delinquent within 180 days as of the end of each period in the China market.

(2) Outstanding loan balance of International business refers to the balance of outstanding loans delinquent within 30 days as of the end of each period in International markets.

Outstanding Loan Balance of China Business(1) Outstanding Loan Balance of International Business(2)
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Transition to

better quality borrowers
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Solid Execution through Economic Cycles: Loan Balance by Region
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Transaction Volume from Loyal Repeat Borrowers(2)

Million RMB billion

(1) Represents the total number of borrowers whose transactions were facilitated on the Company’s platforms in the China market at least once by the end of each period.

(2) Repeat borrowers are those who have successfully borrowed on our platforms in the China market at least once before each period.

Cumulative Borrowers in China (1)
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% of transaction volume facilitated by repeat borrowers
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High Quality Operational Results with Loyal User Base in China



Transaction Volume from New Borrowers(2)

Million RMB million

(1) Represents the total number of borrowers whose transactions were facilitated on the Company’s platforms in international markets at least once by the end of each period. 

(2) New borrowers are those who have successfully borrowed for the first time on our platform during each period in international markets.

Cumulative Borrowers in International Markets(1)
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Transition to
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Expansion with Growing Presence in International Markets



3,076 
3,168 3,165 3,168 
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Operating Revenue Non-GAAP Net Profit(1)

RMB million RMB million

20.2% 17.8%

Non-GAAP net profit for 2Q 2023, which mainly excludes share-based compensation expenses of RMB31.5 million.
Non-GAAP net profit for 1Q 2024, which mainly excludes share-based compensation expenses of RMB30.3 million.
Non-GAAP net profit for 2Q 2024, which mainly excludes share-based compensation expenses of RMB40.1 million. 

(1) 

18.7%18.7%

% Non-GAAP Net Margin
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Robust Revenue and Operating Income Amid Challenging Environment
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8,139 

1Q22 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24

(1) Leverage ratio = Risk-bearing outstanding loan balance / net assets.

(2) Short-term liquidity = Cash and cash equivalents + short-term investments.
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Leverage Ratio(1) Short-term Liquidity(2)

RMB million
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Strong Balance Sheet and Capital Reserve to Support Long-termism



THANK YOU
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