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Disclaimers

NOT FOR PUBLICATION, DISTRIBUTION OR RELEASE, DIRECTLY OR INDIRECTLY, IN OR INTO ANY JURISDICTION IN WHICH SUCH DISTRIBUTION OR RELEASE WOULD BE UNLAWFUL.
This presentation has been prepared by Hostelworld Group plc (the “Company”) for informational and background purposes only.

The following presentation is being made only to, and is only directed at, persons to whom such presentation may lawfully be communicated (“relevant persons”).
Any person who is not a relevant person should not act or rely on this presentation or any of its contents. Information in the following presentation relating to the
price at which relevant investments have been bought or sold in the past or the yield on such investments cannot be relied upon as a guide to the future
performance of such investments.

This presentation does not constitute or form part of any offer or invitation to purchase, sell or subscribe for, or any solicitation of any such offer to purchase, sell or
subscribe for, any securities in the Company nor shall this presentation or any part of it, or the fact of its distribution, form the basis of, or be relied on in connection
with, any contract therefor. The distribution of this presentation or any information contained in it may be restricted by law in certain jurisdictions, and any person
into whose possession any document containing this presentation or any part of it comes should inform themselves about, and observe, any such restrictions.

The Company is under no obligation to update or keep current the information contained in this presentation or to correct any inaccuracies which may become
apparent, and any opinions expressed in it are subject to change without notice. Neither the Company nor any of its respective directors, officers, partners,
employees or advisers accept any liability whatsoever for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in
connection therewith.

The presentation may contain forward-looking statements. These statements relate to the future prospects, developments and business strategies of the Company.
Forward-looking statements are identified by the use of such terms as "believe’, "could’, "envisage’, "estimate’, "‘potential’, "intend’, "may’, "plan’, "will" or variations or
similar expressions, or the negative thereof. Any forward-looking statements contained in the presentation are based on current expectations and are subject to
risks and uncertainties that could cause actual results to differ materially from those expressed or implied by those statements. If one or more of these risks or
uncertainties materialise, or if underlying assumptions prove incorrect, the Company's actual results may vary materially from those expected, estimated or
projected. Any forward-looking statements speak only as at the date of the presentation. Except as required by law, the Company undertakes no obligation to
publicly release any update or revisions to any forward-looking statements contained in the presentation to reflect any change in events, conditions or
circumstances on which any such statements are based after the time they are made.

lIl 2024 INTERIMS AUG 2024 | 2






H1'24 - Financial Summary

SWAY 12.8M

Net Bookings Net Bednights

€13.60 €46.4M 45%

Net ABV! Net Revenue? Marketing as % of
Revenues

€9.60M €2.0M

EBITDA Net Debt4

. Net ABV is calculated as Generated Revenue divided by Net Bookings, where Generated Revenue is gross revenue less cancellations (€50.3M in H1'24)
. Net Revenue is gross revenue less cancellations, deferred revenue, rebates and accounting adjustments

. Marketing % is defined as paid marketing costs over gross revenue less cancellations 2024 INTERIMS AUG 2024 | 4
. Net debt is cash €5.0m less warehoused payroll taxes €7.6m. Net cash excluding warehoused payroll taxes of €5.0m in HI'24 (net debt of €2.7m in Dec’23)

AN



Key Highlights

Strong financial delivery continues into H1'24:

e Continuing growth in net bookings, a record half-year for Asia and Central America

e Social Strategy continuing to deliver, with direct marketing as a % of revenue at the low end
of guidance range

e Continuing to maintain cost discipline, underpinning significant Adjusted EBITDA growth e
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e Highly cash generative business model, AIB term loan facility and RCF repaid early and in full

Well positioned for further profitable growth:

e Continuing investment in our Social network driving growth in penetration and usage

e App bookings growth outpacing Web, delivering marketing leverage to fuel future growth

e Growing hostel supply, with market coverage increasing +3% YoY

e Reiterating FY 2024 adj. EBITDA guidance in line with market consensus'

’i.:;'l:ﬁl'iw llJ— ERERRE
B L BEINN

m 1. Company compiled market consensus FY 2024 adjusted EBITDA is €21.4M as of 07 August 2024
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Strong demand from European and UK customers

Net bookings by customer nationality YoY

UK

USA & Canada (19% of net bookings)

(21% of net bookings)

+16% 1

Global

YoY Growth Rate

LatAm
(6% of net bookings)

Net
Bookings

28 ot

Europe
(42% of net bookings)

Asia

RN ) (5% of net bookings)

AustraliaN. Zealand
(7% of net bookings)

2024 INTERIMS AUG 2024 | 7



Strong preference for lower cost destinations

Net bookings by destination region YoY

USA & Canada =3 Western Europe Eastern Europe : . North Asia

=

€46.40* .. « =3 €40.13* | €26.50* €27.94*

il

4% of net bookings ; “ 31% of net bookings -,:,.‘ 7% of net bookings 2% of net bookings

-3% | -4% B | +27%

- — : N I"F_'"'_.._'.
Global Central America § _ _ Itgr"_ =

" b

YoY Growth Rate | €17.76* . # o L
. 9% of net bookings A 'y r F :f. South Asia

L
& €10.91*

MEA | L :
: 29% of net bookings
. €16.62*

| 2% of net bookings
Australia N. Zealand
€32.47*
7% of net bookings

€16.41*
9% of net bookings

T_ .-.II! '
Pl

e

d

- -

Net
Bookings

m * | 2024 INTERIMS AUG 2024 | 8
Average bed price



Overall revenue growth tracking lower cost destination mix YoY

Generated Revenue' by destination region YoY

!a-ﬁ_h_‘ i i
e

P dn

-

| USA & Canada =8 Western Europe Eastern Europe § - North Asia
€46.40* § €40.13* @ €26.50* €27.94*

-8% % '

W

Global Central America 3
YoY Growth Rate ' €17.76*

3

i+
h'\ .
MEA
€16.62*
e T

Australia N. Zealand
€32.47*

LatAm
€16.41*

Generated
Revenue

2024 INTERIMS AUG 2024 | 9

m 1. Generated revenue is gross revenue less cancellations
*  Average bed price



Net margin growth driven by volume and marketing efficiency

€m
25.0
s -3.0 Strong net margin' growth driven by:
200 - » Net booking volume +9% vs. HI'23 (+0.3m)
- - Marketing? efficiency driven by ‘Social’
o strategy (45% H1'24, 51% H1'23)
» Other includes benefit of lower deferred
00 revenue provision movements
- ABV -10% vs. H'23 (-€1.56), greater
50 proportion of Asian destination bookings
and solo customers
00 - Above drivers delivering a net margin
' o)
H123 Net Volume Marketing Other ABV H124 Net grOWth of +23% YoY
Margin Efficiency Margin
m 12 I\N/I%trlrz/le?irr?gi]n%diiﬁdneﬁ?ngg gitlég\i/grrwaer?eit?#s ggsétg\?es:zrvc\)/gse:g\;\eer’]curg\llggsugci]sngéﬁgiiz)envsenue less cancellations, deferred revenue & rebates; direct costs includes paid marketing costs & credit card fees 2024 INTERIMS AUG 2024 | 10
3. Free cancellation revenue is deferred and only recognised after the cancellation period has expired



Increasing operating leverage through opex discipline

€m
Opex as % of
Net Revenue?
14.0 Platform efficiencies reducing operating costs’
» Wages & Salaries reduced 4%, with wage
12.0 inflation managed through use of lower cost
temporary contractors
10.0
- Reduced technology & product costs, -11%,
efficiency of cloud hosted platform and
8.0 modernised tech stack
6.0 + Other costs? down vs. prior year and a half of
HI'22 costs
4.0
2.0
0.0

H1'22 H1 23 HI 24

m Wages & Salaries m Temporary Contractor Costs 1 Technology & Product Maintenance m Other ?

m 1. Operating costs excludes paid marketing and below EBITDA cost line items 2024 INTERIMS AUG 2024 | T

2. Otherincludes T&E, insurance, rent & rates, training & recruitment, legal & professional, FX
3. Net Revenue is reported revenue (gross revenue less cancellations, deferred revenue, rebates and accounting adjustments)



Strong H1'24 EBITDA performance and margin growth

€
" Reiterating full year guidance
G - 9% volume growth, strong growth across all
low-cost destinations
12.0 '
| - a0 - Paid marketing efficiencies, supported by
00 social, driving a 6% reduction in marketing
| spend
50 - Positive deferred revenue movement
°0 . - Maintaining strong cost discipline
4.0 -+ Lower ABV due to geo-mix and increase in
solo travellers
2.0
- €9.6m EBITDA +88% vs. HI' 23 (€5.1m)
0.0
EBITDAHI23  Volume  Marketing Other Operating ABV EBITDA H124 » 21% EBITDA margin, +10% vs. HI 23 (%)
Efficiency Costs

Note: €3.6m of HI'24 revenue has been deferred which unwinds in H2'24 as margin,
€5.6m was deferred in HI'23

lIl 2024 INTERIMS AUG 2024 | 12



Cash generation enabled debt repayment ahead of schedule

€m

18.0
16.0
14.0
12.0
10.0
8.0
6.0
4.0
2.0

0.0

]

mz'.

Debt paid in full, strong cash conversion

9.8 -10.3

-1.9

H1'24 opening Operating &  AIBRepayments  Warehoused H124 closing cash
cash Investing Payroll Tax
Cashflow ' Repayments

Operating & Investing cashflow includes cashflow from operations of €12.4m, lease liability costs €0.3m, capitalised intangible assets €2.4m
Net debt is cash €5.0m less warehoused payroll taxes €7.6m

Cash conversion of 103%, adjusted free cashflow
of €9.9m on EBITDA of €9.6m (H1'23:183%)

€12.2m of cash utilised in financing activities

Repaid remaining €2.0m owed on AIB RCF, €1.6m
In scheduled AIB term loan repayments and
early repayment of outstanding €6.7m balance
In June 24, two years ahead of agreed terms

Paid €1.9m to Irish Revenue on warehoused
payroll taxes, €7.5m outstanding

As of June ‘24, the Group had Net Debt? of €2.6m
(€12.3m at Dec ‘23), debt free aside from
warehouse tax liability

Expect to be net cash by end of Q324

2024 INTERIMS AUG 2024 | 13



Capital allocation priorities focussed
on maximising shareholder returns

Pr!nC|pIe objectiveis to.dellver growth thc!t FY 2024 priorities:
drives long-term sustainable value creation

e Assetlight business model generatng B
substantial cash flow Repayment of warehoused payroll tax liability
On track
e Adjusted free cash flow conversion~80% &

Net cash positive

On track

lIl 2024 INTERIMS AUG 2024 | 14
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phone storage at the hostaaiily i
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.
\ﬁ Details

~

F ¢ J Hostelworld Group

' 48K followers
-

We were joined by Richmal Maybank from The National
Autistic Society to continue our learning on how

neurodiversity can impact people in the workplace, this
time with a fireside chat specifically focus on autism

B g

Stayokay Amsterdam Vondelpark

; mad ' -
| ‘monkey pv  Experiences v

‘ J S S Mad Monkey Earns Level 1 Sustainability Badge from Hostelworld
/ v Speakers (3) « Whatis the Level 1 Sustainability
e Why It Matters
. Our at es

O ¢

During the session, we explored
autism experience the world diffe
the unigue strengths they bring t

&

Hostelworld Group
48,437 followers
Tmo - ®

On Friday, we hosted an Interview Skills Worksg
were delighted to welcome Teen-Turn's alum
network to attend. The workshop was designe
participants with essential interview skills and
their confidence in completing future intervie
processes.

What is the Level 1 Sustainability Certification?

During the session, attendees had the opport

delve into a variety of topics, including:

8 An overview of the recruitment process at

Hostelworld

Preparing for success by researching a coil

role; crafting a compelling CV and practising ¢

interview questions
Using the STAR method to answer behavios

qguestions .4
Effective communication skills ‘_'

=® Handling challenging interview scenarios

' - 7 — » S22 < = ” S ..: ot _. - 7
- ' . ‘ e
We then put what was learned into practise a : , - ’

attendees completed mock interviews, both in
and virtually. To say we were blown away by t 131 likes

and experience of each of the participants is 2 hostelworld Did someone say FREE FOOD, WINE &
understatement! 133 likes ACTIVITIES? In one of Europe's most expensive cities?

RSITY
N TECH
AWARDS 1

A big thank you to all who joined us, and a spelalel Gl elgls NIV BIEE] ol11} §% =g (e [NV [oTg i {s LY | - Ne (=14 A
i rtunity to raise awareness of disabilities, start a = stayokayhos
OUL te:Uramazing Hostelworld crew yvho S OPPO Y : A Get yourself to Copenhagen ASAP to take advantage of
volunt.eered their time and shared their own posm_ve conversatnon; an%celebrate the diversity of the CopenPay initiative, a month-long trial which
SXREIIEtees: E1€ GiSaRied SOty rewards climate-conscious travellers with free food,

coffee, wine, museum entry and kayaking tours for

Nestled in a natural park near Barcelona, INOUT Hostel green deeds like litter-picking and cycling to tourist
[ 4 is a non-profit social initiative promoting the diversity :

and inclusion of people with disabilities. Here's how it

gets accessibility right:
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Continued investments in our Social platform

0:41 all & @m) 9:41 all ¥ = 9:41 all & ==

Create group chat

IRLS- Group Name (18/50)

GRS . :
RLS Girls night out &

Add at least 2 travellers from the Barcelona
chat QQ 4/30

Q  Search

& | want to hang out with people =

p | . #8% Emma
<R " Francenl

Raul

25 years old, Spain &= Olivia

Ireland 14

Explore Casa Batllo

Elsa
France 11 @ 18 Aug, 10:40 am - 02:40 pm

More photos J /
© Casa Batll6, Barcelona, Espafia >
(0) Raul’s Instragram Sophia

Australia 84 Free

Jade
USA =

TR

Ava
Spain =

1 _lml‘)(i J\.‘ i

Read more v/

Create group




Customers are using our platform to find people to hang out with

mitchyk01 - Follow
Split, Croatia

mitchyk01 Edited « 3 w
Hostelworld giveth (Beach Jezinac) and
Hostelworld taketh away (Hardy) =+

guisi:nnao\’: ﬁ‘,‘,/ 3 -5_' | e o S #Croatia #Hostelworld #Insta360
€ep Going " . 1,.' gemmalouisianna @ - Follow ‘
;'\ ‘ Slomow, Lynde, himood - Vibe 2 a
| » ni2dd ” suep1259 2 w
: | K L = .
N / fff G gemmalouisianna © This year I've , . . . ‘ 3 : —aid
\\\ ey J spent my travels staying in hostels ' ' 8 2! P A 1like Reply

but none of them came quite as

HOW CAN YOU AFFORD unique as @joandjoe.vienna
¥ Great location next to the station
To TRAVEL so MUCH? where you can grab a subway, train
1 ar bus that will take yvou to the city L
' centre in minutes, though | walked b 4/‘

:.L} maxrygo 3 w

LU o Q V

K i, S

iﬁ-ﬁ all, couple of us are thinking of going‘\ e Pl -1 59 likes
| to plaza jezinac beach tomorrow. k B N Ba e

" Speaker, few drinks, dives into the water ; Bt N
e etc. - drop a message if you're » |\ -
JSuper social, | book kinterested! @mitchyk01 . .‘ 4"/;9 —
mhostelworld which | B f 3 3

most of the time and was about 30
minutes to the city centre.

i Lots of shops, bars ~—
restaurants literally on

S0

AU !
1 _

B -
o

estination and spec :h Super social, | booked through se¥@zeo. .+ [ Hiall couple of us are thinking of going
wemeawen  (@hostelworld which | swear by, as to plaza jezinac beach tomorrow.
you can join group chats for your Speaker, few drinks, dives into the

- destination and specific hostel. | water etc. - drop a message if you're

" made some really great friends this MIEEREOIIEIE

way, some of whom I've even GG B 3replies

arranged plans with outside of this

-
<

a e L B Login to like of comment.

trip!




Social members also become powerful brand advocates

4 Q Find related content Search

o * Trustpilot

1review @ IT

| met some girls on the

¥, alikaadventure - Follow

\a )) New Orleans, Louisiana >
Hostel World group chat 5 days ago :
.
— and ended up here | alikaadventure
p ' Super easy to use it A BUDGET GUIDE¥*&@TO NEW
Super easy to use. Secure payments. The app and the chat function has allowed me ¥ & 2 ORL"AMe
to meet so many nice people from all over the world. Reviews and star rating system — = @WHERE 10 S 1AYeYou might think 2
mean you know what you’re getting. Would really recommend booking hostels \ - : ¥ i : hostels are only available outside of the »

through it. ‘ = , US, but that certainly isn't true! One

) = = quick search on my favorite hostel
booking platform (@hostelworld) and
you can see hostels with 8/10 and above
reviews pop up in the $25 USD price
range. If you're not comfortable with
getting back into dorms during C&3VID,
we were able to stay at the
@sheratonnola for $75/night by using
@priceline's #pricebreakers feature.

m.fish3 « Follow
Liverpool, United Kingdom

ﬁ m.fish3 Liverpool, UK
<

Thanks to the @hostelworld chat, | found the best group of i E J g S m
people to hang out with in Liverpool! What started as a night out e :
turned into spending a few days with these sweet humans

W'WHERE TO EAT# Dinner's at famous
_ e S NOLA restaurants can certainly rack up
d related arc - e the blll so my b|g suggestlon is to GO

Drinking 2€ wine by'the ™~ » e —— T 0N
My arrival was at the same time as storm Ciaran- a tropical storm effile tower with SFQDQe'S '
with hurricane force winds @ | walked to my hostel and was of you justmetona '
course soaked to the bone by the time | got there. Hostelworld/mstag

group chat >>

POV: watching the Eiffel
Tower sparkie with other

Add a comment...
@ travelers from all over the

After the storm passed, | went to see all things Beatles and

¥ -m -0 @ P

explored the more beautiful parts of the city with my new World
friends. | saw some of the most beautiful art that was exhibited
through the city, a stunning tea/botanical house, and a whole lot - - |
of incredible sunsets! f S X - Bre l Travel Nurse
O Q V R - * .‘ 3 : Eiffel tower core memory £A shoutout to
; ‘ L. @Hostelworld group chats M #paris .. more

1 La Vie en rose - @Edith Piaf

Whitney Bell * Trustpilot

5 reviews

WB

moekron The plans left the GC % R This app is absolutely amazing

/> moekron « Follow {imberl ) L -
GoJump Hawaii 10 hours

This app is absolutely amazing! It has been incredibly helpful in finding satisfactory

‘T’ hostelworld & This is EPIC! ® We've sent you a message @ o and safe stays. | am so thankful for it.

iw 1like Reply

iU HESTUBSSIVIGVK but fr meeting up with Date of experience: 31 July 2024

pngers at “the foot of the Eiffel tower” with
hddess was mad difficult, i can
cund each other

L believe vie

' Google Play

4 Add lo S

7 i ( R



Social platform continues to accelerate

Percentage of Social Members who
Active chat users Messages sent on Social Network can see LinkUps in trip

74%

© at least 3
M at least 1

2% 4%
(o}

H1'22 H2'22 H1'23 H2'23 H1'24 H1'22 H2'22 H1'23 H2'23 H124 H1'23 H2'23 H1'24

m 2024 INTERIMS AUG 2024 | 20



Strategy continues to attract and retain high value customers

Social Members now accounting for With new Social members making 2.3x .. and are 3.1x more likely to make

80% of all bookings on our platform the bookings compared to non members these bookings on our App
over the first 91 days post acquisition...

15

16%
16%

H1'22 H2'22 H1'23 H2'23 H124 Non Members Social Network Members Non Members Social Network Members

m 2024 INTERIMS AUG 2024 | 21



Driving strong growth in App bookings, & reduced marketing expenses

YoY growth rate in net bookings by platform Marketing as % of net revenue

H1'22 H2'22 H1'23 H2'23 H1'24 H1'22 H2'22 H1'23 H2'23 H1'24
Web Bookings ™ App Bookings

lII 2024 INTERIMS AUG 2024 | 22



Strong growth in recurring revenue, impacted by lower ABV's YoY

Stronger customer retention rates/higher booking frequencies YoY, offset by lower cost destination mix

€60 H1 generated revenue' (€’'M), segmented by year of customer acquisition

New customer revenue

€50 Return customer revenue

H 2024
2023
m 2022
2021
H 2020
2019
W 2018
H 2017
W 2016
H 2015
B Pre 2015

€40

€30

€20

€10

€0

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2024

-10% ABV YoY Flat YoY ABV
(actuals) (comparison)

1. Net Generated Revenue is gross revenue less cancellations

lII 2024 INTERIMS AUG 2024 | 23



Near term guidance

Net Bookings
Net GMV

Net Revenue

Marketing % of Revenue

Adj. EBITDA

m 1. Company compiled market consensus FY 2024 adjusted EBITDA is €21.4M as of 07 August 2024

FY 2023
Results

6.5m

€619m

€93.3m

50%

€18.4m

High single digit growth

Revenue growth lower
than booking growth

<60%

In line with market
consensus!

2024 INTERIMS AUG 2024 | 24



e Continue to invest in our uniquely differentiated Social platform

o Strengthens our growing competitive “moat”, and drives continued share gains

A_.‘ -_‘x....-.‘_,v
e BSOS B TS

e [ :
o D ]
M | e

e Continue to optimise marketing mix, platform conversion and develop low cost acquisition channels

e Increases marketing leverage period over period, which fuels new customer acquisition growth
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Balance Sheet

HT'24 FY:23 e, W JEOR N/ Ya A
Intangible assets 64.3 66.5 el S W - R ey S L _13 ’(
Property, plant and equipment 0.7 0.8 e e oo e my/ TN AV ,a\; N
Deferred tax assets 14.5 15.5 e s B 7 e ol P h v bl S
Investment in associate 1.2 1.1 .

e Intangible assets €64.3m (FY'23: €66.5m)
Cash - 0.8
Total non-current assets 80.7 84.7 e Relates to goodwill, Hostelworld brandname, IP and tech stack
| 5.0 3.4 —

Trade and other receivables o Decrease relates to amortisation charge €4.6m, offset by €2.4m
Cash 2l 6.7 resource time capitalised / asset created for time spent on revamping
Total current assets 10.0 10.1 our hostel sign-up process, Linkups & modernising our platform

90.7 94.8 . . : :
Total assets o Deferred tax €14.5m (FY'23: €15.5m), asset arising from Irish operating
Total equity A 2= losses, accumulated during COVID period
Debt warehoused 4.9 6.4 ) )

. e Cash €5.0m (FY'23: €7.5m), Borrowings €nil (FY'23 €10.1m).
Borrowings - 4.8
Total non-current liabilities 4.9 1.2 e Cash utilised to deleverage balance sheet
Debt warehoused 2.7 3.2 . . .
. ) 3 o €10.3m used to repay remaining principal on AIB term loan facility and
OGNSR | RCF, €1.9m used on warehoused debt repayments
Trade Payables 0.4 3.3
S —— 75 39 e Total warehoused payroll taxes of €7.6m (FY'23: €9.6m), Payroll taxes due
- o to Irish Revenue, 15% downpayment made May 2024 followed by equal
Accruals and other payables | | monthly installments thereafter, 0% interest applies
Lease liabilities 0.5 0.6
Total current liabilities 23.1 24.4 e Deferred revenue €7.5m (FY'23: €3.9m), driven by Free Cancellation
- — 30 product and will unwind H2'24

Total equity and liabilities 7 94.8

lIl 2024 INTERIMS AUG 2024 | 28



Income Statement

H1'24 H1'23

€'m €'m
Revenue 46.4 45.8
Administrative expenses' (37.8) (41.8)
Depreciation & amortisation expenses (4.7) (5.8)
Share of results of associate 0.1 0.1
Operating profit/(loss) 4.0 (1.7)
Finance income - -
Finance costs! (0.3) (5.4)
Profit/(loss) before tax 3.7 (7.1)
Tax (1.2) (0.4)
Profit/(loss) for the period 2.5 (7.5)
Adjusted EBITDA? 9.6 5.1
Adjusted earnings/(loss) per share (€'cent) 6.0 (1.9)

Net revenue increased to €46.4m (H1'23; €45.8m)

- 3.7m net bookings (H1'23: 3.4m) driven by record performance in Asia
and Central America

- Net average booking value €13.60 (H1'23 €15.15) driven by a greater
proportion of bookings from low bed price destinations

Administrative expenses reduced by €4.0m YoY

« Reduction in direct paid marketing costs of -€3.6m, direct marketing
costs as a % of revenue reduced to 45% (H1'23: 51%), and savings
obtained from GCP efficiency on a modernised tech stack

Finance costs decreased to €0.3m (H1'23;: €5.4m) as a result of early
repayment of the term loan facility and RCF. HI'23 included €3.5m of
exceptional costs relating to the refinance of borrowing facilities in May
2023

Tax cost €1.2m relates largely to an unwind a deferred tax asset which
was created in Dec ‘23 for losses carried. Recognition of asset driven by
a return to positive adjusted EBITDA and near-term profits

1 CY exceptionals €nil. PY exceptional costs of €3.6m, €0.Im included within HI'23 administration expenses relating to debt costs incurred on refinancing,

2 The Group uses adjusted EBITDA to show loss/profit without the impact of non-cash and non-recurring items

m and €3.5m included within finance costs relating to €0.7m early repayment penalty and €2.8m accelerated noncash interest
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Cash Flow Statement

HI'24 HI23
€'m €'m
Adjusted EBITDA! 9.6 5.1
Working capital movement 3.0 7.9
Net interest and tax paid? (0.2) (2.2)
Cash from operating 12.4 10.8
Capitalisation & acquisition of intangible assets (2.4) (1.5)
Purchase of property, plant and equipment - (0.1)
Cash used investing (2.4) (1.6)
Proceeds from borrowings - 17.4
Eigggmigt of borrowings and debt costs (10.3) (34.2)
Repayment of warehoused debt (1.9) -
Lease liabilities (IFRS 16) (0.3) (0.6)
Cash used financing (12.5) (17.4)
Opening cash 7.5 19.0
Closing cash 5.0 10.7
Net decrease in cash (2.5) (8.3)
Net borrowing/warehoused debt movement 12.2 16.8
Exceptional itemss 0.2 0.8
Adjusted free cash flow 9.9 9.3
Adjusted EBITDA 9.6 5.1
Adjusted free cash % (conversion) 103% 183%

H

1 The Group uses adjusted EBITDA to show loss/profit without the impact of non-cash and non-recurring items
2 Excludes any PIK interest relating to the repayment of the HPS debt facility
3 Exceptional items in 2024 relate to 2023 exceptional costs paid in 2024

Strong adjusted free cash conversion facilitating early repayment of
borrowing and debt warehoused facilities

- €4.8m decrease in working capital, working capital principally driven
by a €3.6m increase in deferred revenue (€7.5m at HI'24, €3.9m at
FY'23) and a €2.0m increase in trade payables relating to paid
marketing amounts owed

- Financing activity driven by repayment of COVID facilities:
- €10.3m principal repayments made on AIB term loan facility and
RCF, nil borrowings as a result, HI'23 movements driven by refinance
of borrowing facilities in May 2023

« €1.9m repaid to Irish Revenue Commissioners on warehoused
payroll taxes, in line with terms of repayment plan 15% downpayment
made May 2024 followed by equal monthly installments thereafter,
0% interest applies

 Lease liability decrease -€0.3m relates to Dublin office moving to a
smaller office location in March 2024
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Adj EBITDA to Adj Free Cash

Flow

HI'24 HI23
€'m €'m
Adjusted EBITDA! 9.6 5.1
Working capital movement 3.0 7.8
Exceptional items?® 0.2 0.8
Net interest [ income tax paid? (0.2) (2.2)
Cash from operating 12.6 1.5
Capitalisation and acquisition of intangible assets (2.4) (1.5)
Purchase of property, plant and equipment - (0.1)
Cash used investing (2.4) (1.6)
Lease liabilities (IFRS 16) (0.3) (0.6)
Cash used financing (0.3) (0.6)
Adjusted free cash flow 9.9 9.3
Adjusted EBITDA 9.6 0.1
Adjusted free cash % (conversion) 103% 183%

1 The Group uses adjusted EBITDA to show loss/profit without the impact of non-cash and non-recurring items

2 Excludes any PIK interest relating to the repayment of the HPS debt facility

m 3 Exceptional items in 2024 relate to 2023 exceptional costs paid in 2024

Adjusted Free Cash Flow excludes items not relating to day-to-day
activities such as proceeds/repayments related to borrowings,
warehoused payroll taxes and payment of exceptional items

Strong cash generation with Adjusted Free Cash Flow of €9.9m and

Adjusted Free Cash Flow conversion of 103%

Increased free cashflow has facilitated the de-leveraging of our

borrowing facilities.
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Our pioneering social network is the cornerstone of our strategy

our Social Network

Books on any platform Chat Groups

(web, i0S, or Android) E ey - —
check-in

OTA only customer

Groups

3 days after
check-out
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Delivering long term EBITDA and FCF growth

Revenue Growth N
. New tomer growth
Unique customer heed SW CUSTOMEr gro
led growth strategy Strong retention rates h
%
- A
EBITDA/FCF
Margin Growth N
Reduces CAC
App centric Lower marketing cost as a % nereased
i ° EBITDA growth
delivery model o T RV AU ) 9
Increased
m— FCF growth
Operating Model N
Scalable, Increased operating leverage y
Asset light platform Effective cashflow conversion
v
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