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Safe Harbor

Forward-Looking Statements

This presentation contains forward-looking statements made pursuant to the safe harbor provisions of the Private Securities Litigation Reform Act of 1995. Forward-lookin:

statements relate to expectations, beliefs, projections, future plans and strategies, anticipated events or trends and similar expressions concerning matters that are not historical
facts. In some cases you can identify forward-looking statements by references to future periods and use of terminology such “outlook,”
similar words or phrases which are predictions of or indicate future events or trends and which do not relate solely to historical matters. These forward-looking statements
include, without limitation those regarding Chegg'’s transition to a commission-based print textbook rental model as a result of the Ingram partnership, the pro forma presentation
of Chegg'’s results of operations as if the transition to a commission-based print textbook rental model were complete, the impact of the Imagine Easy Solutions acquisition, our
expectations related to the growth of Chegg Services, pricing model for Test Prep and Careers and all statements about Chegg’s financial outlook. These statements are not
guarantees of future performance, but are based on management’s expectations as of the date of this presentation and assumptions that are inherently subject to uncertainties,
risks and changes in circumstances that are difficult to predict. Forward-looking statements involve known and unknown risks, uncertainties and other factors that may cause
actual results, performance or achievements to be materially different from any future results, performance or achievements. Important factors that could cause actual results to
differ materially from those expressed or implied by the forward-looking statements in this presentation include the following: Chegg’s ability to attract new students, increase
engagement and increase monetization; competitive developments, including pricing pressures; Chegg’s ability to build and expand its digital offerings; Chegg'’s ability to develop

pro forma,” “as if,” “new,” “transition,” or

new products and services on a cost-effective basis and to integrate acquired businesses and assets; the impact of seasonality on the business; Chegg’s partnership with Ingram
and the parties’ ability to achieve the anticipated benefits of the strategic alliance, including the potential impact of the economic risk-sharing arrangements between Chegg and
Ingram on Chegg'’s results of operations; the impact of Chegg’s acquisition of Imagine Easy Solutions and Chegg’s expectation that such acquisition will be accretive to 2016
revenue and EBITDA and benefit students; Chegg’s ability to effectively control operating costs; changes in Chegg’s addressable market; changes in the education market; and
general economic and industry conditions. All information provided in this presentation is as of the date hereof and Chegg undertakes no duty to update this information except
as required by law. These and other important risk factors are described more fully in documents filed with the Securities and Exchange Commission, including Chegg’s Annual
Report on Form 10-K filed with the Securities and Exchange Commission on March 4, 2016, and could cause actual results to vary from expectations.

Use of Non-GAAP Measures

In addition to financial results presented in accordance with generally accepted accounting principles (GAAP), this presentation includes certain forward-looking non-GAAP
financial measures of financial performance, including free cash flow, adjusted EBITDA and pro forma revenue. These non-GAAP financial measures are in addition to, and not
a substitute for or superior to, measures of financial performance prepared in accordance with GAAP, and may be different from non-GAAP financial measures used by other
companies. In addition, these non-GAAP measures have limitations in that they do not reflect all of the amounts associated with Chegg's results of operations as determined in
accordance with GAAP. Reconciliations of these non-GAAP financial measures to the most directly comparable GAAP financial measures are contained in the press release that

accompanies this presentation. . :
Chegg. Helping students save time, save money and get smarter.
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Student outcomes need to improve
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Sources: (1) National Center for Education Statistics; (2) Voice of the Graduate (McKinsey and Chegg) ; (3) Citizens Bank Millennial Graduates in Debt Survey Data Report, Feb 2016; (4) Dept. of Ed, NY Federal Reserve;
(5) NY Federal Reserve



Incoming freshmen will be different from any generation before

Born the same Only 6% complete a9
year as Google Google homework by handw

1 in 5 recall ever .
; ] i 70% will have more
using a landlineo. | On®

than $40Kk in debt

But they send _ z
~ 60 texts/daye at graduation ’

Chegg. Helping students save time, save money and get smarter. 4
Confidential Material — Chegg Inc. © 2005 - 2016. All Rights Reserved.
Sources: (1) CheggHeads, Feb 2016 (High School n=378; (2) Cocotas, Alex. "CHART OF THE DAY: Kids Send A Mind Boggling Number Of Texts Every Month."
Business Insider. Business Insider. Inc, 22 Mar. 2013.: (3) http://www.wsj.com/articles/for-some-qraduates-college-isnt-worth-the-debt-1409803261



They are emerging as the “on-demand” generation

“I want it now.”

SMS or Binge NETFLIX
Snap Me watch hulu
Not email
Uber Stream PANDORA
everywhere anything © spotify
Chegg. Helping students save time, save money and get smarter. 5
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With different expectations on how to learn

62 Chegg' ;i
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ACADEMY

Use online tutorials for school*

499 “Eﬂ

Can learn a new subject
effectively online or offline*

81y LI

Use a device in class every day*

0w @®

“Prefer classes & programs
at my own pace”™

*Sources: CheggHeads, Feb 2016 (High School n=378; College Student n= 454)
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Source: Cheggheads, Feb 2016 (High School n=378; College Student n= 454) Question: Have you used online help for any of these subjects?



Chegg Services help improve student outcomes

VA

&P

LEARN BETTER HIGHER MORE ON-DEMAND
RELEVANT
Chegg’ M e ey o Ty el



On-demand learning is getting bigger and Chegg Is just getting started

Pre-college

“How do | study
for the SAT/ACT?”

“How do | improve
my GPA?”

“How do | apply
to college?”

“Should | go
to college?”

College

“Which materials do
| need for classes?”

“How can | find
writing help?”

“Which major should
| study?”

“How do | pay
for college?”

Current Chegg service

“How can | get live
help now?”

“How do | prepare
for finals?”

“How do | find
a tutor when
| need one?”

“Which careers

match my skillset?”

Career

“How do | find
an internship?”

“How do | connect
with potential
employers?”

“How can | find
ajob?”

“How do |
prepare for the
GMAT / GRE?”

Chegg. Helping students save time, save money and get smarter. 9
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Chegg offers services to solve the biggest student pain points

Direct-to-
consumer

Business-to-business
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Study

Subscription-based
textbook solutions and
expert answers

Enrollment

College admission
and scholarship
matching services

- ack your SA%

Tutors

Subscription and
a-la-carte online
tutoring marketplace

Test Prep

Online courses
preparing students
for SAT and ACT

UL ‘%H
-(@wﬂ//.
eall?

Brands

Helping brands surprise and
delight students with unique and
differentiated campaigns

Confidential Material — Chegg Inc. © 2005 - 2015. All Rights Reserved.

Writing Tools

Citations, bibliography,
writing structure and
anti-plagiarism tools

Required Materials

eTextbooks and print available
through Chegg'’s partnership with
Ingram

Careers

Internship marketplace
connecting students
with employers



Chegg is one of the most popular brands among students

Unaided Awareness — College Students

1

Amazon.com 8%

1

27% 13%
increase

Chegg.com

1

Barnes and Noble 8%

1

Ebay 7%

1

Khan Academy 7%

1

Tutor.com 4%

1

Quizlet.com 4% m 2014 m2015

Q: What companies, websites, and resources can you think of that provide students with support with their studies and their lives around school
(such as buying/renting textbooks, getting tutoring, homework help, and test prep, exploring career opportunities and finding internships)?

Confidential Material — Chegg Inc. © 2005 - 2016. All Rights Reserved. 11

Source: Hall and Partners N=1221 Colleae stiidents: N=202 Hiah School stiidents (csamble weiahted to reflect stuident nonulation) fielded Oct 22 — Nov O 2015



Chegg has transitioned to a high growth, high margin business

Business 0 +41% ~80%
Highlights 18670 -

2015 Chegg Services 2015 Chegg Study Chegg Services
Revenues Subscribers Gross Margins
% Growth YoY % Growth YoY

Chegg. Helping students save time, save money and get smarter.
Confidential Material — Chegg Inc. © 2005 - 2016. All Rights Reserved.



Students increasingly embrace Chegg Services

Leading to great results

A
Chegg Services /
FY'12-'15 CAGR: 56% Chegg
Services
Revenue
/ Chegg
Services

Subscribers

Chegg. Helping students save time,'save money and get smarter.
Confidential Material — Chegg Inc. © 2005 - 2016. All Rights Reserved.
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Chegg Digital Model: Higher Growth, Margins & Profits

V3

On track to become a 100% digital business .

Pure Digital Model

Textbook Rental

Model 7
l
2010

2012 2013 2014

ﬁ_ﬂ

2011 — 2014 (average)

REVENUE GROWTH 20%

GROSS MARGIN % 30%

ADJUSTED EBITDA MARGIN % (6%)*

*Non-GAAP financial metric. For a reconciliation of EBITDA to GAAP Net Income (loss)2011 — 2014 (average) see Appendix
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Pro Forma Revenue Growth

($ in millions)

$200 Pro Forma Revenue: consists of Chegg Services Revenue
and Required Materials Pro Forma Revenue

Chegg Services Revenue
consists of:
1. Learning Services

a. Chegg Study

$160 A

$120 P RY2 b. Chegg Tutors
c. TestPrep+
d. Writing Tools+

$80 — 2. Marketing Services
a. Enrollment Services
b. Brand Partnerships
(g M=t [EPRAY f Wl B c. Careers+

Required Materials Pro Forma Revenue
consists of:

$- 1. eTextbooks
FG12 FY'13 FY'14 FY'15 2. Chegg’s Legacy Print Textbooks (as if
commission based)
Required Materials Chegg Services 3. Ingram Commissions

* Shown as if Textbook transition to Ingram Commission model was in place in all periods : H
#+ Transition to 100% Digital GAAP Revente in 2017 Chegg. Helping students save time, save money and get smarter. 15

+ Newly acquired and currently unmonetized services are not reflected in 2012 — 2015 Confidential Material — Chegg Inc. © 2005 - 2016. All Rights Reserved.



Non-GAAP Gross Margin %*

100%

80% — —
60%
40%
20%
0%

FY'12 FY'13 FY'14 FY'15
- Chegg Services Total Chegg

Chegg( Chegg. Helping students save time, save money and get smarter. 16
Confidential Material — Chegg Inc. © 2005 - 2016. All Rights Reserved.

* Excludes share-based compensation, refer to the Appendix for the GAAP to Non-GAAP reconciliation



We are increasing our organic guidance
and adding $7M revenue and $2m adjusted EBITDA from Imagine Easy

Q1 2016 Results Q2 2016 Guidance Fiscal 2016 Guidance

Total GAAP Revenue )  soe7m ) sdemiossam ) J szsemosasim )
Pro Forma Revenve* )> ssosm ) ssemtasaom ) Stromosieam )
Chegg Services Revenue > $256m > §28mto$3om  §iamewosizm
Gross Margin % > 4o > eemtosete S deetasose )

T dweasmon > wosm SISasa 0 SsERGsER D
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*  Metrics include Non-GAAP financial measures
Imagine Easy is accretive to our financials from May 1, 2016



Imagine Easy addresses writing deficiency among students

Extends reach to middle school and high school users
Strong brands and user engagement

More than 7m users in March*

Logged 240m+ sessions in last 12 months

Average session length 8+ minutes

1.4 B citations created since launch

Accretive to 2016 revenue and EBITDA

‘_ E a SyBl b m Cite This For Me = blbm o o scholar @ Scademy

Normas APA & Citation Machine

Tools for writing structure, citations, bibliographies, plagiarism checks

18



Summary

Higher education is ripe for disruption

Chegg is one of the most popular student brands

Transitioning to a high growth, high margin, pure digital business
The leading student-first connected learning platform

Improving student outcomes

Chegg. Helping students save time, save money and get smarter.
Confidential Material — Chegg Inc. © 2005 - 2016. All Rights Reserved.







Payment Terms for Imagine Easy Solutions Acquisition

Q2'2016 Q3'2016 Q4'2016 2017 2018 2019 Total
Purchase Price $25.00m $17.00m S42.00m

Contingent Consideration™® $3.00m $7.35m  $5.40m  $2.25m $18.00m
$25.00m $0.00m  $3.00m $24.35m  S$5.40m  S$2.25m $60.00m

* Subject to contingencies which may be settled by cash or common stock at the discretion of Chegg

Chegg. Helping students save time, save money and get smarter. 21
Confidential Material — Chegg Inc. © 2005 - 2016. All Rights Reserved.



Reconciliation of GAAP to Non-GAAP Financial Measures

CHEGG, INC.
RECONCILIATION OF GAAP TO NON-GAAP FINANCIAL MEASURES
(in thousands, except percentages)
(unaudited)

Three Months Ended March 31,

GAAP total net revenues
Adjustments
Non-GAAP total pro forma net revenues

GAAP gross profit
Share-based compensation expense
Transitional logistic charges

Non-GAAP gross profit

GAAP gross margin %
Non-GAAP gross margin % 41.6%

GAAP operating expenses
Share-based compensation expense
Amortization of intangible assets
Restructuring credits (charges)
Acquisition related compensation costs

Non-GAAP operating expenses

GAAF operating expenses as a percent of net revenues 64.5%
Non-GAAF operating expensas as a percent of net reve 45 3%

GAAP operating loss (15,.200)
Share-based compensation expense 11270
Amortization of intangible assets 628
Restructuring (credits) charges (44
Transitional logistic charges —
Acquisition related compensation costs

Non-GAAP operating loss

GAAP netloss (15,685)
Share-based compensation expense 11270
Amortization of intangible assets 628
Restructuring (credits) charges (44
Transitional logistic charges —
Acquisition related compensation costs 938

Non-GAAP net loss

GAAP and Non-GAAP weighted average shares used to compute net loss per share

GAAP net loss per share
Adjustments
Non GAAP net loss per shar

Chegg® Chegg. Helping students save time, save money and get smarter. 22
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Reconciliation of GAAP to Non-GAAP Gross Margin

2012 2013 2014 2015

Chegg Services
GAAP net revenue $ 24644 $ 41,829 $ 68,117 $ 94,285

GAAP gross profit $ 18,334 $ 33,051 $ 51,734 $ 75,167
Share-based compensation expense 9 -

Non-GAAP gross profit $ 18343 $ 33,0561 $ 51,734 $ 75,167

GAAP gross margin % 74.4% 79.0% 75.9% 79.7%
Non-GAAP gross margin % 74.4% 79.0% 75.9% 79.7%

Total Chegg

GAAP total net revenue $213,334 $ 255,575 $ 304,834 $301,373
Adjustments (142,765) (156,554) (170,606) (135,270)
Pro forma net revenue $ 70569 $ 99,021 $ 134,228 $166,103

GAAP gross profit $ 67665 $ 80,515 $ 93,849 $111,524
Share-based compensation expense 542 1,185 617 262
Transitional logistic charges - - - 6,033

Non-GAAP gross profit $ 68,207 $ 81,700 $ 94,466 $117,819

GAAP gross margin % 31.7% 31.5% 30.8% 37.0%
Non-GAAP gross margin % 32.0% 32.0% 31.0% 39.1%

Chegg. Helping students save time, save money and get smarter.
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Reconciliation of GAAP Net Loss to EBITDA and Adjusted EBITDA

CHEGG, INC.
RECONCILIATION OF GAAP NET LOSS TO EBITDA AND ADJUSTED EBITDA
(in thousands, except percentages)
(unaudited)
2011 2012 2013 2014 2015

Adjusted EBITDA

GAAP Met loss: $ (37,602) % (49,043) § (55,850) § (64,758) § (59,210)
Interest expense, net 3,764 4393 3,818 317 247
Provision for (benefit from) income taxes (200) 29 642 186 1,479
Textbook library depreciation expense 56,142 S5TATT 64 759 70,147 43 553
Other depreciation and amortization 5,832 10,796 10,078 11,159 11,511

EBITDA 27,937 23352 23447 17,051 (2,420)
Textbook library depreciation expense (56,142)  (57177) (64,759) (70,147)  (43,553)
Share-based compensation expense 13,132 18,045 36,958 36,888 38,775
Other income, net (2,061) (634) 358 (879) (218)

Restructuring charges - - 4 868
Transitional logistic charges - - - - 6,033
Acquisition related compensation costs - - - 2 583 1,871
Impairment of intangible assets - 611 - 1,552 -
Adjusted EBITDA $(17,135) § (15,803) § (3,995) § (12,952) § 5358

Adjusted EBITDA margin % -10% -7%

2011-2014 Average Adjusted EBITDA margin % -6%

Chegg. Helping students save time, save money and get smarter. 24
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