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The other metaverse

Companies want to build a virtual realm to
copy the real world

Linking the digital and physical worlds could unlock innovation

Nov 13th 2021

SAN FRANCISCO o g @ @
ALL IT THE multiplication of the metaverses. Ever since Mark Zuckerberg, the
boss of Facebook—sorry, Meta—Ilaid out his vision in late October for

immersive virtual worlds he thinks people will want to spend lots of time in, new

ones are popping up all over. An entertainment metaverse will delight music fans,

influencers will flock to a fashion metaverse to flaunt digital clothes, and there is

even a shark metaverse (it has something to do with cryptocurrencies). Mostly these
are the brainchildren of marketeers slapping a new label on tech’s latest craze.

One new virtual world deserves real attention: the “enterprise metaverse”. Forget
rock stars and fancy frocks, this is essentially a digital carbon copy of the physical
economy. Building living, interactive blueprints that replicate the physical world
might, in time, come to shape it. The vision of what this might mean has become
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