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Forward-Looking Statements:
This news release includes forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 as contained in Section 27A 
of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934, which reflect management’s current views and estimates regarding the 
Company’s industry, business strategy, goals and expectations concerning its market position, future operations, margins, profitability, capital expenditures, 
liquidity and capital resources, store count potential and other financial and operating information. Investors can identify these statements by the fact that they 
use words such as “anticipate,” “assume,” “believe,” “continue,” “could,” “estimate,” “expect,” “intend,” “may,” “plan,” “potential,” “predict,” “project,” “future” 
and similar terms and phrases. The Company cannot assure investors that future developments affecting the Company will be those that it has anticipated. 
Actual results may differ materially from these expectations due to risks related to disruption to the global supply chain, risks related to the Company’s strategy 
and expansion plans, risks related to disruptions in our information technology systems and our ability to maintain and upgrade those systems, risks related 
to the inability to successfully implement our online retail operations, risks related to cyberattacks or other cyber incidents, risks related to our ability to select, 
obtain, distribute and market merchandise profitably, risks related to our reliance on merchandise manufactured outside of the United States, the availability 
of suitable new store locations and the dependence on the volume of traffic to our stores, risks related to changes in consumer preferences and economic 
conditions, risks related to increased operating costs, including wage rates, risks related to inflation and increasing commodity prices, risks related to potential 
systemic failure of the banking system in the United States or globally, risks related to extreme weather, pandemic outbreaks (in addition to COVID-19), global 
political events, war, terrorism or civil unrest (including any resulting store closures, damage, or loss of inventory), risks related to leasing, owning or building 
distribution centers, risks related to our ability to successfully manage inventory balance and inventory shrinkage, quality or safety concerns about the Company’s 
merchandise, increased competition from other retailers including online retailers, risks related to the seasonality of our business, risks related to our ability to 
protect our brand name and other intellectual property, risks related to customers’ payment methods, risks related to domestic and foreign trade restrictions 
including duties and tariffs affecting our domestic and foreign suppliers and increasing our costs, including, among others, the direct and indirect impact of 
current and potential tariffs imposed and proposed by the United States on foreign imports, risks associated with the restrictions imposed by our indebtedness 
on our current and future operations, the impact of changes in tax legislation and accounting standards and risks associated with leasing substantial amounts 
of space. For further details and a discussion of these risks and uncertainties, see the Company’s periodic reports, including the annual report on Form 10-K, 
quarterly reports on Form 10-Q and current reports on Form 8-K, filed with or furnished to the Securities and Exchange Commission and available at www.sec.
gov. If one or more of these risks or uncertainties materialize, or if any of the Company’s assumptions prove incorrect, the Company’s actual results may vary in 
material respects from those projected in these forward-looking statements. Any forward-looking statement made by the Company in this news release speaks 
only as of the date on which the Company makes it. Factors or events that could cause the Company’s actual results to differ may emerge from time to time, and 
it is not possible for the Company to predict all of them. The Company undertakes no obligation to publicly update any forward-looking statement, whether as a 
result of new information, future developments or otherwise, except as may be required by any applicable securities laws.
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about five bElOW

our unique experience

our powerful store model

our vision for growth: 
triple-double

the numbers

our story... read on!
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five Below is a unique 
investment opportunity

Curated “wow” assortment that 
flexes across 8 worlds 

Growing scale with 
expanding margins

Leading new store model: < 1 year payback
allows for self-funded growth & no debt

Incredible value with a fun, differentiated 
store experience 

Significant white space: 
> 3,500 U.S. Locations by 2030
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about
five 
below.

check it 
out!
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knows life is way better when you’re free to

in an

filled with

     priced so low,  
you can always say

to 
the

THE
purpose-driven value retailer

FOR TWEENS & TEENS AND BEYOND
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five below is like a team ofunstoppable superheroes.everyone’s unique backgroundsand experiences blend togethertoform one incredible teamthat “bleeds five below blue”.we’re all pumped about whatwe do and all empowered tomake a difference.

anywhere you see the five below name somethingawesome is going on. people are succeeding,accomplishing impossible things, taking controlof their future, helping their community, throwinga party or making friends. face it, being the bestis hard work, but all work and no play isnot ok, so we live a little.

& be havi ors.
valuesv

we are five below; a one-of a-kind

experience! with our gutsy attitude

and relentless drive to be better,

we accomplish what others wouldn’t

even think about trying. we take risks

and win or lose as a team.

integrity alwaysrules and coasting

is never, ever an option.

five below dna:
our deeply held Values and Beliefs

hold the penny 
hostage. achieve the 

impossible.

unleash your 
passion.wow our 

customers.

work hard, have fun, build a career.

the customer is everything. every 
decision we make begins and 
ends with them in mind. we do 
more than they expect and 
create an awesome experience 
they won’t find anywhere else.

we’re on a mission to make 
everything as close to free as it can 
be for teens and tweens. when we 
pile up the pennies, we’re able to 
wow our customers with the most 
incredible must-haves and gotta-gets 
for $5 and below.

For more information please click here.
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trend-right “wow” products at great  
value across 8 awesome worlds

candy.

style.

party.
tech.

play.

room.

create.

new & now.
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unlimited possibilities driven by  
the newest, coolest stuff

“craze” 
trends

licensed 
trends & 

brands

on-trend
assortment

(relevancy)
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tween & teen-focused 
with broad customer appeal

target customers

Gen Z 
8–14 yr olds
(Girls & Boys)

Millennial / Gen X 
24–44 yr olds

(Parents)

average 
household income*

$50,000 - $74,999

$100,000+

N/A $75,000 - $99,999

24%

$0 - $49,999

46%

2%

14%
14%

*December ‘22 third-party consumer study



11

our 
unique
experience.

amazing!
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an amazing, 
fun experience

iconic fixtures that 
encourage interaction 

with products

products are extreme 
$1-$5 value, plus some 
incredible finds that 

go beyond $5! 

fun & dynamic with 
friendly “wow crew” 

& upbeat music

easy-to-navigate  
with vibrant signs & 

low sightlines across 
the store

no one else does  
what we do in a 
9,500 sq. ft. store!

unique & engaging 
in-store experience 
like a treasure hunt! 
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our customers    us because 
we’re still the   store!yes!

follow us!

facebook

scan to see more customer ♥

tiktok

466K Engagements
3.1M Views!

83K Engagements
500K Views!

instagram

Singer Walker Hayes
28K Engagements
450K Views

32K Engagements
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our 
powerful 

store 
model.

WHERE 
THE ACTION 

IS!
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proven success
across diverse markets

semiruralsuburbanurban a a a

• New York, NY
• Los Angeles, CA 
• Miami, FL

• Redlands, CA
• Roseville, MI
• Greensboro, NC

• London, KY
• Tupelo, MS
• San Angelo, TX

• Fifth Ave
    (New York City DMA*)

•Pasadena, TX 
   (Houston DMA*)

• Lake City, FL 
    (Jacksonville DMA*)

*designated market area

• currently lease all store locations 
• prototype 9,500 sq. ft. per store
• majority 10-year initial terms with options to extend
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new store model & performance

$1.6m

sales  
(avg. unit  
volume)

4-wall 
ebitda 
margin

$340K
$525K $550K

21.8%
25% 25%

2012 2016-2018 actual 

 

pre-pandemic (avg)
2022 

$300K 

<1Year

$320K 

<1Year

~$400K 

<1Year

$2.2m$2.1m

industry-leading!

payback

net

investment(1)

current model(@ipo model)

(1) includes net capex, inventories net of payables and pre-opening expenses.
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the 
numbers.

we’re all 
about  

results!
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disciplined and profitable growth

dollars in millions. 
(1) 2019 was impacted by six fewer shopping days between Thanksgiving and Christmas.
(2) 2020 was impacted by temporary store closures due to the COVID-19 pandemic.

2017
625

2018
750

2019(1)

900
2020(2)

1,020
2021
1,190

2022
1,340 16%

$1,278
$1,560 $1,847 $1,962

$2,848 $3,076

$102.5
$149.6 $175.1

$123.4

$278.9
$261.5

$1.84
$2.66 $3.12

$2.20 
$4.95 $4.69

5YR CAGR

19%

17%

21%

21%

net 
sales 

store count

operating 
income

net 
income

diluted 
eps

$157.4 $187.2 $217.3
$154.8

$379.9 $345
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strong business model drives self-funded growth

strong cash position(2)capex(1)

• modest capital expenditures for stores 
• $100M share repurchase authorization

$262

$410 $399
$380

$337

2019 2020 202220212018

• debt free balance sheet
•  $225M line of credit & room to increase

dollars in millions. 
(1) gross capital expenditures, excluding tenant allowances.
(2) cash and short-term investments at EOY.

$64

$32
$18

$84
$120 $169

$86

$102

$140
$52

$94

$19$26

$28

$31

stores corporate/IT systems 
& infrastructuredistribution

$114

$212

$288

$252

$325

$200

AZ & IN DC

IN DC

AZ & TX DCTX + GA DC

GA DC

2019 2021 2022 2023e20202018
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our 
vision for 

growth.
future’s 

so 
bright...
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triple
DouBle !

vision for growth

triple
u.s. store base

double
top line & bottom Line

sales = DouBle
eps= DouBle
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Five Pillars to achieve 
triple-double growth
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store expansion five below anywhere

215
552

1,340

3,500+ (1)

2012
at IPO

2016
YE

2022
YE

potential (1)

(1) management’s estimated store count potential in the U.S. based on third party study from 2022.

Shipcenters in Conroe, TX, Forsyth, GA, Indianapolis, IN, 
Pedericktown, NJ and Buckeye, AZ

• continued focus on densifying existing markets
• largest states planned to be CA, TX, FL, NY and PA

~1/3
 way there!

2023 
states

~20% CAGR

200
new stores 
in 2023!

plan to cover the continental u.s.
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Store Potential Five BeyOnd everywhere

extreme 
value

Fast + Easy
associate assisted 

self checkout
new ear piercing + 
balloon launches! 

buy online, 
pick up in store! 
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“S” trends!

squishmallows™

sensory toys slime licker

fun for 
just a 
buck

it’s new, beyond $5 and still  
waaay BELOW the rest!

wireless  
speaker 
table

roBotic 
Vacuum

Product & Brand Strategy 
value, trends & wow!

6ft 
Basketball 
hoop

big opportunity 
to increase 

brand awareness*

52%

73%

*aided brand awareness. source: december 2022  
third-party consumer study

open
<2 

years

open
8+ 

years

surprise & 
delight with 

distorted 
value!
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inventory optimization drive sales & profits

In
tegrity

o

p
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m
iz

a
t
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n
  V

is
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ility

process

analytics

te

ch

inventory 
cycle
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 Crew Innovation create amazing experiences

in our stores

in our DCs

scale.culture. talent.
• bring our purpose of  
    “let go & have fun” to life
• foster best-in-class 
    environment and values

•  live our values each &      
every day 

• attain & retain  
    top-tier leaders 
    throughout the company

• build field organization 
    for sustained growth

• evolve oranizational 
    structure to drive 
    continued growth

• invest in systems  
    & infrastructure

all of this combined makes up the amazing, inspiring, & downright fun five below dna!

in our 
offices



28

Disciplined growth led by  
experienced leadership

executive role year joined experience

President  
& Chief Executive Officer 2014 Walmart, Lenox,  

Toys ‘R Us

Chief Administrative 
Officer

Ascena Retail Group, 
Charming Shoppes

Chief Merchandising
Officer

Patriarch Partners,  
Toys “R” Us, Lenox,  
Linens N Things, Macy’s

2014

2015

Chief Operating Officer 

Chief Financial Officer
& Treasurer 

Urban Outfitters, 
Eagle’s Eye 

Ruth’s Chris, 
Orangetheory, Domino’s, 
McDonald’s

2005

2023

joel anderson

eric specter

michael Romanko

Chief Retail Officer Dick’s Sporting Goods, 
Office Depot, Home Depot2017george hill

ken bull

kristy chipman

Chief Information Officer Adidas, Infosys2022Amit Jhunjhunwala
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five below is a unique 
investment opportunity

Curated “wow” assortment that 
flexes across 8 worlds 

Leading new store model: < 1 year payback
allows for self-funded growth & no debt

Incredible value with a fun, differentiated 
store experience 

Growing scale with 
expanding margins

Significant white space: 
> 3,500 U.S. Locations by 2030
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