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Motor landscape is changing: we see four trends

Increase of global insurance premiums

Automated -
Bicies. Technology is already here

O\

Telematics opens new opportunities

Mobility ownership will change with sharing economy

NS
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Motor insurance: the most important line of business globally

@ Swiss Re

Motor insurance represents 42% of all non-life gross premium of
total Property and Casualty insurance market

Motor insurance Motor insurance Motor insurance
in global markets in emerging markets in developed markets
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Growth in % 2005-2015 2016E-2026E

World 3.5% b6.8%

Advanced markets 1.0% 4.1%

Emerging markets 14.0% 11.2% Source: Swiss Re, 2015
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Tech trend I: the growth of car connectivity

Number of connected cars sold annually by connectivity type (Millions)
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Tech trend ll: Advanced Driver Assistance features (ADAS)

Raw year-over-year difference in consumer interest
in purchasing each ADAS feature (2014-2015)
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Autonomous park assist

Autonomous highway driving

Adaptive front lights
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Forward collision warning

Autonomous driving
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Source:
n=4400; USA, Western Europe, China Strategy Analytics, 2015
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Advanced Driver Assistance features ADAS
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Automated vehicles will slow but not prevent growth

Premium
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14 largest motor markets: Brazil, Canada, China, Egypt, France, Source: Swiss Re, 2015

Germany, India, Indonesia, Italy, Japan, Mexico, Russia, UK, US
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Why engage in telematics now?

Decreasing

Adequate insurance

Claims management Customer experience

Combined Ratios

premiums

Customer demand for

. Safer driving through driver Easier and quicker claims e
adequate insurance . . Gamification & rewards
. coaching handling
premiums
Transparency on, and ability _ Value-added services (e.g.
to, influence insurance Stolen vehicle recovery roadside and emergency
premium assistance, theft recovery)

Telematics is the first step for insurers to prepare for the new technological revolution in the motor industry.

It will be the basis for further digitalization. Entering into telematics is a strategic decision
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ltalian case study: effect of telematics on claims frequency

Caused Claims Frequency
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Telematics market: maturity phases of telematics adoption

It will not happen overnight — adoption requires defined sequential steps

Incubation phase

Does the approach
make sensa?

2000

®

First pilots focused on one
use case

Exploration phase Learning phase Growth phase

What is the ROI What is the best way
of the use case? to do it at my company?

Today

2012

First pilots
Roll out by few pioneers

Pilot phases by greatest part
of players by using a "me-too"
approach
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The challenges of bringing telematics to consumers

Setting up telematics capabilities can be a
resource-intensive, complex and costly
process. Challenges often include:

— Compiling vast amounts of data to develop
proper scoring and analytics capabilities

— Finding the right telematics providers or
sensor manufacturers that offer competitive solutions
and reliable data

— Significant upfront investments

— Building-up know-how to provide useful and
reliable analytics for insurance

— Developing expertise and dedicating resources for in-
house telematics IN time-to-market
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Swiss Re telematics value proposition

Swiss Re’s end-to-end telematics offering consists of the following three pillars

® Telematics infrastructure (in selected markets only)
Complete and accurate solution. Any device (eg a black box, 12V plug, OBD ll or a
smartphone) can be connected to the telematics platform linked to a fully
customizable front-end (app and web) for driving feedback.

® Analytics & Scoring (in selected markets only)
Dynamic, machine learning-based scoring platform being developed by data
scientists and actuaries dedicated to motor telematics. The platform feeds back
scores of each policyholder through an insurer web-portal. This allows insurers to
access the raw data, do analytics on the portfolio or individually adapt the scoring.

?1 = Reinsurance
@ = Swiss Re offers its telematics solution (end-to-end or scoring only) in return for

A : _ . : .
o reinsurance. Swiss Re shares the risk and helps insurers to start engaging in

telematics, to mitigate actuarial uncertainties arising from the lack of claims data
and to spread costs.
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Telematics: connecting the dots — Find the full report online

@ Swiss Re

Telematics:
connecting the dots

Swiss Re telematics solutions for better risks
and fairer premiums

6 Swiss Re

http://www.swissre.com/library/archive/Telematics_connecting_the dots.html
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Unveiling the full potential of telematics — How connected insurance brings
value to insurers and consumers: An Italian case study — full report online

@ Swiss Re

Unveiling the full
potential of telematics

How connected insurance brings value to insurers
and consumers: An Italian case study
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http://www.swissre.com/library/archive/unveiling_the_full_potential_of_telematics_how_connected_insurance_brings_value_to_insurers_and_consumers.html

The future of motor insurance — full report online

The future of
Motor INnsurance

How car connectivity and ADAS
are impacting the market

A joint whitepaper by HERE and Swiss Re @ Swiss Re
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http://www.swissre.com/reinsurance/insurers/casualty/Towards_a_safer_driverless_future.html
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Legal notice

©2017 Swiss Re. All rights reserved. You are not permitted to create any modifications
or derivative works of this presentation or to use it for commercial or other public purposes
without the prior written permission of Swiss Re.

The information and opinions contained in the presentation are provided as at the date of

the presentation and are subject to change without notice. Although the information used
was taken from reliable sources, Swiss Re does not accept any responsibility for the accuracy
or comprehensiveness of the details given. All liability for the accuracy and completeness
thereof or for any damage or loss resulting from the use of the information contained in this
presentation is expressly excluded. Under no circumstances shall Swiss Re or its Group
companies be liable for any financial or consequential loss relating to this presentation.
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