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Q4 & FY 2021 EARNINGS

GROWTH VISION

Q1 & FY 2022
GUiDaNCe

LUNCH /STORE TOUR
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FORWARD-1LOOKING STATEMENT

This news release includes forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 as contained in Section
27A of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934, which reflect management's current views and estimates
regarding the Company's industry, business strategy, goals and expectations concerning its market position, future operations, margins, profitability, capital
expenditures, liquidity and capital resources, store count potential and other financial and operating information. Investors can identify these statements
by the fact that they use words such as "anticipate," "assume," "believe," "continue,” "could," "estimate," "expect," "intend," "may," "plan," "potential,"
"predict," "project," "future"” and similar terms and phrases. The Company cannot assure investors that future developments affecting the Company will be
those that it has anticipated. Actual results may differ materially from these expectations due to risks and uncertainties associated with the COVID-19
pandemic (including closures of our stores, adverse impacts on our sales and operations, future impairment charges and the risk of global recession, and
the impact of government regulation), risks related to disruption to the global supply chain, risks related to the Company's strategy and expansion plans,
risk related to disruptions in our information technology systems and our ability to maintain and upgrade those systems, risks related to the inability to
successfully implement our online retail operations, risks related to cyberattacks or other cyber incidents, risks related to our ability to select, obtain,
distribute and market merchandise profitably, risks related to our reliance on merchandise manufactured outside of the United States, the availability of
suitable new store locations and the dependence on the volume of traffic to our stores, risks related to changes in consumer preferences and economic
conditions, risks related to increased operating costs, including wage rates, risks related to extreme weather, pandemic outbreaks (in addition to
COVID-19), global political events, war, terrorism or civil unrest (including any resulting store closures, damage, or loss of inventory), risks related to leasing,
owning or building distribution centers, risks related to our ability to successfully manage inventory balance and inventory shrinkage, quality or safety
concerns about the Company's merchandise, increased competition from other retailers including online retailers, risks related to the seasonality of our
business, risks related to our ability to protect our brand name and other intellectual property, risks related to customers' payment methods, risks related
to domestic and foreign trade restrictions including duties and tariffs affecting our domestic and foreign suppliers and increasing our costs, including,
among others, the direct and indirect impact of current and potential tariffs imposed and proposed by the United States on foreign imports, risks
associated with the restrictions imposed by our indebtedness on our current and future operations, the impact of changes in tax legislation and accounting
standards and risks associated with leasing substantial amounts of space. For further details and a discussion of these risks and uncertainties, see the
Company's periodic reports, including the annual report on Form 10-K, quarterly reports on Form 10-Q and current reports on Form 8-K, filed with or
furnished to the Securities and Exchange Commission and available at www.sec.gov. If one or more of these risks or uncertainties materialize, or if any of
the Company's assumptions prove incorrect, the Company's actual results may vary in material respects from those projected in these forward-looking
statements. Any forward-looking statement made by the Company in this news release speaks only as of the date on which the Company makes it. Factors
or events that could cause the Company's actual results to differ may emerge from time to time, and it is not possible for the Company to predict all of
them. The Company undertakes no obligation to publicly update any forward-looking statement, whether as a result of new information, future

developments or otherwise, except as may be required by any applicable securities laws f.ve BE Lcw
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20 YEARS AGO

FIRST STORE IN
PHILLY METRO

UNIQUE CONCEPT
INCREDIBLE VaLueée

FUN, TReaSURE-HUNT
EXPERieNce

FOR TEENS & TWEeENS
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Eﬁ MIFEant s

ORE LIP GLOS -
OR YOUR LOONS

qx

five BELW




JULY 2012



Q1 & FY 2022 GROWTH ViSION
GUiDaNCe
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CHief FINaNCidlL OffiCEeR
oB SINCEe 2005




OPENEeD
171 N€eW STORES

1,190 aT FYE

DRIVING FY’'21

RECORD PERfORMaNCeE

BEDATIM
POP:

FiVe BEYOND, aSSiSTEeD
CHEeCKOUT, aRiZONa DC

“S” TRENDS PRODUCT,
SQUiSH, SENSORY, EXPERIENCE &
SLiMEe LICKER SUPPLY CHaiN
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- Q4’21 ReSULTS =
- VS. LY —
SALeS OP MARGIN
3 18.8% EPS
SO0t Sy $2.49
COMP 21.0% +13.2%

+100BPS

+3.4%
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SdlLesS

$2.85B

+24.2% 2YR CAGR
(2019-2021)

RECORD SdlL€S &

PROfITABILITY iN FY’21
VS. 2019

OP MARGIN

13.3%

+160BPS

SG&a

//
//
/

-190BPS

EPS

$4.95

+26.0% 2YR CAGR
(2019-2021)
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fY’'21 ReSULTS

CAdSH
1,190 +6% St
15% CAGR PER STORE VS. 2019
(2019-2021)
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Q4 & FY 2021 EARNINGS

Q1 & FY 2022 GROWTH VISION
GUIDAaNCe
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DISCIPLINED &
PROfIiTABLE GROWTH

2015 2016 2017 2018 2019 2020

$1.05 $1.30 $1.84 $2.66 $3.12 $2.20

I B
I B
I B
I -
I B
6YR
2021 CaGR

sa.05 GROWTH!
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\ y ....
PREeSIDEeNT & CEO CHief FINANCidl OffiCeR CHief ReTail OffiCeRr

5B SINCE 2014 5B SINCE 2005 5B SINCE 2017

CHief aDMiNiSTRaTive CHief MEeRCHANDISING CHief EXPERI€eNCe
OffiCEeR OffiCEeR OffiCeR
5B SINCE 2014 5B SINCE 2015 5B SINCE 2019

Aveence 3O+ YEARS w RemIL
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SVP SVP SVP SVP SVP

FiINANCEe MEeRCHANDISING ReTaAiL. OPERATIONS GLOBdL SOURCING & GEeNERaL COUNSEeL &

5B SINCE 2012 5B SINCE 2019 5B SINCE 2020 PRODUCT DEVELOPMENT NEewW BUSINeSS DEVEeLOPMENT
5B SINCE 2022 5B SINCE 2018

SVP SVP SVP SVP
IMEeRCHANDISING GLOBaAL SUPPLY CHAIN SVYP PLANNING & ALLOCATIiONS DiGiTalL
5B SINCE 2019 5B SINCE 2019 HUMaN ReSOURCeS 5B SINCE 2016 5B SINC€ 2020

5B SINCE 2019

Averace €S+ YEARS w ReAIL



fiVe BELC'W

knows life is waaay better
when you're free to
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| LET GO & HAVE FUN

\

Y/ inan AMAZING EXPERIENCE

filled with  Highly Engaged Crew

UNL\M\TE. P'SS"“—‘T‘ES - Strong Community Giving

GOVERNANCEe:

SOCidl:

priced so low

ou can alwavs sa * 10 Highly Experienced Board Members
to y y - 30% Female
the - 20% Represent Ethnic Minorities
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ViSION fOR GROWTH

( aL
RiPLE )

‘ T
U.S. STORE BaSe

« bouBLe

TOP LINE &

SALES =
EPS =

BOUBLE
BOUBLE+
BY 2025




INNOVATION
PRODUCT
SUPPLY CHaQAIN
EXPERIENCE
GROWTH







EVOLVING OUR PROTOTYPE
VINTAGEe

sye.

- - LY o A - R >:fh- —a‘..y— - \»_\(!ﬂ%;‘ M i hasndg men bmend g e el - _'— L .‘-s L L 1Y 3 -~ ' — - O LT

— =TT R e > ,-‘,. - 3 - l!’ﬂ R RN - - ke TR0, L ko £ i Sy = -y Y 2F |’ - -
¥ 8 k" . g L. eSS ‘:l-:mi.r.xx e R T B ey - 1 R N P SN T T
.~ L B Y : - e  Ypipap= - N 1+ bod i I - Wl 8

. -~ - o oo Ry = ! “N o PR SRS et o -

xl, g\ & _}‘ e 2 ,,.\:,.w » 4 -' A N::'!u:z. ; ' V : ST E LT . "\}. 9_-_,‘:\{, »1 £ S L__‘ ; " . ,‘.I. ’ -
' 3R LN e - ”4"' “b - npaargas -, :.“Jﬂns— ~id e 2 EASAE, — | 205 S s T T 4 'A ’.: t e L . ! o
RS e i Hi o, Y WEro L ket
St ) . .‘ -1 . "}— 2y "o ",\‘: 3

J e i 4=

< AT ¥ ;

o r 'l(*- e F 2
2 o LI = ! =
o =T { o - = i
s FFef o -
- : 4] “?é ' m{ﬁe' e |deal c

8%
o©
o m
) c '
of
£
—
(=N

-
i

s ¥ yl!( ST Il

p-tﬁi' % &
t’f !f':“ lmr‘"g

e INTRODUCED o ~7,000 SQ FT

Seis e ~30% Of CHAIN
“RAcEeTRACK”  EOY’21
Lavout
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EVOLVING OUR PROTOTYPE
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¢ INTRODUCED 2017 e ~8,500 SQ FT
“RUNWQAY” LAYOUT ~40% Of CHaQIN

“LeT GO & Have el
FUN” ENVIRONMENT
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EVOLVING OUR PROTOTYPE

e INTRODUCED 2020

“EASY-IN, STICKY-OUT”
LaYOUT

. SRIEBEYORRL e EXPANDEeD CUSTOMER
T Wy T RIS vaLue - $5
. | A7 | - +

1 FIVE BEYONR
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¢ ~9,000 SQ FT
e ~30% Of CHaAIN EOY’'21
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CHief MEeRCHANDISING

OffiCEeR

5B SINCEe 2015




OUR 8 WORLDS
2 ENQBLE R€LEeVANCY % DRIVE GROWTH

A10A 00O




CELEeBRATING RIiTUALS Of Lif€
& MILESTONES Of GROWING UP

EAR PIERCING BALLOONS FIRST CAR

e Milestone e Make Celebrations e Create Your e Personalize Your e Accessories for
Moment at an Fun & Convenient Space/Makeover Car Pets of All Sizes

Incredible Value e 250 Store Pilot e Seasonal Updates e Steering Wheel e More Wow for
e 150 Store Pilot in 2022 Covers, LED Lights Furry Friends
in 2022 & More
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sl

YOUSE™

* Fits most iPhones ™ and iPads®

» Connecls 10 your devices for syncing and charging

« Extra length for added charging conveniencs
« Transfer piclures, videos, and music,

all while charging your device

oot Rapac
catle agng

Smc
ey

REDUCING WaSTe iN

PACKAGING

et

TECH CABLE PACKAGING
* 400K LBS. OF PAPER & PLASTIC

SAVED/YEAR

e 30% OCEAN CONTAINER REDUCTION/

YEAR

e PAPER POUCH 100% CURBSIDE

RECYCLABLE

e S1M+/YEAR SAVINGS IN FREIGHT

& PACKAGING
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ROBOTIC VACUUM

G FivVe BEYOND

LEVE| um
FAY WAY Low
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s rer 1913 addan e 001

DRIVES
EXPANSION Of
EXTREME vaLue

e REeMODEL LifT -
MID-SINGL€ DIGITS

o ~2X BASKET SiZe

¢ 50% HIGHER UNITS
PER TRANSACTION
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DiSRUPTiIVEe PRODUCT + DiSTORTED vaLue ——

RELEVANCY
(ON-TREND STUff)
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THE HERSHEY COMPANY
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CHief aDMINiSTRaTiVe
OffiCeR

5B SINCEe 2014




GROWTH mMODe€
activaréb

-

INBIANAPOLIS, IN*
2022

5-N0ODEe DC NeTWORK

SERViCe ~100% DIMas
WITHIN 1-2 DAQYS

ve Sl NS
 J
L J
L/
]

PEBRICKTOWN, NJ*

2015
E-COMMERce

FULfIiLLMeNT iN 3

nobes FORSYTH, GA

2019

DRiVeS LEVERAGEe &
CONTROL

BUCKEYE, AZ*

202 CONROE, TX

2020

- OVAJ
*SUPPORTS E-COMMERCE five BEI°W



LEVERAGING SCAlL€e

e 2,000+ STORE CaPACITY

e SHARED INVENTORY
MODEL fOR RETAIL
+ €-COMMERCe

e GREATeR EffiCieNCY,
sPeeD & acCURacy

e STRONG VENDOR
RELAQTIONSHIPS

e MULTi-YEAR OCEaN
CONTQINEeR CONTRACTS

N
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CONTROLLING OUR DESTINY =

-
D R
- - »

e 5B-OWNED DC NeTWORK

¢ DIRECT iIMPORTS
INCREQASING TO ~50%

e SOURCING
DiVEeRSIifiCaTiON

e Bi-COQSTdL
CONSOLIDAQTION POINTS
fOR DOMESTIiC VENDORS

¢ PILOTING 5B-OWNED
TRUCK FLEeT
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SVP, DiGiTaL
5B SiNCe 2020

CHief EXPERI€ENCe

OffiCeR
5B SINCE 2019




l CUSTOMER
l CREW
l COMMUNITY



CONNECTING WiTH OUR CUSTOMER

iINDiViDUAL

ANONYMOUS & CUSTOMEeR-LeveL

TRANSACTIONAL DAaTAa

¢ INVESTMENTS IN DATa & adANALYTICS
UNLOCK DEEPER & RICHER INSIGHTS
) CUSTOMER LifeTime vaLue

) CaT@GORY & PRODUCT affiNiTies

) OMNICHaNNeL BeHaVioR

» MARKETING effecTiveNess

o LAUINCH LOYALTY PROGRaAQM BY 2025!
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CREATING EXPERIeNCEeS THaT WOwW

GREATeR CONVENiIieNCe
vVia aSSIiSTeD SeLf
CHEeCKOoUT

e ELIMINAQTES LINeS
e MITiGATeS WaGe RaTte
GROWTH

e FRE€eS UP THE CREW TO
DRiVe SadlLeS
e CHAINWIDE BY 2025
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CREATING EXPERIeNCEeS THaT WOwW

e LEVEeRaGe DiGiTaL TO
UNLOCK GREAaTeR ReaCH,
access & CONVeNieNce

e OMNiI CUSTOMERS:
e HAVE HIiGHER affiNiTY

e LOWER CHURN
e SPEND MORE

> SAMe-DAaY DELIVEeRY - 2021

» SHIiP fROM STORE - 2022
» BOPiS ROLLOUT - 2022

five BELW




ENGAGING OUR CREW

¢ 20,000+ CREW MEMBERS
e CREATING adN INCLUSIVE &
ENGAGING CULTURE

¢ UINIQUE€ PURPOSE &
vaLues

e TOP QUARTILE IN OVEeRdLL
SATiSTACTION (GALLUP)

2

five BELC'W

UNLEeaSsH HOLD THE
wow OUR YOUR - :
CUSTOMERS.  PasSiON. HosTace. five BELCW




fivVe BEC'W

knows life is waaay better
when you'’re free to

LET GO &HAVE FUN

inan | AMAZING EXPERIENCE

filled with
UNLIMITED POSS\I\L\T\ES

priced so low
you can always say

LIVING OUR PURPOSE

Henry's really looking forward to getting out of here. He
can't wait to go to the store called Five below. He is

requesting “2 toys and 1 candy.”

Keep those prayers coming! @

five BEL'W



fivVe BEC'W

knows life is waaay better
when you'’re free to

LET GO &HAVE FUN

inan | AMAZING EXPERIENCE

filled with
UNLIMITED POSS\I\L\T\ES

priced so low
you can always say

the

LIVING OUR PURPOSE

k\ﬁ Hope for Henry Charles

You guys, I'm so sorry | have not posted an update for so

long! | know | need to be better about this.

Hope for Henry Charles

Sep 30, 2021 -

Following Henry's back surgery, Five Below contacted us
after some of Henry's followers called in and shared his

video from the hospital. They closed down their store and
gave Henry a shopping experience of a lifetime! We
couldn’t believe how amazing they made this experience
for him.7 Shout out to Five Below in St. Cloud-the one we
frequent the most!

aia not give us enougn time 1o make it nappen. = bu



MAKING aN iMPACT iN
OUR COMMUNITIES

e S10M GOAQL iN 2022

*°N OUR WaY TO
RAiISING $40M
SINCE 2012

@.I Children’s Hospital
¢ § of Philadelphia

@KIDS e,
St.Jude Children’ 3 ' N N EED 8’[1;111 O
Research Hospltal Fo U N D A'l" O N Foundation for Childhood Cancer-

Finding cures. Saving children.
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DISCIPLINED,
PROfiTaBLE

GROWTH




GEORGE HiLL
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ViSiON fOR GROWTH
MM 10X MORe

FTo 3,500 ) STORES
Sy 20 2030 /4 THaN 2015!
RIPL©

OUR U.S. STORE BaSé€

‘ T
‘ DOUBLE

TOP LINE &

BOTTOM LIN

SALES = BOUBLE
EPS = DOUBLE+
BY 2025

U235

IGNITE THE VISION!




fivVe BEI°W aNYWHeRe!

e GEOGRAPHICAL
RELEVANCEe &
EXPAQNSION

e URBaAN GROWTH
OPPORTUNITIES

e DeNSIifiCaTiON

e SEMi-RURdL
SURPRIS€ES

e COMBINING
PHYSICdL + DiGiTalL

SEeMi-RURAL

3 lﬂ'!!“'”
. .‘\"‘n];s,ﬁ:g " 4y %"'“"'? |
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DENSIfiCAaTION IN
OUR HOMETOWN Of PHILLY

Easton zzf---: =

Allentown - 2002

\ o‘-. " :'..r
2 §nstown / g

-2 Phuladelphna Jncamde"

,./‘*(..-.’ 4

N c"ﬁ A130) ,,ff_,
¢ A \'

. Joiy ¥

| w:tﬁ\'i@;g't'bn

j'nb__'
Bridgeton £ .
: Atlantic 4

Dovs Delaware Bay

e FiRST STORE iN wWaYNe, Pa

five BELW




DENSIfiCAaTION IN
OUR HOMETOWN Of PHILLY

=

& » :
Easton zz,‘,-_..--

o

Allentovn - - P 2002

2012

Bridg;eton\

" Delaware Bay
Z 2022 ToMIQQ®

e FiRST STORE iN wWaYNe, Pa

e 30 STORES iIN PHILLY DIna
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" Delaware Bay
2 2022 TON QI ani

DENSIfiCAaTION IN
OUR HOMETOWN Of PHILLY

2002

2012

2022

e FiRST STORE iN wWaYNe, Pa

e 30 STORES iIN PHILLY DIna

¢ +60 STORES IN PHILLY DIna
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fUTURE

DENSIfiCAaTION IN
OUR HOMETOWN Of PHILLY

el By ¢

2002
e FiRST STORE iN wWaYNe, Pa

2012
* 30 STORES iN PHILLY Dma

2022
e +60 STORES iN PHILLY DMa

BEYOND

. - ‘ e ABILITY TO DOUBLE!
LE, A Fiant OVER 120 STORE POTENTiIaL

Y Delaware Bay

e five BELW




fivVe BEI°W aNYWHeRe!

dACCELEeRATING NeW ‘ T
STOR€ GROWTH

|
P
=y

375 - 400 TOTAL N€W STORES
OVER THE NEeXT 2 YeaRS

ol
-

;

550 - 600 TOTAL N€ew
STORES IN 2024 & 2025

~1,000 TOTAL néw
STORES BY END Of 2025
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FIVE BEYOND EVEeRYWHERe!

DEeLIVEeR 3-5%
dNNUaL COMP 2023+

st
BRI
.......

80% Of CHaiN iN BEYOND

; ! o ~ i oy
- / \ 4 . . ' J ' 4 = 3 - ’_:
[ R o - - NN 3™
= A D L & \ 'e A 3 s L &2 : . g
“ ‘ e L Y el e

. vA"aY v X v.
COOOAANAS

OPEN ~1,000 N€W STORES
CONVERT ~750 STORES
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ViSiON fOR GROWTH
MM 10X MORe

FTo 3,500 ) STORES
Sy 20 2030 /4 THaN 2015!
RIPL©

OUR U.S. STORE BaSé€

‘ T
‘ DOUBLE

TOP LINE &

BOTTOM LIN

SALES = BOUBLE
EPS = DOUBLE+
BY 2025

U235

IGNITE THE VISION!




\

five BELCW

PRODUCT

CELEeBRATEe RIiTUALS Of Lif€ &
MILeSTONEeS Of GROWING UP

SUPPLY CHaQAIN
CONTROL OUR OWN DESTiNY

EXPERIENCE

COMMITMENT TO CONNECTING

-
M GROWTH
DOL sccotenare.




Q4 & FY 2021 EARNINGS

Q1 & FY 2022 GROWTH VISION
GUIDAaNCe

Qza

five BELW




ViSION fOR GROWTH

ROM |,
10 3,500+
TRIPLE

OUR U.S. STORE BasSe

DOUBLE

SALES = BOUBLE
EPS = BOUBLE+
BY 2025

- 2023-2025
ssoGuBR-LosPali_lgg 17% Store CAGR +
e 3-5% Comp

OUR BOTTOM LIN€G /0 =T il
$10 EPS Margin




SdLeS GROWTH

~17% 3-5% ~20% /\
UNiT GROWTH & aNNuaL — CAGR
CaGR COMP saLes (2023-2025)
(2023-2025) k/
DRiveRs: Five Beyond e-Commerce Lift from New Customers, Pricing

Remodels Brand Awareness &
Customer Data



new STORe MODEL
& PERFfORMaNCEe

2012 2016-2018 ACTUAL 2022
(@iPO MODEL) PREe-PANDEeMiC (aVG) (BEYOND MOoDeLl)
SALES ~
(ave. $2.1M $2.2M

$1.6M
" Eaiva
MaRrGin

$550K

$340K

~ 0
21.8% £a%

iINVESTMENT
PAaYBaACK

$300K $320K ~$400K

<lYedR <lYedR <lYedR




Q4 & FY 2021 EARNINGS

Q1 & FY 2022 GROWTH ViSION
GUiDaNCe

Qza

five BELW




Q1’22 GUIDANCe

e MOST DiffiCULT
QUARTER iN 2022

o LAPPING STIMULUS
PAQYMENTS fROM LY

COMP
FLAQT TO -2%

OPERATING MaRGIN

FiIX€D COST FiIX€D COST
DEeLeVeRrRaGe DEeLeVeRrRaGe

o K€Y EQSTER
SELLING WEEKS

five BELW




fY'22 GUIDANCE

o UNiQU€ YeaR
o LAPPING STIMULUS
e PANDEeMiIC-iMPacCTeD

~160 NE€W
~1,350 TOTaL
+13.4% VS. LY

COMP

FLaT TO 3% ENVIRONMENT
o STORES H2
WeiGHTeéD & PUSHeD
OPERATING MARGIN iINTO 2023

o FUCEL INFIQTiON

MAaRKETING

five BELW
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PRODUCT

CELEeBRATEe RIiTUALS Of Lif€ &
MILeSTONEeS Of GROWING UP

SUPPLY CHaQAIN
CONTROL OUR OWN DESTiNY

EXPERIENCE

COMMITMENT TO CONNECTING

-
M GROWTH
DOL sccotenare.
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